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1. INTRODUCTION1. INTRODUCTION

INDEX, now in its 19th year is undisputedly the Gulf’s number 
one trade event for key interior designers, purchasers, 
decision makers, influencers and high net worth individuals 
from the Middle East.

We were honoured that HH Sheikh Hamdan bin Mohammed 
bin Rashid Al Maktoum, Crown Prince of Dubai and Chairman 
of Dubai Executive Council officially inaugurated INDEX 
2008. Joined by Bernard Walsh, Managing Director dmg 
world media Dubai and Ian Stokes, Executive Vice President 
dmg world media, His Highness was escorted through the 
show and met with many delighted exhibitors.

INDEX 2008 grew in both in terms of exhibitors participating 
and geographical locations from where they originated.  
INDEX 2008 featured 1,782 exhibiting companies from 60 
countries, compared to 1,690 companies from 56 countries 
in 2007. 

With the economic climate affecting business throughout the 
world, it is reassuring to see that business is still booming in 
the Gulf region.  This was clearly indicated by the high levels 
of activity, orders taken and new distribution agreements 
signed by exhibitors at INDEX 2008.

INDEX continues in its position of strength as market leader 
with a world class event designed to put interiors exhibitors 
face-to-face with interiors buyers in the unique and ever 
buoyant Middle East Marketplace.
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CEO of Dubai-based Interiors, Raed Dibs exhibited at Index 
2008 and said, “This exhibition shows that our region, if not 
immune from the global turmoil, remains very positive in 
outlook. We are still looking at continued growth for the 
foreseeable future.”

“While we may expect some slowing down over the coming 
years in major new projects, there are still record breaking 
contracts across the GCC countries for the fit-out of 
commercial and residential buildings, hotels, retail outlets 
and mixed-use developments reaching completion in the 
near future,” said Bernard Walsh, Managing Director of 
organisers dmg world media. 

“Budgets for the interior fit out of buildings reaching 
completion next year and in 2010 continue to show there is 
still tremendous demand for residential, contract and public 
furniture.” 

Whilst economies in other regions do not show any signs 
of growth for the foreseeable future, the Middle East, whilst 
seeing some slow down, is one of the few places in the world 
that is still witnessing growth.

Construction growth rates in the UAE are likely to be 
around 13 percent in 2010.  Source: arabian business.com.
The UAE is set to see a 2.7 per cent predicted growth in 
2009.  Source: Standard Chartered.

The GCC interiors market is set to grow substantially for 
the next 10 years & is estimated to exceed $2.7 billion in 
2008/9.

The UAE is one of the world’s largest interior design markets 
attracting close to $900million worth of products & goods.

NO OTHER MARKET CAN OFFER YOU THIS NEW 
BUSINESS POTENTIAL.

2.  THE MARKET
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INDEX has maintained its number one position in the interiors market over many years.  The event continues to grow year on year and now utilises the entire space available in the Dubai 
International Exhibition Centre.

3.  EXHIBITOR STATISTICS AND GEOGRAPHY
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We are proud that our exhibitors come from around the globe to take part in INDEX and offer our visitors a vast selection of furnishings and accessories to suit every taste.  The event 
offers a truly eclectic mix ensuring that the visiting buyers are always able to find the right solutions for their requirements.

EXHIBITORS COUNTRY BREAKDOWN

Country  Visitor Numbers
Europe 659
MENA 391
North & South America 87
Asia 614
Other 31
Total 1,782

Top 20 countries represented

UAE 225
Italy 219
China 160
France 99
Taiwan 67
Malaysia 65
Indonesia 57
Turkey 54
Spain 49
Germany 42
Brazil 40
Thailand 37
UK 32
Greece 24
Egypt 23
Lebanon 23
Korea 20
Philippines 20
Czech Republic 19
India 19

EXHIBITORS COUNTRY BREAKDOWN VISITOR INTEREST BY PRODUCT SECTOR
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INDEX 2008 delivered a broad range of multi national quality visitors including trade buyers and specifiers from all countries of the Middle East and far beyond.  These visitors totalled 
30,348 individual attendees.

4.  VISITOR STATISTICS AND PRODUCT INTEREST
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INDEX 2008 exhibitors consistently commented on the high 
professional quality of the show visitors. Here is an example 
of the great feedback we received.

