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Note From The MIHAS Secretariat

For the past five years MIHAS has increasingly

contributed by creating an abundance of business
opportunities, new products and fresh business ideas,
accommodating various industry players locally and
internationally in the halal food and services industry.

MIHAS 2008, in its fifth year has far surpassed
every expectations where every vyear top leaders
and entrepreneurs in the halal industry has come
together to facilitate the sourcing and selling of global
halal products and services of the highest quality.

With 621
has strengthened its role and reputation as the

booths showcased this vyear, MIHAS

networking platform for manufacturers and traders
in the dlobal halal food and product industry.

Taking this into consideration we proudly present the
fifth edition of the post show report of the Malaysia
International Halal Showcase (MIHAS 2008) held from 7th-
11th May 2008 at the MATRADE Exhibition & Convention
Centre, Kuala Lumpur.

This report will pass through the executive summary
which details the main events, highlights and the
happenings during MIHAS 2008.
includes the results of our survey on the exhibitors and

Overall, the report

visitors, comments as well as selected press clippings and
photographs from MIHAS activities throughout the year.

The overwhelming numbers and encouraging feedback
from both exhibitors and visitors reflects our exhibitors
achievements in the dlobal arena through MIHAS,
which ultimately reflects Malaysia’s role as a global
trading hub for halal products and services which
makes us more determined to provide services of
the highest quality for many more years to come.

Thus we express our sincere appreciation and thanks to
the Ministry of International Trade and Industry (MITI),
the Malaysia External Trade Development Corporation
(MATRADE), The Islamic Dakwah Foundation Malaysia
(YADIM), the Ministry of Entrepreneur & Cooperative
Development (MECD), exhibitors, government agencies and
foreign mission in Malaysia for their strong and unwavering
support in making MIHAS 2008 an overwhelming success.
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General Information

Name of Fair
Theme

Date

Venue
Operating Hours

Organiser

Permanent Secretariat
Tel

Fax

Email

Website

Frequency

Exhibitor’s Profiles

THE 5TH MALAYSIA INTERNATIONAL HALAL SHOWCASE (MIHAS 2008)

“Bridging the Global Halal Market”

7th - 11th May 2008

7th - 9th  : Open to trade visitors/ business community

10th - 11th : Open to public visitors/ consumers

MATRADE Exhibition and Convention Centre (MECC), Jalan Duta, Kuala Lumpur, Malaysia
10am - 7pm (daily)

Ministry of International Trade & Industry (MITI)

Malaysia External Trade Development Corporation (MATRADE)

Ministry of Entrepreneur & Cooperative Development (MECD)

Islamic Dakwah Foundation Malaysia (YADIM)

INDAH PROFILES SDN. BHD.

+603 6203 4433

+603 6203 4422

enquiry@halal.org.my

www.halal.com.my

Annual

Halal Consumables

Food & beverages, meat, poultry, seafood products, organic products, raw food materials,
food chemicals, emulsifiers and ingdredients, additives, canned foods, processed and
ready-to-eat products, preserved fruit and vegetable products, grains and nuts, agricultural
& grocery products, chocolate and dairy products, confectionery, biscuits, pastries, snacks
and candies, health supplements and multivitamins, pharmaceutical and herbal products.
Halal Certified Premises

Abattoirs, hotels and restaurants,
delicatessens.

catering services, fast food franchises, bakeries,

Non-Food Products & Services

Perfumery, toiletries, cosmetics, body care, Islamic Investment, Banking & Takaful Islamic
Financial Institutions & Consultants, Islamic Banking, Islamic Unit Trusts, Islamic Capital
Markets, Takaful (Insurance), Hibah (wills).

Government Agencies & Associations
Government Agencies, Islamic Development Bodies, Halal Certification Agencies, Food
Research and Development Centres, Trade Development Agencies, Halal Parks.

Food Packaging, Machinery & Catering Equipment

Ovens and cooking devices, cutlery, cooking utensils, kitchenware, glassware, serving
equipment, food storage containers, food storage facilities, food processing and packaging
machinery.
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Executive Summary

Malaysia International Halal Showcase (MIHAS) has been crafted to
become the perfect platform to draw the halal players onto a common
ground to highlight the immense potential the global halal industry has
to offer to the world. This premier international trade fair was held for the
fifth consecutive year over five days from 7th to 11th May 2008 at MATRADE
Exhibition and Convention Centre, MECC, Kuala Lumpur. The first three
days were open for trade visitors and the last two days to the public.

