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I. INTRODUCTION

INDEX, now inits |19th year is undisputedly the Gulf's number
one trade event for key interior designers, purchasers,
decision makers, influencers and high net worth individuals
from the Middle East.

We were honoured that HH Sheikh Hamdan bin Mohammed
bin Rashid Al Maktoum, Crown Prince of Dubai and Chairman
of Dubai Executive Council officially inaugurated INDEX
2008. Joined by Bernard Walsh, Managing Director dmg
world media Dubai and lan Stokes, Executive Vice President
dmg world media, His Highness was escorted through the
show and met with many delighted exhibitors.
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INDEX 2008 grew in both in terms of exhibitors participating
and geographical locations from where they originated.
INDEX 2008 featured 1,782 exhibiting companies from 60
countries, compared to 1,690 companies from 56 countries
in 2007.

With the economic climate affecting business throughout the
world, it is reassuring to see that business is still booming in
the Gulf region. This was clearly indicated by the high levels
of activity, orders taken and new distribution agreements
signed by exhibitors at INDEX 2008.

INDEX continues in its position of strength as market leader
with a world class event designed to put interiors exhibitors
face-to-face with interiors buyers in the unique and ever
buoyant Middle East Marketplace.

www.indexexhibition.com



2. THE MARKET

CEO of Dubai-based Interiors, Raed Dibs exhibited at Index
2008 and said, “This exhibition shows that our region, if not
immune from the global turmoil, remains very positive in
outlook. We are still looking at continued growth for the
foreseeable future.”

“While we may expect some slowing down over the coming
years in major new projects, there are still record breaking
contracts across the GCC countries for the fit-out of
commercial and residential buildings, hotels, retail outlets
and mixed-use developments reaching completion in the
near future,” said Bernard Walsh, Managing Director of
organisers dmg world media.
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“Budgets for the interior fit out of buildings reaching
completion next year and in 2010 continue to show there is
still tremendous demand for residential, contract and public
furniture.”

Whilst economies in other regions do not show any signs
of growth for the foreseeable future, the Middle East, whilst
seeing some slow down, is one of the few places in the world
that is still witnessing growth.

Construction growth rates in the UAE are likely to be
around |3 percent in 2010. Source: arabian business.com.

The UAE is set to see a 2.7 per cent predicted growth in
2009. Source: Standard Chartered.
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The GCC interiors market is set to grow substantially for
the next 10 years & is estimated to exceed $2.7 billion in
2008/9.

The UAE is one of the world’s largest interior design markets
attracting close to $900million worth of products & goods.

NO OTHER MARKET CAN OFFER YOU THIS NEW
BUSINESS POTENTIAL.

2008 Exhibition Report 5



6

3. EXHIBITOR STATISTICS AND GEOGRAPHY

INDEX has maintained its number one position in the interiors market over many years. The event continues to grow year on year and now utilises the entire space available in the Dubai

International Exhibition Centre.

EXHIBITION 1992
SIZE 1993

(sgm net): 1994
INDEX 1995

1992 - 2008 1996
1997

1998
1999
2000
2001
2002
2003
2004
2005
2006
2007
2008

3,656
8,722
9,644
10,421
13,523
15,892
16,700
18,754
19,217
21,142
21,715
26,543
28,064
30,495
35,483
35732

35,924
1 1 1 1 1 1 1 I
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EXHIBITORS COUNTRY BREAKDOWN

We are proud that our exhibitors come from around the globe to take part in INDEX and offer our visitors a vast selection of furnishings and accessories to suit every taste. The event
offers a truly eclectic mix ensuring that the visiting buyers are always able to find the right solutions for their requirements.
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VISITOR INTEREST BY PRODUCT SECTOR

Accessories

Art / Print / Frames 2,124

Bedroom Furniture

Flooring / Rugs / Carpets 1,517

Hotel / Restaurant / Spa

Interior Design & Architectural Services = 3,338
Kitchens & Bathrooms

Leisure / Outdoor 1,213

Living & Dining Room Furniture
Office Furniture 2,731

Residential Furniture

Retail Furniture 1,517

Shopfitting & Retail Equipment
Textiles / Fabrics / Upholstery 1,521

Wall Finishes & Coverings

Other 910 | | | | | |
1000 1,500 2,000 2,500 3,000
INTERIOR
FURNITURE TEXTILES FLOORING LIGHTING AccessoREs o RVTORE DESIGN
SERVICES
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4. VISITOR STATISTICS AND PRODUCT INTEREST

INDEX 2008 delivered a broad range of multi national quality visitors including trade buyers and specifiers from all countries of the Middle East and far beyond. These visitors totalled
30,348 individual attendees.