“We are very pleased with the number and the quality of 
professional visitors, not only from the UAE but also from 
the wider Middle East. We came to Index expecting to do 
good business as usual, and we exceeded our expectations.” 
Cagri Ovayurt of Eke, Turkey

“We made good contacts with designers and contractors as 
well as retailers and are looking at distributors to service 
the Gulf region. We will definitely be back next year. As first 
time exhibitors we found the event to be professionally run 
with great help and assistance from the organizers.”  Gail 
Fox President, Liora Manne, New York, USA

“We have received many enquiries from designers interested 
in the flooring for palaces and high-end villas and hotels. They 
have been particularly interested in our ability to work with 
our client to custom design modern or traditional Islamic 
designs using the best raw materials. We envisage that we 
will return next year – possibly doubling our stand size!”  
CEO Avedis Duvenjian of Archetypal Imaginery 
Remodeling Corp, New York, USA

 “We exhibit every year and Index is important for us with 
all the new projects. There are always new designers and 
new companies in the market which is why we need to be 
at Index so these people  know about our products, the 
new finishes that we have. We must be here. We saw more 
visitors than we expected, from Dubai but also from all the 
other Gulf countries. We got many good contacts on the 
stand, there are a lot projects they want us to tender for.”  
Khalid Al Zubaidi, Globecoat/Armourcoat, Gulf/UK

“Networking and talking to people and setting up for the 
future is great, as all trade shows are. I think the show is 
enormous – huge – I’ve never seen such a huge interiors show. 
And there’s thousands of stands, thousands of exhibitors. I 
think it’s a good show, I think it’s an amazing show. We had 
loads and loads of trade enquiries. Many interior designers, 
hotel designers, landscape designers, all sorts of enquiries, 
and people collecting database information, excited about 
roping us into whatever project they might have. We’ve 
learned loads, and we’re definitely more prepared for next 
year’s Index, and it will be Index that I come back to next 
year, not one of the other interior shows, because I think 
that it is the best interiors show in the world – just by the 
size of it, and the scale of the stands that I’ve seen.” Steven 
Myburgh, Myburgh Designs, UK

“We came to Index because it is the most professional show 
for interior design.  We have been in the market for a year 
and a half as Eglo, taking care of the whole Middle East, so we 
decided to be at Index because it is a good appearance for us.  
What I was impressed with was the quality of people that we 
have seen. We really had good quality people, clients we can 
really make future business with. They are all professionals – 
designers, architects, consultants and developers.”  Samer 
S Zawde, Eglo Lighting, Austria

 “I decided to test my photographic concept for the first time 
outside France, and I am so happy because I had amazing 
contacts here with many people. I have seen people from 
all around the region, from Oman, from India, from Kuwait, 
from Saudi Arabia, even from Korea”. Oscar Sierra, Oscar 
Sierra, France

“Index Dubai is a good place to make orders and to meet 
buyers. Unlike the US or other regions, the Middle East has 

not been so impacted by the financial crisis. Here, although 
there is a slight impact, business is still happening. This is 
why exhibitors need to come to the Middle East. So you 
must exhibit here and get new business. That is why Index 
is important for us.”  Jeffrey Yong, Singapore Mosaic, 
Singapore

“It’s been fantastic. I met loads of people from interior 
designers to art galleries, which is what I’m here for. Yes, 
it’s been brilliant. Visitors from all over the Emirates, and 
also from Italy, from France, and from Australia. Surprisingly, 
actually, lots of different countries. The response has been 
much better than I expected. I wasn’t sure how to work out 
here –it’s my first visit, but – brilliant.”  Victoria Stewart, 
UK

“Everybody we know in the furniture business around the 
world has suggested that Index is the place to come to make 
a presence on the international stage. We are seeing the 
quality contacts we wanted to see.” Kevin McGuinness, 
American Leather, USA

5. WHAT OUR EXHBITORS SAID

Excellent exhibitor feedback despite challenging economic climate
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SHOW NEWS
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Putting the star
in furniture

The Prunabon stand is eye catching with
a range of attractive and very comfort-
able rattan furniture. It makes you want
to sit, put your tired feet up and take a
break. And speaking to Petros Philippides,
the Chairman, it is apparent that this is
no young upstart, but is well established
in the high end market. In fact if you have
visited any number of five-star hotels you
have probably sat in his stylish furniture.