Reflecting the dynamic development of the halal industry, MIHAS 2008 included a new profile of exhibits; Food Processing
and Packaging Machinery, making the halal concept in the food production chain an encompassing one. The 5 key sectors
featured in MIHAS 2008 were:

Food and Beverages Banking and Finance
ﬁ Pharmaceuticals and Herbal Product ﬁ Food Processing and Packaging Machinery

Cosmetics and Healthcare

MIHAS 2008 was hosted by the Ministry of International Trade &
Industry (MITI), organised by the Malaysia External Trade Development
Corporation (MATRADE) jointly with the Islamic Dakwah Foundation of
Malaysia (YADIM) and in association with the Ministry of Entrepreneur
& Cooperative Development (MECD). The event was managed by Indah
Profiles Sdn. Bhd. through the MIHAS Secretariat.

MIHAS 2008 was held concurrently with the World Halal Forum 2008
which took place at the Kuala Lumpur Convention Centre (KLCC) from
12th to 13th May 2008.

MIHAS 2008 Maintained A Steady Growth

Themed “Bridging the Global Halal Market”, MIHAS 2008 has successfully maintained a steady growth and enhance its brand

name in the local and international circle since its inception in 2004.

With the participation of 507 companies from 25 countries, taking up 621 booths in a 14,400 square meter area, and
attracting a total of 41,862 visitors from 69 countries (trade visitors numbered 19,930), MIHAS 2008 continued to attract global
attention especially among buyers from prominent hypermarket and supermarket chains, important wholesalers, importers,
retail consultants, entrepreneurs, captains of industries and influential policy makers from countries around the globe.
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Out of the 507 companies that participated, 401 were local and 106 were
international. Local exhibitors took up 494 booths while international
exhibitors took up 128 booths.

The top three exhibiting countries were China, Indonesia and Iran.
China took up 20 booths while Indonesia and Iran took up 17 booths

. respectively. The top five visiting countries were Iran, Indonesia,
” Singapore, Thailand and South Africa.

_

The Incoming Buying Mission held concurrently with MIHAS 2008 has generated an estimated total sales of RM2.20 billion,
the highest in its five-year existence. The confirmed sales recorded were RM185.3 million while sales under negotiation
amount to RM2.02 billion.

Opening Ceremony

MIHAS 2008 was declared open by the Prime Minister of Malaysia, YAB Dato’
Seri Abdullah Haji Ahmad Badawi on 8th May. The opening ceremony was
held at MIHAS CENTRUM in Hall A.

Also in attendance with the Prime Minister were the Minister of
International Trade and Industry (MITI), YB Tan Sri Muhyiddin Hj. Mohd
Yassin, Minister of Entrepreneur and Cooperative Development (MECD),
YB Dato’ Noh Omar, Minister in the Prime Minister's Department,
YB Dato’ Seri Dr. Ahmad Zahid Hamidi, Religious Advisor to the Prime Minister,
YAB Tan Sri Dato’ Dr. Abdul Hamid Othman, Deputy Minister of International

Trade and Industry (Trade), YB Datuk Liew Vui Keong, Deputy Minister of
International Trade and Industry (Industry), YB Datuk Jacob Dungau Sagan, Chief Minister of Sarawak, YAB Pehin Sri Haji
Abdul Taib Mahmud, Chief Minister of Malacca, YAB Datuk Seri Haji Mohd Ali bin Mohd. Rustam, Chief Minister of Pahang,
YAB Dato’ Sri Adnan Hj. Yaakob, Chief Minister of Penang, YAB Encik Lim Guan Eng, the Chairman of MATRADE, YBhg. Tan Sri
Dato’ Sri Halim Mohammad, and the Chief Executive Officer MATRADE, YBhg. Dato’ Noharuddin Nordin.

