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Tube India International 2010 and
Metallurgy India 2010: Global footprint
on the Indian Subcontinent

3rd edition of Metallurgy India - the international
trade fairs for the tube, pipe and metallurgy industry
in Mumbai exceeded expectations.

I he 4th edition of Tube India International and the

The event was held from February 10 to 12, 2010 in an area
of 12,000 sqm with the presence of 274 exhibitors from 22
countries. More than 6,420 registered visitors visited from
29 countries. The shows witnessed an increase of 27% in
the number of Exhibitors and 60% in the number of

Visitors in comparison to the earlier editions of the event.

The emerging Indian market with time has become one of
the most dynamic economies in the world and this
potential was highlighted at these fairs. Bearing in mind
such pulsating circumstances within the industry,
exhibitors had high expectations about the returns from
the trade fairs, which were met generously. The
discussions at the booths saw a delightful exchange of
ideas, comprehensive new dialogues with interesting and
promising delivery of business even after the fairs.

The exhibitors at these 2 fairs displayed an extensive

range of equipment, machinery and technology to the
visitors.
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Statements

Mr. Phillip Knight stated that 'from the ITA's point of view
the 2010 edition of Tube India International had been an
outstanding success and felt that the exhibition had found
its spiritual home in Mumbai. Visitor levels had been
noticeably higher than that in the 2008 event in New Delhi
and the enquiries the ITA had received had been of a high
quality'.

Mr. Zacharia of SMS Meer GmbH reiterated that "in his
opinion it was a good idea to choose Mumbai as the new
place for this event".

Mr. M. K. Kirshna of IMF, Italy said "that it was a good
experience to know the Indian pipe industry with the
positive impression of the booming Indian economy.
Overall, they were quite satisfied with the exhibition and
were able to establish many contacts".

The representative of Linsinger Maschinenbau GmbH said
that "as the gateway to India, the Mumbai exhibition venue
had proven to be an important strategic meeting place,
attracting a wide spectrum of existing and potential
decision makers".

Mr. Schwarzinger of voestalpine Krems GmbH said that "they
were surprised about the quantity and quality of the
contacts, which they had during the fair. Quality products
were getting more and more important for India; therefore,
they saw good possibilities to start business partnerships
with Indian companies".

Mr. Vijay Joshi of Inductotherm (India) Pvt. Ltd. said that
"they were very much impressed with the overwhelming
response from the exhibitors and visitors alike".

Mr. Tushar Chaudhary of Prolifique Rolls Pvt. Ltd. said that
"due to the efficient management of the show, the
organisers have made it an event of international
standards".

As per Mr. Kunal Shah of Suraj Stainless Ltd., "It is
heartening to note that Messe Diisseldorf GmbH is always
able to provide the right platform for showcasing the
exhibitors at any fair globally. It feels great to be a part of
such an encouraging exhibition. I thank all the visitors for
making the event such a good success."

Mr. Joachim Schéfer, Executive Vice President and Managing
Director, Messe Diisseldorf GmbH said that 'being in the
right place at the right time is vital for making good
business deals. There is no doubt at all, that we are in the
right place here in India. The atmosphere in the hall was
fantastic.

At Tube India International/Metallurgy India, exhibitors
found the perfect platform for making new business
contacts and cultivating and expanding existing
relationships".

Conference

A high-level conference was organised by the Asian Industry
& Information Services Pvt. Ltd. (Minerals & Metals Review)
in association with Messe Diisseldorf India Pvt. Ltd.

The theme of the 1-day seminar was "Mission Metallurgy
India".




About the Company

81.37%

11.15%
| 7.47%
Locally owned Foreign owned Joint venture

Type of Industry

Large scale industry
20% \ o w—
o

Medium scale industry Small Scali industry
27% 53%

Industry Classification

0il, Gas and Chemicals industry | 0.41%
Construction Industry | 5.10%
Metallurgical Technology [N 2.92%
Equipments Measuring & Testing [ 7.28%
R & D Institution | .26%
Automotive component manufacturer | 5.82%
Iron Steel and non-ferrous metals industry | 14.06%
Tube & Pipe Industry | 12.20%
Automobiles | 3.47%
Machinery Manufacturers & Equipment supplier | 14.95%
Engineering Industry | 13.04%
Energy & Water supply [l 3.59%
ies/Technical colle ges/institutions | 3.91%

Range of products and technology at the fair

No Response

5% /-

Insufficient Comprehensive

16%

Sufficient
76%

www.metallurgy-india.com

Visitor Analysis

Recognized worldwide
as the leading publication for the
thermal processing industry
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Subscribe now at special low rates:
US $154 for 1 year (12 issues) -or- US 5267 for 2 years (24 issues)
Visit industrialheating.com today to begin your subscription to
Industrial Heating, the International Journal of Thermal Technology.