Petros says he has been coming to
Index for the past 15 years. His company
specialises in making and selling beautiful
upmarket outdoor and garden furniture –
chairs, tables, sofas, loungers -- from
rattan, wood and a synthetic product that
looks like, and is woven like, rattan, but is
“weather proof and more durable”.

“I supply big projects, five-star hotel,
restaurants, coffee shops and also
homes,” says Petros. And the long list of
hotels and other venues he has supplied
is impressive. Most recently it includes
the Four Seasons, Le Meridien and
InterContinental hotels in Cyprus and the
Habtoor Grand hotel in Dubai.

“We supply furniture for the rooms,
verandas, lobby, swimming pool, restau-
rants, coffee shops and so on,” says
Petros.

Prunabon HQ is in Cyprus. The
company also has an office in Dubai and
the factory is in Java, Indonesia. “All our
manufacturing is done in Indonesia and
we export worldwide,” says Petros.

“It’s important for us to come to Index
to meet new clients and show our new
products and new our designs of furni-
ture to existing clients. Having our furni-
ture on the floor here is imperative to
show its high quality,” he says.

And this is the key to his furniture – it
is not only stylishly designed, but is manu-
factured with exceptional quality with
materials that are durable and weather
proof.

Hall 3 C101

While the range of lighting on the F+M Fos stand is diverse, it has one strand in common; it is all theatri-
cal. Designer Fragiskos (Frank) Britros does not shy away from the dramatic and is inspired by it, as his
unusual Romeo and Juliet lampshade designs show with the eponymous characters climbing stairs to-
wards the light. Frank said: “You either love me or hate me, but you will always notice me. That is also
true of my designs.” 

The designs would stand out in any crowd: oversized bulbs gathered with angels’ wings; cherubic
trumpeters suspended in a silver box; tiny golden wire figures captured in a web of crystals; bouquets of
netted fabric flowers in bright colours; or tendrils of twisted roots reaching down from a ceiling fixture.

Frank and his wife Mania have been working together as F+M for 15 years, designing and creating
statement lights using gold and silver leaf and Swarovski or Moran crystals. He said: “I love to design
lights because I think that light is everything. It is spirit and life. We began designing candle holders and
have moved up to lights that can be as big and bold as the client would like.

“Most of my clients have been hotels, clubs and restaurants, but in the last three to four years we
have been designing for many private homes.”

This is his first overseas show, and as such he really does not know what to expect. “I am not sure
what I hope for from Index, but it just appealed to me. I have been asked to go to Frankfurt, Paris, even
New York, but I always said no. This is the first time I have travelled with my work, and I just hope for
some exposure to interior designers, architects and potential clients from a whole new area,” he said.

Hall 2 Stand B93

Interiors is a local furnishings retailer that is
even older than the country it serves: the UAE
has just celebrated 37 years of nationhood,
but Interiors has been selling furniture for 40.
With five showrooms across the UAE, the
business has grown so much that there are
plans to open another showroom in Ras Al-
Khaimah at the end of the month.

Raed Dibs has been the General Manager
for 15 years and has seen the company
expand. “We have had displays at Index for
more than 10 years. This year we have seven
stands so we have much more exposure than
last year, when we only had four stands,” he
said.

Despite the company’s years of experience
at Index, Interiors takes pride in displaying its
latest designs and models.

Raed spoke to Show News from the
Spanish-themed stand, where they are show-
casing one of their exclusive brands, Coleccion
Alexandra. Philippe Chaurin, Export Manager
of Coleccion Alexandra, says that his company
caters to those who appreciate the finer
things in life. “We use traditional methods and
all natural materials. Gold and silver leaf and
silk fabrics are a mainstay of our designs.

“We design and produce all our own fabrics
and wallpapers and everything we do is hand-
made,” Philippe said.

DESIGNING DRAMA

Interiors set for further growth

Raed says that this is the type of design
that makes Interiors exclusive. “We sell clas-
sical materials but with a modern design, for
example. It gives our customers a unique
look.”