UAE VISITORS GCC VISITORS

PRIMARY JOB FUNCTION

Ceo / Managing Director

General Manager / Director / Owner 6,069

Manager Supervisor

Interior Designer 4,552

Architect / Fit Out / Purchaser

Property Developer / Marketing 4,856
Other
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Hotel / Restaurant _

architect 2,127

other
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SUB TOTAL - 6,674 $301,000 - $500,000 _

UP TO $300,000 6,980

GRAND TOTAL - 30,348 OTHER
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5. WHAT OUR EXHBITORS SAID

Excellent exhibitor feedback despite challenging economic climate

INDEX 2008 exhibitors consistently commented on the high
professional quality of the show visitors. Here is an example
of the great feedback we received.

“We are very pleased with the number and the quality of
professional visitors, not only from the UAE but also from
the wider Middle East. We came to Index expecting to do
good business as usual, and we exceeded our expectations.”
Cagri Ovayurt of Eke, Turkey

“We made good contacts with designers and contractors as
well as retailers and are looking at distributors to service
the Gulf region. We will definitely be back next year. As first
time exhibitors we found the event to be professionally run
with great help and assistance from the organizers.” Gail
Fox President, Liora Manne, New York, USA

“We have received many enquiries from designers interested
in the flooring for palaces and high-end villas and hotels. They
have been particularly interested in our ability to work with
our client to custom design modern or traditional Islamic
designs using the best raw materials. We envisage that we
will return next year — possibly doubling our stand size!”
CEO Avedis Duvenjian of Archetypal Imaginery
Remodeling Corp, New York, USA

“We exhibit every year and Index is important for us with
all the new projects. There are always new designers and
new companies in the market which is why we need to be
at Index so these people know about our products, the
new finishes that we have. We must be here. We saw more
visitors than we expected, from Dubai but also from all the
other Gulf countries. We got many good contacts on the
stand, there are a lot projects they want us to tender for.”
Khalid Al Zubaidi, Globecoat/Armourcoat, Gulf/UK

www.indexexhibition.com

“Networking and talking to people and setting up for the
future is great, as all trade shows are. | think the show is
enormous — huge — I've never seen such a huge interiors show.
And there’s thousands of stands, thousands of exhibitors. |
think it’s a good show, | think it’s an amazing show. We had
loads and loads of trade enquiries. Many interior designers,
hotel designers, landscape designers, all sorts of enquiries,
and people collecting database information, excited about
roping us into whatever project they might have. We've
learned loads, and we’re definitely more prepared for next
year’s Index, and it will be Index that | come back to next
year, not one of the other interior shows, because | think
that it is the best interiors show in the world — just by the
size of it, and the scale of the stands that I've seen.” Steven
Myburgh, Myburgh Designs, UK

“We came to Index because it is the most professional show
for interior design. We have been in the market for a year
and a half as Eglo, taking care of the whole Middle East, so we
decided to be at Index because it is a good appearance for us.
What | was impressed with was the quality of people that we
have seen. We really had good quality people, clients we can
really make future business with. They are all professionals —
designers, architects, consultants and developers.” Samer
S Zawde, Eglo Lighting, Austria

“l decided to test my photographic concept for the first time

outside France, and | am so happy because | had amazing
contacts here with many people. | have seen people from
all around the region, from Oman, from India, from Kuwait,
from Saudi Arabia, even from Korea”. Oscar Sierra, Oscar
Sierra, France

“Index Dubai is a good place to make orders and to meet
buyers. Unlike the US or other regions, the Middle East has

not been so impacted by the financial crisis. Here, although
there is a slight impact, business is still happening. This is
why exhibitors need to come to the Middle East. So you
must exhibit here and get new business. That is why Index
is important for us.” Jeffrey Yong, Singapore Mosaic,
Singapore

“It’'s been fantastic. | met loads of people from interior
designers to art galleries, which is what I'm here for. Yes,
it's been brilliant. Visitors from all over the Emirates, and
also from ltaly, from France, and from Australia. Surprisingly,
actually, lots of different countries. The response has been
much better than | expected. | wasn’t sure how to work out
here —it’s my first visit, but — brilliant.” Victoria Stewart,
UK

“Everybody we know in the furniture business around the
world has suggested that Index is the place to come to make
a presence on the international stage. We are seeing the
quality contacts we wanted to see.” Kevin McGuinness,
American Leather, USA
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6. THE PRESS

An 8 month PR campaign targeting
key trade and international press
ensured the best possible promo-
tion for Index 2008.

