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“As the construction industry gathered for this year’s Big 5 in Dubai the early rumblings

of the current global credit crisis were starting to be felt. Big 5 has for many years been seen

as a barometer for the industry, a meeting point for all those involved in the industry. Despite

these rumblings, the industry responded with rising visitor attendance, travelling from further afield
than ever. Exhibitors also strengthened their numbers, recognizing the long term value of Gulf
business in the coming months. Nlew features and focuses such as green buildings and sustainable
development were well received by all involved. The Big 5 continues to be the number one choice

for exhibitors and visitors alike.”

Simon Mellor
Vice President Construction, dmg world media

About the Organiser

The Big 5 is organised by dmg world media Dubai, an acknowledged leader in the

region’s exhibitions industry since 1999. Dmg Dubai's portfolio includes some of the

largest exhibitions in the MENA region (Middle East North Africa) including The Big 5 for
construction, Index

for contract interior design and ADIPEC for oil and gas. Inclusive to these are a rapidly
growing portfolio of vertical market shows including Hotel Show, Office Exhibition, InRetail, FM
Expo, PMV and GulfBid.

dmg world media Dubai is a division of dmg world media - a leader in business information
with events spanning 15 key industries in 25 countries and more than 250 live events
and publications. dmg world media is a wholly-owned subsidiary of the Daily Mail & General
Trust plc (DMGT), one of the most successful international media companies in the United
Kingdom and is listed on the London Stock Exchange.

Brand new features launched in 2008

Committed to advancing high-performance, energy efficient green building solutions

and environmentally friendly technologies, The Big 5 featured a fantastic line up of speakers for
an unmissable Technical Conference programme. Over 200 delegates attended the one day
program which comprised of twelve speakers, the vast majority of whom were International
bringing with them valuable insights into the latest issues surrounding

Green Building policy and requirements.

A new and innavative twist on the traditional awards program was created at the 2008 event.
Products and services exhibited at this year’s Big 5 exhibition that reduce the impact on the
environment were eligible as winners for the Gaia Awards. 28 exhibitors where honored with
Gaia medals providing them with additional media exposure and recognition from their peers.
Deliberately targeted at the Green Building sector it ensured that visitors

to The Big 5 could easily identify the next generation of sustainable solutions. This year’s Gaia
Gold medal winner was presented to Solasteel, manufactured by Coolshield International,
distributed by Tiger Profiles & Insulation.

Al statistics compiled from completed surveys: Exhibitor Questionaires (471) / Visitor Questionaires (693) / Visitor Registration Forms (41,021) / Conference Delegate Questionaire (112)
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Dedicated Audience
A staggering 58,040 trade visitors attended The Big 5 from the 23rd to 27th November Visitor by Country

2008 (up 15% on 2007 trade visitors] illustrating the ever increasing importance of the show. 17.026
T M Kk Sharjah 4,526
arget arkets Abu Dhabi 4,343
Thg Big 5 is one of the wprld s largest bIU|Id|ng and construction events attracting 3499
visitors from all core regional construction markets.
. . . , . UAE Total 29,396
The GCC saw an increase of over 44% with Cther Countries also showing an increase : :
of over 23% illustrating the international appeal and global relevance of the show. Saudi Arabia 3,119
52% of the visitors were first time buyers and specifiers to The Big 5 with the remaining 2,128
48% of visitors having attended more than twice before. 2,047
1,959
Visiter by Gompany Activiey 1886
Trad
Neociation 7% GCC Total 11,139
Property Developer/ Ocer 6% Europe & USA 6,480
Owner 4%
/ 4,055

Gove_rnment/ Other Arab & Africa 2,813
Public Sector 2% Engineering/
Architectural India & Pakistan 2412
Practice 20%
Other Countries Total 17,505
Manufacturer/
Supplier 23%

Grand Total 58,040

“The best construction exhibition
| have ever visited”

Building Contractor/ Sandra Thornber
General Builder 29% UK Trade & Investment Visitor

Al statistics compiled from completed surveys: Exhibitor Questionaires (471) / Visitor Questionaires (693) / Visitor Registration Forms (41,021) / Conference Delegate Questionaire (112)
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Targeted Buvers

The Big 5 successfully attracts decision makers from all major sectors of the building & construction

industry including 33% being the highly sought after Influencer / Senior level decision maker.

Visitor by Job Function

Agent/ Distributer 9% Other 1%

Interior Designer 8%

CEO/MD/GM 33%
Facilities/Plant Manager 5%

Property Developer 7%

Contractor/
Consultant/Specifier 8%

Construction Manager/

Site Manager 4% Architect/Engineer 21%

Quantity Surveyor,/H&S Officer 4%

Satisfying Visitor
Expectation

96% of visitors rated the quality of exhibitors
as good to excellent

95% of visitors rated the overall show organisation
as good to excellent

94% of visitors rated the quality of features
as good to excellent

Visitor by products and services of interest

Safety & Security Equipment
Communications

Electrical Services

HVAC (Heating, Ventilation, Air Conditioning)
Plumbing

Fire Suppression & Protection

Site Clearing, Demolition, Relocation
Electrical Power Generation

Pollution Control

Process Gas & Liquid Handling, Purification, Storage
Process Heating, Cooling & Drying