Hall 5 Stand A231

FIVE-STAR QUALITY: PETROS PHILIPPIDES

DRAMATIC:
FRANK WITH
ONE OF HIS
THEATRICAL
DESIGNS

A UNINQUE LOOK AT INTERIORS
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Eco-friendly floor plan
from Nordic homeworx
Being environmentally aware when choosing a
wood floor for your home will not only leave you
with a clear conscience, but can also create a
healthier environment for you and your family, ac-
cording to Dubai based, Nordic Homeworx, sole
distributors of Kährs of Sweden real wood floor-
ing.

Nordic Homeworx is here at Index this year
promoting their green message, as well as
showcasing the wide eco-friendly range of
flooring it distributes from Kährs.

“The pure fact that wood is a 100 percent
natural material makes it agreeable with many of
our environmental principles, but you should also
ask yourself some fundamental questions such
as ‘where did the wood come from’, ‘what was it
treated with’ and ‘is it from a sustainable
source,’” advises Pauline Madani, Managing
Director of Nordic Homeworx.

Kährs of Sweden is a leading manufacturer of
real wood, multi layer floors that boasts a 150-
year heritage.  The company may be the world’s
oldest craftsmen of wood flooring, but this hasn’t
meant that its production processes and atti-
tudes towards the environment have remained in
the last century.  

With a strong passion for the preserving the
environment, Kährs has placed itself at the fore-
front of sustainable development.  Most of the
wood used in Kährs’ real wood flooring is from
forests in Scandinavia and Europe, where new
growth exceeds that which is felled. 

“Kährs has over 3,000 suppliers in Sweden
alone.  On average a forest owner fells and
delivers Oak to Kährs’ once every 10 years.
Plus, as per Swedish law, for every tree felled a
new one is planted to guarantee future growth,”
says Madani. “Not only does wood require less
energy than other building materials for its
exploitation and processing, but Kährs’ ensures
that residual products from its production are
used for bio energy.”

The Kährs range also includes many of the
world's most beautiful species from the most
exciting parts of the globe, and the company is
determined to promote environmental aware-
ness even in global terms. Therefore, tropical
species in its range come from countries that

Vertisol has it 
covered
Vertisol, part of the Celtic Group based in
the Spanish city of Barcelona, is here at
Index displaying why it has maintained a high
technological level in its fabrics made for
window protection.

Vertisol has been a major player in its
market for some 25 years and, 10 years
ago gained the prestigious ISO 9001 certifi-
cation for its quality and control design
systems.

But it is the fact that two per cent of its
global turnover is dedicated for research,
development and innovation that is the main
reason why Vertisol has been able to main-
tain the high technological level of its
fabrics.

Vertisol has also demonstrated that it is
highly aware of and committed to protecting
the environment. Certificates such as the
ISO 9001, OEKOTEX and ECO-CODICE prove
that its production process, the raw mate-
rials employed and the resulting products
fulfil all the effective eco-friendly boundaries.

Vertisol produces technical fabrics for the
solar protection industry, furniture, decora-
tive window coverings and the marine
sector. In all its products it features a whole
host of benefits that satisfy not only the
professional client, but also the end
customer, and usually way beyond their high
expectations. In addition, all Vertisol prod-
ucts are fire resistant and, this is guaran-
teed by certificates such as Class1 and
M1.

The main brands of Vertisol are Vertilux,
Polyscreen and Floornice.

Vertilux concentrates on blind mecha-
nisms and components; Polyscreen is a
high tenacity fabric recovered by PVC while,
Floornice is the latest revolution in the wall
and floor-recovering sector.

Hall 3 Stand D142

are members of the International Tropical Timber
Organisation (ITTO). All members of the organisa-
tion have pledged to work towards ecological
forestry.

The organisation’s commitment to ecology is
outstanding and Kährs’ endeavour to eliminate
harmful chemicals from its product led to it
launching the world’s first solvent free production
process, over 25 years ago.  Then, in 2000,
Kährs introduced the world’s first engineered
wood floor with a glueless Woodloc joint,
promoting a healthier home with no solvents or
harmful chemical emissions.   

