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2ND HALAL EXPO 2008 - DUBAI
NOVEMBER 24 - 26, 2008, CROWNE PLAZA - DUBAI
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GENERAL INFORMATION

Show Dates 24 -26 November 2008

Venue Crowne Plaza Hotel, Dubai, UAE

Operating Hours 10: 00 am - 5:00 pm

Frequency of the Show Annual

Expo Highlights Middle East Brazil (Halal) Food & Beverage Trade Mission

Sales / Contracts Generated US$ 11 Million (Above)

Exhibition Profile Food & beverages, meat, poultry, organic products, ingredients,

canned foods, processed, preserved fruit and vegetable products,
grains and nuts, agricultural & grocery products, chocolate and dairy
products, pharmaceutical and herbal products, Cosmetics, body
care, Food storage containers , Halal Logistics, Hotels, Restaurants,
food processing and packaging machinery

Banking & Takaful Islamic Financial Institutions & Consultants,
Islamic Banking, Islamic Unit Trusts, Takaful (Insurance)

Halal Certification Agencies, Food Research and Development Cen-
ters, Trade Development Agencies, Halal Parks.

Organizer ORANGE FAIRS & EVENTS - DUBAI
Sponsored by JAWHARA, First Group of Islamic Hotels in UAE
Supporting Organizations APEX BRASIL, CIBAL HALAL - BRAZIL, FEDERATION OF MUSLIM

ASSOCIATION IN BRAZIL, SOUTH AFRICAN NATIONAL HALAL
AUTHORITY, HALAL CONTROL EU, HALAL AUSTRALIA, ISLAMIC
DUA’ COUNCIL OF PHILIPPINE,

Supporting Media Retail News, Caterer, Middle East Food Magazine, Arabian Retailer,
Daganghalal.com, Food Directories.com,Dinarstanderd,
21Food.com, Busytrade.com

Reaserch Partner Ethnic Focus UK




EXHIBITOR ANALYSIS

EXHIBITORS f“ )
Very Good, I have never come to

UAE e 6 (13%) 8uba1, was always in contact with

range Fairs & Events through
International exhibitors: 46 (87%) emails and Cell. Once I arrived to
Total exhibitors: 52 the Halal Expo, everything was orga-
nized and it helped me concentrate
more on the business and visitors
and got a lot of contacts.

Number of Countries represented: 19

Proportion of foreign exhibitors: 87 % from 18 countries
My Company Chmalal had a lot

SPACE OCCUPIED success in the stand. We have
secured total 38 international

contracts and business opportuni-

UAE exhibitors 63m2 ties.
International exhibitors 1037m2
Total net space occupied 1100m2 Thanlfs tlo Orange Fairs for great
Gross'space occupied 1500m2 organization of 2nd Halal Expo
?”
2008.

Mr. Daas Salim, Business Develop-
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Halal Expo 2008 - DUBAI

Strengthen
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Building Company relations Agents / find
image 6% partner
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Market research /
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buyers / 8%
importers
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EXHIBITORS SURVEY

0)
73%

of the exhibitors said Halal Expo
was an important part of their mar-

keting strategy

45%

of the exhibitors got orders during
the show

69%

of the exhibitors made new business
contacts during the show

820/0 (“Its Good Conce, ' b

pt to organize Halal Expo

of the exhibitors intend to return for as the people can be aware of Halal Prod-
3rd Halal Expo 2009 ucts and Services .We Are introducing first

ever in Dubati Non-Alcoholic beer which is
100% free from alcohol and HALAL . And

7 Scy() We got a very good response ”

of the exhibitors reported the show Mudassir. Alam, Sales Representative
JOOFRI’S GEN. TRADING, DUBAI

\. J

exceeded their expectations




VISITORS ANALYSIS

UAE visitors: 867
International visitors: 763
Total visitors: 1630

Halal Expo 2008 - Dubai attracted Visitors and buyers from the following countries

[ Algeria Australia Bahrain E Bangladesh | Belgium Brazil
 Brunei | Canada | China Egypt France | Germany
! India ~ Indonesia | Iran l Japan Jordan - Kuwait
Malaysia | Netherlands | Oman  Pakistan Palestine | Philippine
I Qatar | Saudi Arabia  Singapore | South Africa | Sri Lanka ' Sweden
' Switzerland | Thailand | Turkey | UAE UK | USA
' Yemen ' Zambia
Hospitality
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Establish Business Rela-
tionship with GCC coun-
tries. Our products are
Halal vegetable Oil &
Fats and expecting 10-20
% increase in our exports.

ification by Region
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fication by Position
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VISITORS SURVEY

“Great show, we have signed deals with around
19 local traders and companies from Zambia,
Somalia, Belgium, KSA, Malaysia, Indonesia, Paki-
stan, India, Egypt, Yemen and Jordan placing

significant meat orders. ”

79%

of the visitors have used
purchasing authority

36%

of the visitors made new
contacts during the show

96%

of the visitors are likely
to return for 3rd Halal
Expo 2009

30%

of the visitors rated the
quality of exhibitors good
to excellent

Gaysa Fakhouri, Director
OZZY MEAT EXPORTERS (HALAL) PTY. LTD
X AUSTRALIA

PUBLICITY AND PROMOTION Attracting Trade Buyers / Visitors
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‘Halal Expo 2008’ to focus
on developing standards

DUBAL — Orange Fairs & Evenis, the organisers
of “Halal Expo 2008", the definitive event for “Ha-
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focus on

i . 2 he
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PUBLICITY AND PROMOTION - Contd...

Halal Expo Website

* The website is updated on weekly basis with new information and attracts trade
visitors daily.

Direct Mail / Marketing

e A trade brochure is direct-mailed to over 25,000 trade Representatives around the
world within the area of F&B, Hospitality, Travel & tourism, Banking & Finance, Life
Style etc.

» Participating distributors were also provided with these brochures to distribute to
their best customers and other VIPs in the industry.

» 32, 000 Exhibitors passes & VIP invitations were mailed to Purchase Manager, F&B
Managers, and General Managers throughout the Middle East in order to attract

buyers / visitors.

* Promoted Halal Expo in other related Halal Exhibitions in Malaysia, Singapore,
Indonesia, Paris, London and South Africa.

Advertising

e Full page, 4-color ads run in industry publications such as Retail News, Caterer,
Hoteliers, Middle East Food Magazine, Middle East Asia Food magazine, Supermar-
kets Today, and other magazines catering to the trade.

* Quarter Page, 4-color ads run in industry leading News Papers such as Gulf News,
Khaleej Times, Al Bayan, Al Khaleej and other leading news papers in the Middle
East.

Email Campaign

* A minimum of three e-newsletters were sent every week to members of the Trade
and potential buyers highlighting the latest news / releases regarding Halal Expo
2008 - Dubai along with reasons to attend.

Broadcast Faxes

» Broadcast faxes were also utilized to keep the Expo in the forefront of industry
buyers’ remind to attract them to the show.

See you Next Year

3rd HALAL EXPO 2009 — DUBAI
9 — 11 November 2009
Dubai, UAE