The Prime Minister emphasised Malaysia’s commitment in developing and promoting the halal sector through various
strategies and measures as outlined in the Third Industrial Master Plan (IMP3) and the Ninth Malaysian Plan (RMK9). He
urged the private sector and GLCs to take the lead in forming strategic partnerships with domestic or international entities
involved in the halal industry in order to ensure that our capacity to supply halal products and services is sustainable. The
Prime Minister encouraged the local companies to establish linkages with international brands as a medium to access the
international supply chain. He also expressed his desire to see MIHAS continue its role in harnessing the halal market by
facilitating the trading of halal products and services through the annual staging of MIHAS.
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About 600 guests attended the ceremony after which the Prime Minister and the VIPs were taken on a tour of the MIHAS
2008 showcase. Exhibiting companies took the opportunity to invite the Prime Minister to their booths to launch and
sample their new products. Among the booths visited by the Prime Minister were Hadhari Agro Holdings Sdn. Bhd.,
Fidani Chocolatier, Allanasons Ltd from India, Nestle, AUSTRADE-Australian Trade Commission, KFC Holdings Bhd, Securities
Commission, CIMB Islamic and KFH ljarah.

After the tour of MIHAS 2008, the Prime Minister held a press B W s
conference at the Media Village.

“MIHAS, now in its fifth year, represents Malaysia’s
commitment to the sharing of knowledde, experience and
know-how towards the development of a vibrant global
halal industry. MIHAS, the lardest halal trade exhibition in
the world, provides an effective platform for both Malaysian
and foreign companies to establish new business ventures,

linkagdes, collaboration and partnerships in the halal sector.”

- YAB Dato’ Seri Abdullah Hj. Ahmad Badawi

Special Visits

The official visit by His Majesty Yang di Pertuan Agong and Her Majesty Raja Permaisuri Agong which was scheduled to take
place on the third day of MIHAS was cancelled due to unforeseen circumstances. However, the organisers were honoured to
receive VIP visits by the Chairman of the World Islamic Economic Forum, YABhg Tun Musa Hitam, the new Chairman of World
Halal Forum, YB Dato’ Seri Sheikh Saleh Abdullah Kamel of Saudi Arabia, Member of Parliament of Permatang Pauh, YB Datin
Seri Dr. Wan Azizah, and former Deputy Minister of Entrepreneur and Cooperative Development, YBhg Dato’ Khamsiyah
Yeop,. These VIPs were received by the CEO of MIHAS, En. Mohd. Shukri Abdullah who accompanied them on a tour where
they spent some time at various booths speaking to the exhibitors and sampling of their products.
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MATRADE Incoming Buying Mission (IBM)

In conjunction with the MIHAS 2008, MATRADE organised an Incoming
Buying Mission (IBM) with business matching sessions arranged from 7th
to 8th May 2008.

The objectives of the IBM were to provide greater opportunities for
Malaysian suppliers and exporters of halal products and services,
particularly the SMEs, to develop business partnerships and networks
with importers from all over the world, to introduce and familiarise

international buyers to the halal industry in Malaysia and to enable
Malaysian exporters to diversify into new markets and strengthening the
existing markets of their halal products.

The IBM managed to attract the participation of 545 buyers representing 442 companies from 57 countries. Countries with
large number of representatives were:

® China : 65 companies ® United Kingdom : 22 companies
@ South Africa : 38 companies ® Kosovo : 18 companies
e Egypt : 30 companies

A total of 5,328 individual business meetings were arranged involving 585 Malaysian suppliers and exporters.

The IBM achieved confirmed sales of RM185.3 million in two days. This figure does not include sales still under negotiation
which amounted to RM2.02 billion.

The highest actual sales were achieved with China, Thailand, Saudi
Arabia, South Korea and United Kingdom. Trade buyers showed keen
interest in sourcing food and beverages, palm oil (olein, stearin),
confectionary, pharmaceutical, medical and healthcare.

