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1. Structural data

(Figures of the previous event in brackets)

Total National International
Exhibitors 242  (208) 213 (182) 29 (26)
Net exhibition space in sgm 2,347 (1,728) 1,972 (1,629) 375 (99)
Special shows in sgm 453  (701)
Visitors 9,143 (7,290) 8,502 (6552) 641  (738)
2. Origin of exhibitors at BioFach China 2008
Participating countries and regions: 10

Portugal 1 France 1

Germany 3 Belgium 1

America 2 Malaysia 1

Canada 2 India 1

SAR Hong Kong 2 Taiwan 12
3_ V|Sit0|‘ Su rvey (Figures of the previous year in brackets)
3.1. Visitors numbers breakdown

May 29 (Trade visitors only) 4,243 (2,874)

May 30 (Trade Visitors only) 2,872 (2,579)

May 31 (Trade Visitors & high end 2,028 (1,837)

consumers

Total 9,143 (7,290)
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3.2. Visitors according to origin

SAR Hong Kong, Macao,

/ Taiwan

Visitors from abroad

Local visitors (Shanghai)

Other Mainland China

visitors
3.3. Visitors from Mainland China according to region
Northwest China North North East

2.21% 6.76%
Central
3.92% East
46.62%
Southwest China €7 K South
2.84% 23.37%
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3.4.

(multiple choice)

Agriculture

Craft trade

Food processing

Drinks

Personal care/Drugstore articles
Natural products

Wholesale trade/import&export
Supply trade

Retail trade/Independent retail
Supermarket

Drinks market/wine merchant
Health food store

Farm shop

Drugstore/personal care shop
Mail order/internet

Industrial caterer/catering trade
Seniice provider/institution

Others
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Visitors according to industries

I 30 58%
I 8.26%
I 0.50%
I 21.49%

I 8.26%

I 25.62%
I 36.36%
I 1 7.36%
I 33.07%
I 21.49%

I 12.40%
I 30.58%

B 331%

B 331%

I ©.09%

I 8.26%

I 661%

I 14.88%
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3.5.

General Manager, Board Member, Department Head

Purchasing Manager

Marketing, Business Development Manager
Sales Manager

Skilled Worker

Teacher & Students

3.6.

(multiple choice)

Organic raw materials/semi-prepared products
Organic vegetable & fruit products
Organically-prepared food/convenience products
Organic frozen food

Organic health food and delicatessen

Organic baby food

Organic beverages

Seedings and seeds

Pesticides and plant-protecting products

Soil improvers

Animal breeding and feeds

Associations

Certification and control services

Marketing and management consultancy
Remedies, aroma therapy products

Natural cosmetics and personal care products
Organic meat, dairy, seafood products
Organic cotton products

Natural fibres and textile products

June 2008
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Position of visitors in company- Purchasing authority

25%
22%
18%
14%
17%

4%

Main interest in following product segments

I 52.07%
N 65.29%
I 55.37%
I 40.50%
I 63.64%
I 51.24%
I 64.46%
I 34.71%

I 25.62%

I 25.10%

I 22.31%

I 28.93%

I 28.93%

I 28.93%

I 29.75%
I 39.67%
I 47.93%
I 20.66%

I 19.38%
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4. Media Promotion

18 Media attended & reported

4.1 Press Conference
15.05.2008 Beijing
27.05.2008 Shanghai

18 Media attended & reported

The representatives of NirnbergMesse China and China Greenfood informed the media about trends
and developments on national and international organic markets.

4.2 Magazines

Food Industry Science and Technology

Western Food
China Dairy

City Weekend
Pro-mo

Shanghai Business

4.3 Newspaper

Consumption Daily
Shanghai Morning Post

4.4 Websites

www.sina.com

That’s shanghai
www.cctv.com
www.cnool.net
www.gianlong.com
www.enorth.com.cn
www.fec.com.cn
www.tecent.com
www.xhby.net
www.cait.cn
www.cnfe.net
www.foods1.com
www.nbms.com.cn
www.86tea.com
WWW.XMSCW.com
www.zhaoshangcn.com
www.cce360.com
www.expoc.net
www.eventown.com.cn
www.scbid.com
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Global food industry
Food Development
Food&Machine
Emigrate to Shanghai
City Lady

Health and Nutrition
Science and Technology

Wenhui Bao
China Times

www.busytrade.com
www.163.com
www.agri.gov.cn
www.hangzhou.com.cn
www.js.chinanews.com.cn
www.dzwww.com
WWW.zgjrw.com
www.cctv.com
www.enorth.com.cn
www.foodgs.com
www.food36.com
http://zglysc.com/
www.chaoshi168.com
www.cnfengmi.cn
www.my022.net
www.vinbig.com
Wwww.expo-china.com
www.asian-expo.com
www.mainone.com
www.sonhoo.com

www.biofachchina.com

China Food IndustryNew
Food Industry

Food & Beverage
Organic lifestyle

Lohas

Youth Daily

www.21food.cn
www.tecent.com
www.online.sh.cn
www.cnnb.com.cn
www.xhby.net
www.anhuinews.com
www.chinapp.com
www.agri.gov.cn
www.iibrand.com
www.ew35.com
www.tech-food.com
www.tjkx.com
www.eat4.com
www.Xiuxianshipin.com
www.pe123.com
www.showguide.cn
WwWw.regius.com.cn
www.fair.ec.com.cn
www.71096.com
www.sjzzx.heagri.gov.cn
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5. Selected results of exhibitors survey

