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The 2009 exhibition reached a key buying audience from the UAE, GCC and Wider Middle East
through a mix of editorial, direct mail, email, magazine and newspaper advertising.

Working with key industry associations and figures we have the knowledge and know how to
attract influential buyers and professionals to our international events.

Two waves of mailers were sent to our comprehensive database of over 76,000 industry
professionals. These personalised invitations created a show buzz, detailing the exciting show
features, alongside the impressive exhibitor list.

A direct advertising campaign placed adverts within key trade titles both in print and online, as
well as receiving editorial coverage across the UAE, GCC and wider Middle East, in the lead up
to the event. This reached a circulation of over 2,748,803.

Full colour ads were place within key newspapers across the UAE, GCC, and Wider Middle East,
including Al Khaleej, Al lttihad, Asharg Al Awsat, Al Rai Al Amm, Arrayah and Gulf News. These
reached a circulation of over 936,000.

A thorough email campaign detailing up-to-date show news, as well as VIP nominations reached
a circulation audience of 338,322. Data was used from external sources including APID, Middle
East Interiors, Gulf Interiors, Emirates Home, Snob Al Hansa and Trade Arabia.

At the centre of the Interiors UAE 2009 marketing campaign was the Interiors UAE website. This
hub of information generated over 130,000 hits. At the centre of the event, the website allows
you to register, view the floorplan and plan your day, as well as taking advantage of the special
show discounted travel and accommodation rates, available to visitors and exhibitors.

An experienced PR team working in both the UK and the Middle East, the Interiors UAE PR
campaign generated coverage across the target regions, receiving coverage in over 35 press
articles across the UK, Europe, UAE and online.
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For more information on sponsorship or to book your stand please contact:

Cheryl Fraser Justin Boutros
+44 (0)20 7921 8380 +971 (0)428 4737
cheryl.fraser@ubm.com channels@channelexhibitions.com