Madani adds, “With so many harmful environ-
mental pollutants in our day to day lives, both in
the foods we eat and our outdoor lives, it is
comforting to know that a wood floor is
completely natural, enabling you and your chil-
dren to breathe easy.”

Hall 3 Stand C102

Sedar shows its
competitive edge
For the past two decades, Sedar has been
participating in Index exhibitions and it sees
the event as a major showcase for its latest
trends in window coverings. 

The company, which has offices across
the UAE, Oman, Qatar and Saudi Arabia,
says that Index attracts interior design
firms, architects, developers and people in
the construction industry, which is one of its
major target markets.

Since 1975, Sedar has been a leading
brand in the world of blinds, curtains, folding
doors, false ceilings, and awnings. It is an
ISO 9001:2000 certified company and,
adheres strictly to international quality stan-
dards to provide acclaimed consistent high
quality, golden service, and competitive
prices. 

Here at Index 2008, Sedar will exhibit its
various brands and focus on their intricate
details. These brands include Marco Polo,
Fujikawa, Eco Safari, Amazona, Marina,
Antartica, Leonardi and many others. 

Hall 3 Stand A141
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GOING AGAINST
THE GRAIN

Index Show News talks to Pauline Madani,
Managing Director of Nordic Homeworx LLC,
and finds out how much of an impact her
company’s wooden floors are having in the 
region, what the company’s future plans are
and why Nordic Homeworx has chosen Index
as its first exhibition venture.

SHOW NEWS: Could you give a
brief overview of your company and
in what area you specialise?

PAULINE MADANI: Nordic
Homeworx is the exclusive UAE
agent for Kährs of Sweden, Eu-
rope’s biggest wood flooring manu-
facturer.  We specialise in the
supply and installation of high-qual-
ity, real wood, multi layer floors in
both commercial and residential
spaces. Nordic Homeworx was
founded in early 2006 and our
client list includes projects in Dubai
Media City and Dubai Internet City,
as well as residential villas in the
likes of Emirates Hills and Jumeirah
Islands.

SN: This is your first visit to Index.
Why have you decided to partici-
pate in this year’s event and what
do you hope to gain from exhibiting
here this week?

PM: Not only is this our first visit
to Index, but it is actually our first
time exhibiting at any interior de-
sign exhibition. The company is
now more than two years old, and
well established in the residential
market, which was initially our
main focus. We feel that the com-
pany has now evolved enough to
successfully deal with the de-
mands of a commercial audience
so we are promoting ourselves
heavily with the likes of architects,
interior designers and property de-
velopers.

At the show, our aim is not
only to meet with potential
clients and generate sales leads,
but also to get together with
like-minded companies, and
complimentary suppliers. It is
also a good source of market
information, and updates on
trends. Our Eco-friendly policies
and products will also feature
heavily at the show and we aim
to showcase these to the
commercial market.

SN: In a region where the tradi-
tional flooring is marble, and ce-
ramic tiles, are you finding the

wood floor option is gaining in popu-
larity, and in what kind of area are
you receiving most interest?

PM: Wood flooring is most defi-
nitely gaining in popularity.  Al-
though traditional tiled floors do still
have their place, people are becom-
ing bored with the one-dimensional
feel of tiles and want to add
warmth and depth to their space.
As there are many more homeown-
ers in the region, with an increas-
ing interest in interior design, we
find that customers want to individ-
ualise their rooms and give them a
unique look.

In terms of popularity, we are
currently in a period where
anything goes. There is no one
type of wood that is proving the
most popular. Obviously there will
always be a big interest in the likes
of oak, beech and various finishes
of oak and walnut. Instead of
focusing on the look of the wood,
customers are increasingly
becoming interested in how the
wood is manufactured, is it from a
sustainable source and is it chem-
ical free – as are all of our floors.

SN: What are the main advan-
tages of wood flooring?

PM: Firstly, the ecological advan-
tages must be considered. It is a
natural, biodegradable product. It
grows in our forests and feels natu-
ral under our feet. It can last a life-
time if you stay in the same house.
The advantage of Kährs wood floor-
ing is that it is easily moveable from
one property to the next, thanks to
the glueless Woodloc® system.
Aesthetically, wood flooring can give
a room depth, warmth and a
unique look and feel, while being
durable and hard wearing.