“Very satisfied. We manage to negotiate and appoint new agents and distributor.”
- MOFAZ Dagang Sdn Bhd from Malaysia on their views on MIHAS
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MIHAS 2008 Seminar Series

On 7th May, industry presentations on “Insights into Foreign Halal Markets: Its
prospects and potentials” were held concurrently, providing useful business
and networking tips for developing joint ventures as well as insights into
the opportunities that exist in the foreign halal market. The seminars were

delivered by the following representatives ;

[y,

® Mr. Miroslav Karamarkovic, e Dr. Isam Siddig
Head of Overseas Desk Chairman of The Dar Savana,
CROATIA Embassy of Sudan
e Mr. Aziz Ef. Hasanovic, ® Dr. Leonard Gomes
Assistant to President of Mesihat Religious, Research & Business Development Manager,
Educational and Cutural Affairs POIC Sabah Sdn. Bhd.
CROATIA

e Mr. Kombiz Eghdami
Chief Executive Officer, Vlinx Inc.

The second seminar series were held on 9th May with the following line up
of speakers:

e Mr. Omer Faruk Dogan
Deputy Under Secretary Of The Under Secretariat For Foreign Trade,
Embassy of Turkey

® Dr. Mohammad Hosseini

General Director of Iranian Food Industry

e En. Mohd Willieuddin Lim
Head Of International Business Wealth Management,
CIMB Islamic

e (aptain Tomaz Martin Jamnik,
Regional Manager Far East,
Luka Koper-Port Of Koper,
Slovenia
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Cooking Demonstrations and Artiste Appearance

Cooking demonstrations by renowned chefs such as Chef Zam,
Chef Zaidah and Chef Harun were conducted at the MalaysiaKitchen
booth in Hall A throughout the showcase. They shared tips on how to
transform ordinary dishes to exotic dishes without compromising
the authenticity of the food. The chefs used products
and ingredients from participants of MIHAS as part of the
promotion gimmick to encourage the usage of halal certified products
and ingredient in our daily lives. The cooking demonstrations which
were conducted from 7th to 11th May managed to pull a large crowd.

The special visits by local renowned artistes who share the enthusiasm and support for halal products and services also drew

more crowds to the event. On 11th May, the artistes who visited MIHAS included Fauziah Latiff, Ning Baizura and Anuar Zain.

The artistes were taken to the MalaysiaKitchen area to assist our Celebrity Chefs with the cooking demonstrations before

proceeding for a hall tour of MIHAS 2008 taking the opportunity to sample the range of halal products available.

MIHAS 2008 Exhibitors Evening

Exhibitors, organisers and co-sponsors of the MIHAS 2008 were
treated to a dinner which was followed by an appreciation awards
ceremony. The evening was hosted by MATRADE and CIMB Islamic
Bank Bhd. at the MATRADE building. Among those present were
MATRADE CEO, YBhg. Dato’ Noharuddin Nordin, CIMB Director of
International Banking, Mohd. Willieudin Lim and MIHAS Chief
Executive Officer, Mohd Shukri Abdullah.

After the food and laughter, awards were presented to several exhibitors based on the most creative exhibition booth, most

ingenuous packaging and most promising entrepreneur. They received their awards from both YBhg. Dato’ Noharuddin
Nordin and Mohd. Willieudin Lim. The drand award for the Booth of the Year went to HADHARI AGRO HOLDINGS SDN.

BHD.

“It is our first exhibit in MIHAS and we are happy with the enquiries. We may come back

next year.” - MCT Food Inc. from Philippines.
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The awards given for the night were:

CATEGORY: BEST BOOTH DESIGN (LOCAL PARTICIPANTS)

1. Company Name : POWER ROOT MARKETING SDN. BHD.
Booth No. : B98-99, 106-107
2. Company Name : HADHARI AGRO HOLDINGS SDN. BHD.
Booth No. : A12-16
3. Company Name : FIDANI CHOCOLATIER
Booth No. : A32-A51
CATEGORY: BEST BOOTH DESIGN CATEGORY: MOST INGENIOUS PACKAGING
R ) 1. Company Name : FIDANI CHOCOLATIER
1. Company Name  : ALLANASONS LIMITED (INDIA) Booth No. - A32-A51
Booth No. : B100-105 2. Company Name : FA HERBS
2. Company Name  : MINISTRY OF INDUSTRY AND Booth No. - AO4
PRIMARY RESOURCES (BRUNEI) 3. Company Name - MY HAIZ SDN. BHD.
Booth No. : B147 - B154 Booth No. - B159
3. Company Name  : PIEMANS PANTRY (SOUTH AFRICA)