Industrial Heating

Industrial Heating: V. Shivkumar, India Representative
8, OTC Road, Bangalore 560 002, India
Ph: (80) 22211863 » Fax: (80) 22274130
industrialheating @ reach4india.zzn.com ¢ reach4india @ rediffmail.com
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Visitor's role in purchasing

M Final decision maker
M Significant influence
W Initial recommendation

M No Role/Not Applicable

Overall impression of the exhibition

Poor No Response
Fair 1% 3% Excellent
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Tube India International 2010 was supported by Tube Metec Diisseldorf (the world’s No. 1 Trade Fair for
Diisseldorf (the world’s No. 1 Trade Fair for the tube and Metallurgy) supported Metallurgy India 2010.
pipeindustry).




Exhibitor Analysis

International

Objectives of Trade Fair Participation

Informing about products, product uses

Presenting new products, new developments.
Obtaining an overall impression of the market situation

. " Information
Comparing competitors Objectives
Exchanging experience

Representation, PR, presentation of image

Passing on specialist knowledge

Initiating new business relations i 78%|
Contact
Cultivating existing business relations A 63% Objectives
Find i d 25%
Preparing conclusions of sale 0% Sales
Objectives
Attaining conclusions of saleat the far 14%

Attainment of Objectives

No Response
Dissatisfied 8%
o

TPJ - The Tube & Pipe Journal®

is the world's premier English-language

g technical journal for metal tube and pipe
vy i producers and fabricators. Article topics
° include tube and pipe producing, cutting,
bending, welding, end forming,
Overall Sa;tisfic:ion with the Fair and hydroforming.
6%-\
Ambialent TPJ also is your link to the industry's

39%

most comprehensive equipment and services
resource, the Forming & Fabricating™
Industry Directory, online at www.ffid.net.

Very Satisfied
o

Recommendation for Participation to Other Companies

No

6% -\

No Response

Probably, Yes

33%
.\

Manh‘lacturing motorcycle
i\ -

”‘ > | Py b ies
Yes = = - = g ey
57% - ~ o g

Overall impression of services

Setting up/dismantling period | 45%
@ Official publication of the Tube & Pipe Association, Intl. ®
MWW ED e, O
Friendliness of the organiser staff ’ 51% www.tpa ﬂ”‘; d
=, -
Support during the fair by our | 57% @ rnerﬂn[lcntﬂ[ Eum
team &

- L

is the official Web site of the Fabrica Manufacturers As ation, Intl.®
Overall impression of the fair ' 63%

n www.tube-india.com




2012 Pre-Registration

We would appreciate if you could take some time to complete the form below and return it by fax or mail to

us at your convenience.

Tube

International

PLEASE RETURN THIS FORM BY FAX: +91 (0) 11 2697 1746
Or mail to Messe Diisseldorf India at the address listed below.

? YES, please send me more information on

?  Tube India International

?  Metallurgy India

? PLEASE REMOVE ME FROM YOUR MAILING LIST

Name

[

] exhibiting [ ] visiting

Job Title

Company

Address

Tel

Country

Fax

Email

Website

Products and services

Messe Diisseldorf India Pvt. Ltd.
1, Commercial Complex, 2" Floor
Pocket H & J, Sarita Vihar

New Delhi 110 076, India

Phone +91112697 1745/1056
Fax +91 11 2697 1746
info@md-india.com
www.md-india.com

Messe Diisseldorf GmbH

P.0. Box 10 10 06

40001 Diisseldorf

Germany

Phone +49/211/45 60-77 62
Fax +49/211/45 60-77 40

M.QSSE info@messe-duesseldorf.de
DUS?E[CIOI’f www.messe-duesseldorf.de
India

Messe
Diisseldorf
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)) Organiser

Messe Diisseldorf India Pvt. Ltd.

1 Commercial Complex

2nd Floor, Pocket H & J, Sarita Vihar
New Delhi 110 076

India

Phone +91-2697-1056/-1066/-1745
Fax +91-2697-1746
www.md-india.com

)) Contact

Exhibitors (India)

Messe Diisseldorf India Pvt. Ltd.
New Delhi, India

Ms. Leena Dugh

Phone +91-11-2697-1745/1056,/1066
Fax +91-11-2697-1746
DughL@md-india.com

in co-operation with
Messe Diisseldorf GmbH
Messeplatz

40474 Diisseldorf
Germany

Phone +49-211-4560-7762
Fax +49-211-4560-7740
www.messe-duesseldorf.de

International Exhibitors
Messe Diisseldorf GmbH
Diisseldorf, Germany

Ms. Gabriele Schreiber
Phone +49-211-4560-7762
Fax +49-211-4560-7740

SchreiberG@messe-duesseldorf.de

SEE YOU AGAIN

Tube India International 2012
Metallurgy India 2012

For further updates, please visit:

www.tube-india.com
www.metallurgy-india.com
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