Material Processing & Handling

Transportation

Civil / Mechanical Utilities

Exterior Improvements

Earthwork

Conveying Systems

Special Construction & Facilities

Finishes

Openings (Doors & Windows)

Thermal & Moisture Protection
Wood, Plastics & Composites
Metals

Masonry & Stone

Concrete

Al statistics compiled from completed surveys: Exhibitor Questionaires (471) / Visitor Questionaires (693) / Visitor Registration Forms (41,021) / Conference Delegate Questionaire (112)
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Buoyant Industry

The Big 5 has the enviable reputation of being the Middle East and North Africa’s most
successful building & construction event with 83% of visitors intending to place an order
at the show with a further 84% intending to appoint a new supplier as a result of visiting.

Visitor Expected Budget Why are you visiting the Big 57

Assess the UAE Assess the possibility

Don't Know 34% $10 Million + 25% market place 10% of exhibiting 5%
|
‘ Looking for a new
] manufacturer 19%
V - Review Trends 7%
$5 Million -

Source a new
supplier 26%

Up to $500,000 7% $10 Million 13%

Place an order 6%

$500,000 - $1 Million 8%
$1 Million - $5 Million 13%

Meet existing
supplier 27%

Clear Return on Investment “The conference was very timely

Building and construction projects are continuing in the region with 51% of visitors and infor\mative ThIS was a Ver'y impor\tant
having budgets ranging from $41 million to $410 miillion + with 1 in 4 visitors attending o . a gy

the show to source a new supplier. and Wor'thWhlle aCtIVIt\j

Charles Barnes

An outstanding 94% of visitors said they will attend the next Big 5 with a further : o
APA The Engineered Wood Association

97% of delegates to the Technical Conference said they would attend the next
Big 5 Conference.

Al statistics compiled from completed surveys: Exhibitor Questionaires (471) / Visitor Questionaires (693) / Visitor Registration Forms (41,021) / Conference Delegate Questionaire (112)
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Global Participation

2,833 companies (2007: 2,839) participated at The Big 5 2008, encompassing
9,774 exhibiting staff in addition to visitor attendance. In total there were 26 national
pavilions with participating companies coming from 53 countries occupying 38,000
net sqm of floorspace.

Exhibitor by Country

Australia rdan iwan

0

ilili
3
2l
=]
o]

inland ailand

tar nisia
Saudi Arabia

ngapore

Bahrain rance ebanon

Qi m
(0] (=]
=<
e
ot

Belgium rmany

c

rkey

<

— - [
C §D
& s
(0]
5 =}
o ct
(@]
C
)
[(@]
(9] ol ol o
(4 21912
o)}
g1
(el N=R
o

@

Brazil reece alaysia

<
0}
c
>
m

lovenia
outh Africa
outh Korea

ong Kong alta
Netherlands

ew Zealand

ndonesia
dia

letnam

<

o|¢ 7l
>

ain

= = B =
o]
=]

Czech Republic reland eden

(2] =] [®] (%! >

<115 1o c

ElE B E g

clo = S.

(2] ) (o3}
T

Denmark taly Philippines witzerland
National Pavilions
Finland

France

Netherlands witzerland

aly
rea

Z

o (0 (2N H2N K9pN (90
=] s |o

]

ct

=

Q

]

ew Zealand aiwan

—

hailand

AE SHEE
Z 15
o1
o
5

Belgium Germany Luxembourg Philippines

<
—

Brazil Greece

alaysia

urkey

T
<

ong Kong

alta Spain

(@] >l >
o)) cpc
3 [N W)
2 glg
& oy ol

[0)]

Satisfying Expectation

5% of exhibitors said The Big 5 was important to their sales and marketing success
in the region with 85% of exhibitors saying The Big 5 delivers the right type of buyers
and specifiers.

[(s]
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What are your principle
objectives for exhibiting?

Gather market
information 12%

Evaluate competitor

P Generate new
products and services 6%

sales/leads 22%

Launch/evaluate new
products and services 7%

Recruit agents/
distributers in
the region 10%

Meet existing

clients 17%
Promte company/brand
in the region 19%
Secure
orders at the
exhibition 7%

Al statistics compiled from completed surveys: Exhibitor Questionaires (471) / Visitor Questionaires (693) / Visitor Registration Forms (41,021) / Conference Delegate Questionaire (112)




Advertising & PR Campaign
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“The press coverage during the exhibition
was excellent. Getting international visitors

is really important in these market conditions.
Big 5 handled it very well”

Jehan Green Walls FZE Exhibitor

www.thebig5exhibition.com

Al statistics compiled from completed surveys: Exhibitor Questionaires (471) / Visitor Questionaires (693) / Visitor Registration Forms (41,021) / Conference Delegate Questionaire (112)

The Big 5 Post Show Report 2008 6



Nnternational
uilding &
Construction
Show

e3rd - 26th November 2009

CONSTRUCTION MARKETING SERVICES
Ground Floor, 11-19 Albany Street
St Leonards NSW 2065

T: 02 9906 1466 F: 02 9906 7274

Buddy Warner
buddy@cms-aust.com