Booth No. : C124 -125

CATEGORY: MOST PROMISING ENTREPRENEUR

1. Company Name : HADHARI AGRO HOLDINGS SDN. BHD.
Booth No. : A12-16

2. Company Name : AL MUQARRAM HOLDINGS SDN. BHD.
Booth No. : A10

3. Company Name : LIASARA FINE FOOD SDN. BHD.
Booth No. : D157
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Halal Malaysia Info Centre

Another important feature at MIHAS 2008 was the Halal Malaysia Info

Centre, an effective one-stop centre where the important organisations in
the halal industry were available to answer queries on halal related issues.
The Info Centre also hosted several key government agencies comprising:

e Small and Medium Industries Development Corporation (SMIDEC)
Malaysia External Trade Development Corporation (MATRADE)
MIHAS Secretariat

Department of Islamic Development Malaysia (JAKIM)

Department of Standards Malaysia (DSM)

Ministry of Domestic Trade & Consumer Affairs (KPDN-HEP)
Muslim Consumers Association Malaysia (PPIM)

Food Safety and Quality Division, Ministry of Health
Department of Veterinary Services (DVS)

Halal Products Research Institute, UPM

Halal Industry Development Corporation (HDC)
@ Malaysia Industrial Development Authority (MIDA)

The Halal Malaysia Info Centre centralises these agencies under one roof to provide accurate information to local and
international visitors on policies and the development of the Halal industry in Malaysia. This Info Centre is a regular feature
in MIHAS.

Halal Malaysia Info Centre Partners

e LES

Department of Islamic Department of Standards Malaysia, Ministry of Domestic Trade Food Safety & Quality Division, Halal Products Research
Development Malaysia Ministry of Science,Technology & & Consumer Affairs Ministry Of Health Institute, UPM
(JAKIM) Innovation (MOSTI)
LIN/™ o B
nw. o ey
MIDA
Halal Industry Development Muslim Consumer Association Department of Veterinary Services (DVS), Small and Medium Industries Malaysia Industrial
Corporation Of Malaysia (PPIM) Ministry of Agriculture & Development Corporation Development Authority
Agro-Based Industry (SMIDEC) (MIDA)

Publicity

The event had extensive coverage over the five days from both print and electronic media. The publicity value recorded for
MIHAS from January to May 2008 was RM5,000,304.00. One of the highlights which received tremendous coverage in printand

electronic was the estimated sales value generated during MIHAS 2008, RM2.2 billion which was the highest since MIHAS
was first initiated.

A total of 532 media representatives from major local television stations, newspapers and publications, as well as
international media attended the Media Preview on the 6 May and the 5-day event, from 7th to 11th May.

A production unit from Radio Televisyen Malaysia (RTM1) was stationed at the venue, to cover important interviews and
highlights of the exhibition through live-telecast which were aired live on Selamat Pagi Malaysia, Warta Jam 10, Warta

Tengahari and Warta Jam 3.

Radio station Road Runners- Suria Wheelers, MYFM Everest and Skuad Era Avanza were also stationed at pre-arranged times
outside the venue to promote MIHAS and distribute goodie bags while interacting with the public.
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MIHAS 2008 Statistics

Booths : 621

Companies 3 507

Local : 401

Non-Bumiputera S 136
Bumiputera 3 265

International : 106

Exhibiting Countries : 25 COUNTRIES
1. AUSTRALIA 2. BANGLADESH
3. BOSNIA HERZEGOVINA 4. BRUNEI
5. CANADA 6. CHINA
7. CROATIA 8. EGYPT
9. GERMANY 10. INDIA
11. INDONESIA 12. IRAN
13. KAZAKHSTAN 14. PAKISTAN
15. PALESTINE 16. PHILIPPINES
17. SAUDI ARABIA 18.SERBIA
19. SINGAPORE 20.SOUTH AFRICA
21. SUDAN 22. THAILAND
23. TURKEY 24. UNITED KINGDOM
25. UNITED STATES

Exhibitors Profile
Gov. Agencies

& Associations Food Packaging, Machinery
Islamic Investment, 4.34% & Catering Equipment
Banking & Takaful 1.58%

3.75%

Non Food Products
& Services

9.87%

Halal Consumables
& Premises

80.46%
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TOTAL : 41,862
Trade Buyers g 19,930
Public : 21,932
Visiting Countries : 69
Top 5