SN: We are seeing more and
more companies offering a wood
floor service, but what do you be-
lieve sets your company apart from
the competition?

PM: As our product is far superior
to many of the wood floors on the

market, we are unable to compete
purely on price so our aim is to pro-
vide a high level of customer serv-
ice that cannot be found with any
other wood flooring company in the
region. From the first visit to our
showroom right through to the
after sales meetings we have with
our clients, our customer service
team are amazing, and I believe
this sets us apart from everyone
else.

SN: The UAE specifically and the
GCC in general is experiencing a
real estate and hospitality boom. Is
this the main reason why Nordic
Homeworx has set up this office in
Dubai?

PM: Having been based in the Mid-
dle East for many years, we simply
turned our love for wood flooring
into a profitable business, without
really considering the real estate
boom.  However, it has given us op-
portunity to achieve a growth rate
that would not have been possible
in other more mature markets. 

SN: The big news across the
world at the moment is the credit
crunch and financial volatility. Have
you needed to take any special
measures to combat this growing
problem?

PM: Not as yet. We realise that
people are not spending on luxuries
at the moment, rather choosing to
wait to see what happens in mar-
kets around the world, so I think we
would be feeling the crunch if we
had purely focussed on our residen-
tial business. As much of our busi-
ness is now commercial, so far we
are still experiencing growth and
generating sales.

SN: Where do you see the future
for your company specifically and
wood flooring in this part of the
world in general, and are there
other markets you can spread
into?

PM: Our intention over the next
few years is to focus our mar-
keting on the commercial busi-
ness and bring in more project
based work, so that is where
our efforts are going. There is
definitely scope for us to move
into other markets. Obviously
Abu Dhabi is a growing market
for us, as are many of the other
Emirates. We will also continue
to supply (but not install) to
other countries around the Mid-
dle East, as we have done since
we began.

Hall 3 Stand C102

INSET: PAULINE
MADANI,

MANAGING
DIRECTOR OF

NORDIC
HOMEWORX LLC
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6.  THE PRESS

An 8 month PR campaign targeting 
key trade and international press 
ensured the best possible promo-
tion for Index 2008.
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report: index 2008

previews: imm cologne, heimtextil, domotex
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sourcing design

winter 2008

special: ten trends in furniturelight touch
relaxed by designreport: originpreview: index Dubai
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The 19th INDEX exhibition will take place on 14 – 17 November 2009 at the Dubai 
International Exhibition Centre.  These dates have been carefully selected to ensure that 
they do not coincide with any national or local holidays.

It will see exciting new developments to continue our mission of putting Dubai on the global 
stage in the interior design and furnishings arena and will open up the Middle East markets to 
the best interior design products and services available in the global marketplace.

The future for INDEX is going from strength to strength.  The event is set to become 
bolder, brighter and a centre of excellence for all linked to the interiors industry. Substantial 
investment is being committed to develop the event and partnerships will be forged with 
leading industry experts and networking councils. The event will see a host of exciting 
additions, fabulous features and stunning products making it the must visit event for design 

Space reservations are now being taken and locations being confirmed.  To guarantee your 
prime location in the UAE’s and Gulf’s market leading professional interiors event, please 
contact the organisers on +971 (0)4 438 0355 or email lubuchanan@dmgworldmedia.com 
or kimpearson@dmgworldmedia.com.

dmg world media
5th Floor,  The Palladium Cluster C, Jumeirah Lake Towers
PO Box 33817, Dubai, United Arab Emirates.
Tel: +971 4 438 0355, Fax: +971 4 438 0361
E-mail: dmgdubai@dmgworldmedia.com

For the latest updates, please visit www.indexexhibition.com	

 UNIQUE DUBAI RAIN ADDED TO THE FUN FOR OVER 4,000 GUESTS AT THE 
 INDEX  EXHIBITOR PARTY!

SHOW NEWS
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Organised by:

7.  INDEX 2009

2009



THE 19TH MIDDLE EAST INTERNATIONAL
FURNITURE & INTERIOR DESIGN EXHIBITION
14-17 November 2009

DUBAI INTERNATIONAL EXHIBITION CENTRE
DUBAI, UNITED ARAB EMIRATES

Organised by:

www.indexexhibition.com

2009