Question 1 very good | Good | satisfactory satisr;gct:tory
How do you assess the overall success of your o o o o
company’s participation at BioFach China? 8% 61% 24 % 7%
How would you rate the quantity of the visitors? 9% 49 % 40 % 2%
How would you rate the quality of visitors? 6 % 40 % 47 % 7%
w Yes Not yet decided No
Are you planning to exhibit again at BioFach . . .
China 2009? 4% 46% 0%
6. Testimonials of selected exhibitors
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Beijing Organic Farm Development Co., Ltd.
Mr. Zhang Ming, General Manager

“The healthy concept of organic food is gradually
filtering into people's minds. This is through the

continuous publicity and promotion of the organic food
enterprises and BioFach China is just an arena of this
kind. | wish there will be more enterprises attend this
show next year, and more people will accept organic

products! “
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Shanghai Dairy Group Co., Ltd.
Mr. Shen Wei Ping, General Manager

“BioFach China 2008 offers us a good platform to
display our high quality organic milk. It's also a
good chance for us to show the image of our
company. Many professors and people who are
devoted to organic food gathered to talk about
trend in organic food. BioFach China 2008
provides us with a good communication platform.
It's a successful fair! We are looking forward to
attending next year.”

Shanghai Lohaocity Market Co.,Ltd.
Mr.Jacky Shi, Vice General Manager

“It was 2nd time we participated in BioFach China. It is
a very specialized organic trade fair and provides
Chinese organic enterprises with a bilateral
communication platform for the move towards the
world. The show also let us see that Chinese organic
enterprises are progressing day by day. The exhibition
let more people understand about organic. We will
support the organic business and BioFach China.”

Jilin VITALE Organic Agricultural Co., Ltd.
Mr. Sun Yanchun, General Manager

“BioFach China is an international, authoritative,
specialized fair. It offers a good platform for us to show
ourself, increase communication and develop our
business. | believe that organic industry will advance
with times, continue to surpass. “
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Rocks & Wings Limited
Mr. Hans Kottulinsky General Manager

“As importer and marketer of organic food in China,
BioFach China has again proven to be the centre stage
in the industry. The structure and quality of both,
exhibitor and visitors has very positively developed and
gives the fair an international profile. | see further
potential to better integrate the local consumer
community into the fair, but with the new location in
2009 this will be no problem. [ look forward to 2009 and
thank the organisers for a great cooperation. ©

7. BioFach China 2008 International Conference

The conference on global organic markets was held concurrently to the exhibition. The conference
consisted of the following sessions: Quality, certification, management of organic products, sales and
distribution, international organic markets, organic livestock.

The conference was opened by Ms Xu Xiaojun, representative of the Ministry of Agriculture of the
People’s Republic of China and Mr. Kung Wai Ong, representative of IFOAM. The speakers included
Mr. Udo Censkowsky, Organic Services, Professor Jonathan Wong, HK Baptist University, Professor
Meng Qingxiang of China Agriculture University as well as representatives from renowned
international organic companies.

The conference was attended by 21 speakers from 5 countries and regions and enjoyed a full
capacity audience on each conference day.
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8. Events
8.1 The ,,Bio Bar*

During the fair, visitors could taste organic soybean milk, organic coffee and organic lunch at the
Bio Bar, which was a newcome for 2008 and provided trade visitors and exhibitors with organic
food and beverages on site.

8.2 Healthy cooking - Organic kitchen

The last day of the fair was opened to high-end consumers. The organizers invited a professional
chef who demonstrated on site how to prepare delicious organic food with organic ingredients.
The cooking event was moderated by Mrs. Fan, a pioneer of the organic movement in Taiwan.

8.3 Organic food - Be good to nature, be good to yourself

During a special event with the roots and shoots foundation, junior students presented their
latest achievements of growing organic products in their schools.

v v .
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9. VIPs to BioFach China 2008

Ms. Xu Xiaojun

Mr. Ma Aiguo

Mr. Claus Rattich
Dr.Albrecht von der Hyeden

Mr. Ong Kung Wai
Mr.Wang Maohua

Mr.Klaus J.Supp
Mr.Han Peixin

Deputy Director-General of Ministry of Agriculture of P.R.C
Director of China Green Food Development Center

Vice President of NirnbergMesse GmbH

Consul General of the Consulate of the Federal Republic of
Germany

World Board Member of IFOAM

Director of the Certification &Accreditation Administration of
P.R.C

Agricultural Counsellor of the German Embassy Beijing
Vice Director of China Green Food Development Center

BioFach China 2009

May 27 — 29, 2009
INTEX Shanghai

Information/Application
For Exhibitors from China & Asia Pacific

NurnbergMesse China Co., Ltd.

18Floor, Yun Hai Building, No.118 Qing Hai

Road, Shanghai, China, 200041

Mrs. Jane Jiang/Ms. Cecily Chen

Phone:+86-21-5228 4020/4021

Fax: +86-21-5228 4011

Email: jane.jiang@nm-china.com.cn
cecily.chen@nm-china.com
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Information/Application
For International Exhibitors

Ndrnberg Global Fairs GmbH
Messezentrum

90471 Nlrnberg

Germany

Mrs. Miriam Stahel
Phone:+49-911-8606 8692

Fax: +49-911-8606 8694

Email: miriam.stahel@ngfmail.com
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