1. SINGAPORE : 115

2. IRAN : 90

3. INDONESIA : 47

4. BRUNEI : 40

5. AUSTRALIA : 30

Visitors Profile

Fast Food
Supermarket 6.04%
Others 5.02%

31.01%

Wholesaler
8.65%

Convenience Store
1.44%

Restaurant
4.43%

Manufacturer

14.52%
Other Hospitality X

6.39%
’ Delicatessen
Other Retail 0.63%
PR ImporJer Caterer
Bakery 3.72% 1.68%
1.74% Governrgent
10.85% Butcher Shop

0.53%

www.halal.com.my =14



Incoming Buying Mission

Immediate Sales

Total Sales

MALAYSIA

No. of Participating Countries
No. of Foreign Companies
No. of Malaysian Companies

No. of Business Meetings

Sales Under Negotiation

Main Product Sourced

INTERNATIONAL HALAL SHOWCASE 2008

57 Countries

442 Companies
585 Companies
5,328 Meetings
RM185.3 Million
RM2.02 Billion
RM2.20 Billion

1. Food & Beverages
2. Palm Oil

3. Confectionery
4. Pharmaceutical

5. Medical & Healthcare

“Satisfied, as we have achieved mo

ur objectives.”

www.halal.com.my
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MIHAS Statistics (2006 - 2008)

Exhibitors

No. of Exhibitors

2006

2007 2007

2008 2008

Visitors

No. of Visitors

2006

2007 2007

2008 2008

Incoming Buying Mission

No. of Participating Countries

2006 26 2006 164
2007 2007
2008 2008

No. of Business Meetings

2006 2,506
2007

2008

No. of Booths

No. of Trade Buyers

No. of Foreign Countries

No. of Exhibiting Countries

2007

2008

No. of Visiting Countries

2006 60

2007

2008

No. of Malaysian Companies

2006

2007

2008

Total Sales

2006 168.3 million

2007 683.2 million

2.2 billion

2008
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Exhibitors Analysis

This survey is set out to garner exhibitors’ response and feedback on MIHAS 2008. Specifically, it aims to
obtain information on the exhibitors’ objectives of participation in MIHAS and how satisfied they are with the
achievements. In addition to that, it analyses the exhibitors’ current share of exports and their potential markets in the
effort to ease the sourcing and selling of halal products globally. Their comments on contractor services, booth and facilities,
transportation services and other operational matters were also gathered in the survey.

Exhibitor survey forms were distributed to all participating companies at the point of registration on 7th May 2008. The
deadline to return the forms was 11th May 2008. Within the weeks following the end of the event, the Secretariat also

personally followed up on the companies who had not returned the forms.

Out of the 507 exhibitor surveys distributed, 219 forms were returned. The following data have been compiled based on the
219 forms that were returned. (43.2%)

(a) Categories of Businesses

Associations /

Institutions
Government 3.65% Others
Agencies 11.42%
6.85%

Retailers
13.24%

Producers /
~ Manufacturers

70.32%

Traders (Importers/
Exporters)

29.68%
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(b) Categories of Exhibits

0,
Raw Material 14.16%

Food chemicals, emulsifiers
and ingredients

0y
Canned and processed food L5

Ready-to-eat products 26.94%

Preserved Fruit & Vegetable

Meat, poultry and seafood
Grains and nuts
Grocery products, chocolate,

snacks & candies
Delicatessen

Beverages 21.46%

Healthcare, pharmaceuticals
and herbal products

20.09%
10.96%

Perfumery, toiletries, cosmetics
and body care

Food processing and packaging
machinery

Abattoirs, hotel, restaurants
and catering

Islamic investment, banking
and takaful

Government agencies

and associations

Others

15.07%

(c)) Objectives of Participation
Introduce the product
to the market
10.96%
Assess market potential

3.2%

Appointment of agents

Others 31.05%

53.88% \-\.ﬁ:ﬂ“r S

Sourcing of buyers

(o)
Monitor competition 55.71%

70.32%

Market research

30.14%

Establish new
Maintaining image business contacts
& reputation 56.62%

41.55%

www.halal.com.my 18
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(d) Main Target Group