GOING AGAINST
THE GRAIN

SHOW NEWS: Could you give a
brief overview of your company and
in what area you specialise?

wood fioor option is gaining in popu-
larity, and in what kind of area are
you receiving most interest?
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DRAMATIC;
FRANK WITH
ONE OF HIS
THEATRICAL
DESIGNS

DESIGNING DRAMA

While the range of lighting on the F+M Fos stand is diverse, it has one strand in common; it is all theatri-
cal. Designer Fragiskos (Frank) Britros does not shy away from the dramatic and is inspired by it,_aashis
unusual Romeo and Juliet lampshade designs show with the eponymous characters clizasglil
wards the light. Frank said: “You either love me or hate me, but you will alwavsg

ut in any crowd: oversized & \ 13 v
iiver box; tiny g i
Colours; ael
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a mainstay of our desig
\We design and produce all our own
and wallpapers and everything we do is
made,” Philippe said.
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Hall 3 C101

Vertisol has it

covered

Vertisol, part of the Celtic Group based in
the Spanish city of Barcelona, is here at
Index displaying why it has maintained a high
technological level in its fabrics made for
window protection.

\Vertisol has been a major player in its
market for some 25 years and, 10 years
ago gained the prestigious IS0 9001 certifi-
cation for its quality and control design
systems.

But it is the fact that two per cent of its
global turnover is dedicated for research,
development and innovation that is the main
reason why Vertisol has been able to main-
tain the high technological level of its
fabrics.

Vertisol has also demonstrated that it is
highly aware of and committed to protecting
the environment. Certificates such as the

IS0 9001 _Ce0TEX and ECO-CODICE prove

a n that b process, the raw mate-

' the resulting products
ecofriendly boundaries.
“achnical fabrics for the

~ry, furniture, decora-
and the marine
5 it features a whole
sfy nat only the
50 the end
beyond their high
| Vertisol prod-

is guaran-

cir Intricate.
rclude Marco Polo,
» oalari, Amazona, Marina,
Lartica, Leonardi and many others.

Hall 3 Stand A141

SHOW NEWS

Thursday December 4 2008
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UNIQUE DUBAI RAIN ADDED TO THE FUN FOR OVER 4,000 GUESTS AT THE
INDEX EXHIBITOR PARTY!

www.indexexhibition.com

7. INDEX 2009

INDEX

DUBAI 2009
I

The 19th INDEX exhibition will take place on 14 — |7 November 2009 at the Dubai
International Exhibition Centre. These dates have been carefully selected to ensure that
they do not coincide with any national or local holidays.

It will see exciting new developments to continue our mission of putting Dubai on the global
stage in the interior design and furnishings arena and will open up the Middle East markets to
the best interior design products and services available in the global marketplace.

The future for INDEX is going from strength to strength. The event is set to become
bolder, brighter and a centre of excellence for all linked to the interiors industry. Substantial
investment is being committed to develop the event and partnerships will be forged with
leading industry experts and networking councils. The event will see a host of exciting
additions, fabulous features and stunning products making it the must visit event for design

Space reservations are now being taken and locations being confirmed. To guarantee your
prime location in the UAE’s and Gulf's market leading professional interiors event, please
contact the organisers on +971 (0)4 438 0355 or email lubuchanan@dmgworldmedia.com
or kimpearson@dmgworldmedia.com.

Organised by:

dmg@ld media

dmg world media

5th Floor, The Palladium Cluster C, Jumeirah Lake Towers
PO Box 33817, Dubai, United Arab Emirates.

Tel: +971 4 438 0355, Fax: +971 4 438 0361

E-mail: dmgdubai@dmgworldmedia.com

For the latest updates, please visit www.indexexhibition.com
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