Food processing industry

19.63% Others
Hoteliers & catering 8.22%

17.81%

Service providers/suppliers \
21% :

Trade agents

56.16%

Retail chain stores &

department stores Imporéesrs‘; gg/)orters
32.42% R
Authorities & institutions
13.24%

Food outlets & cafés Drugstores
A Wholesalers
30.14% 8.22% 51.14%

(e) Level of satisfaction on the effectiveness of MIHAS as a promotion platform for Halal products &
services

No response

Poor 1.82%
6.85% Excellent
14.16%
Fair
23.74%
Very Good
26.03%

Good
27.4%

(f) Level of satisfaction on the effectiveness of MIHAS as a traders meeting place

Poor No response

10.05% 4.12% Excellent
11.87%

Fair

19.63%

Very Good
22.37%

Good
31.96%
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(g) Important sales market at present

Present

USA

Canada

Central America
South America
China

Japan

14.61%

India

South Korea
Taiwan 22.37%
Indonesia
Thailand

Malaysia

15.07%

43.38%
Belgium
Denmark
Germany
Finland
France

UK

Ireland

Italy
Netherlands
Norway
Poland
Austria
Sweden
Russia
Turkey
Bahrain
Saudi Arabia 15.53%

10.96%

Kuwait
Qatar
Oman
UAE
Edypt
Iran
Others

14.61%

m.m) ne 20
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(g) Important sales market in the future

Future

USA 15.07%

Canada 11.42%
Central America
South America
China

Japan 14.61%

India

South Korea
Taiwan
Indonesia
Thailand
Malaysia
Belgium
Denmark
Germany
Finland
France

UK

Ireland

Italy
Netherlands 10.05%
Norway
Poland
Austria

Sweden
10.05%

Russia
13.7%
13.24%

Turkey
Bahrain
Saudi Arabia
Kuwait
Qatar

Oman

UAE

Egypt

Iran

Others

15.53%
15.53%

14.61%

18.26%

18.72%
21%

21%

20.09%

20.09%

22.37%

24.2%
23.29%

25.57%

26.03%
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(h) Response on whether MIHAS is instrumental in changing the perception of halal is more than just a
Muslim standard

NO RESPONSE
NO 5.48%

YES
85.39%
(i) Response on whether MIHAS helps to improve export opportunities
NO RESPONSE
14.61%
NO
8.68%
YES
76.71%
(j) Response on their interest to participate in MIHAS 2009.
- NO gE:g((;NSE
6.39% N
YES
84.93%
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Visitors Analysis

A total of 41,862 visitors from 69 countries were recorded during MIHAS 2008 which showed an increase over last
years 36,792 visitors, of which, 19,930 were from the business and trade community and 21,932 were public visitors.

Visitors to MIHAS 2008 were required to register themselves before being allowed entry into the exhibition hall. A survey
on the visitors were also conducted to gather information on their profiles such as their profession, their product of interest,

and their objectives in visiting MIHAS 2008.

The data below have been compiled and tabulated based on the visitors response during MIHAS 2008.

Visitors Classified by Position

Director / Owner 25.17%

Buyer

Consultant

General Manager
Chef / Cook
Employee
Manager / Executive 25.68%
Baker / Patissier
Student

11.08%

Government
Academic
Others

Visitors Classified by Business Sector

Supermarket

Fast Food
Wholesaler
Convenience Store
Restaurant
Manufacturer 14.52%
Delicatessen
Caterer
Importer

Butcher Shop
10.85%

Government
Bakery

Other Hospitality
Other Retail

Others 31.01%
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Others

Non-Food Products

Halal Cosmetics & Body Care
Halal-Pharmaceutical & Healthcare
Halal-Poultry Meat & Diary
Halal-Premises & Outlets

Halal Beverage

Halal-Ingredients & Raw Materials
Halal-Food

Islamic Banking & Financial Service

Visitors Classified by Product of Interest

17.58%

19.45%
28.13%
12.32%
14.88%

18.70%
14.09%

*Percentage adds up to more than 100% as this is a multiple choice question.

Below 30
30-40
41-50
51-60

Over 60

Invitation
Newspaper
Magazine
Radio
Television
Internet

Others

Visitors Classified by Age Group

26.95%
35.02%

24.82%
11.06%

Visitors Classified by Source Of Media

17.99%

51.94%

10.47%
27.64%

11.15%

9.68%

*Percentage adds up to more than 100% as this is a multiple choice question.

lal.com.my

ﬁ
)
[

(=

62.91%
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Incoming Buying Mission Analysis

The International Buying Mission organized by the Malaysian External FP"—'

Trade Development Corporation (MATRADE) every year during MIHAS 5 2

has become an important and significant event.
Every year top business leaders internationally and locally fused

together at MIHAS to source halal products and services which has
become an important commodity in the world market.

During the two day business matching sessions, held from 7th to 8th May 2008 a total of 5,328 business meetings between

442 international and 585 Malaysian companies were conducted, raking in immediate sales of RM185.3 million, with
RM2.02 billion of sales still under negotiations. The estimated total sales generated during MIHAS 2008 amounted to RM2.20
billion.

Halal products popularly sought after by international buyers were food
and beverages, palm oil products, confectioneries, pharmaceutical
and healthcare.

Among the highest actual sales achieved were with China, Thailand,
Saudi Arabia, South Korea and the United Kingdom.
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summary Of IBM 2008 Results

No. of Participating Countries 2 57 Countries

No. of Foreign Companies : 442 Companies

No. of Malaysian Companies : 585 Companies

No. of Business Meetings 2 5,328 Meetings

Immediate Sales 3 RM185.3 Million / USD58.8 Million
Sales Under Negotiation : RM2.02 Billion / USD642.7 Million
Total Sales : RM2.20 Billion / USD701.5 Million

Main Products Sourced

Products Immediate Sales (USD) Potential Sales (USD)
1. Food & Beverages 30,100,000 76,000,000
2. Palm Oil 10,000,000 60,000,000
3. Confectionery 6,000,000 20,000,000
4. Pharmaceutical 3,000,000 50,000,000
5. Medical & Healthcare 5,100,000 70,000,000

Countries Involved in IBM

1. China 13. United Kingdom  25. Russia 37. South Africa 49. Singapore
2. Australia 14. Bangladesh 26. Burkina Faso 38. Germany 50. Ireland

3. Kyrgyzstan 15. Monaco 27. Senegal 39. Syria 51. Vietnam
4. Thailand 16. Bahrain 28. Egypt 40. Bosnia 52. Kazakhstan
5. UAE 17. New Zealand 29. Belgium 41. Ghana 53. Kenya

6. Macedonia 18. Pakistan 30. Serbia 42. Turkmenistan 54. Yemen

7. Saudi Arabia 19. Philippines 31. Tanzania 43. Turkey 55. Brazil

8. Indonesia 20. Uganda 32. Canada 44. India 56. Kosovo

9. Mauritania 21. Portugal 33. Sudan 45. Ukraine 57. Zambia
10. South Korea 22. Netherlands 34. France 46. Taiwan

11. Tajikistan 23. Japan 35. Fiji 47. Iran

12. Mauritius 24. Qatar 36. Surinam 48. USA
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Sales Figure

Country Total Companies Immediate Sales (USD) Potential Sales (USD)
1. China 65 18,900,000 10,000,000
2. Thailand 16 7,020,000 16,650,000
3. Saudi Arabia 4 6,350,000 5,000,000
4. South Korea 3 5,600,000 1,140,000
5. United Kingdom 22 5,300,000 998,500
6. Bahrain 1 2,550,000 6,300,000
7. Philippines 14 2,146,000 2,080,000
8. Netherlands 1 2,000,000
9. Egypt 30 1,586,000 1,608,000
10. Russia 15 1,280,000 23,170,000
11. Tanzania 9 1,231,000 500,000,000
12. France 15 1,000,000 6,445,000
13. South Africa 38 650,000 5,400,000
14. Bosnia 5 600,000 2,750,000
15. Turkey 2 500,000
16. Taiwan 13 400,000 1,728,000
17. Singapore 17 390,000 2,693,000
18. Kazakhstan 10 330,000 500,000
19. Brazil 2 250,000 985,000
20. Australia 15 215,000 1,305,000
21. UAE 16 150,000 200,000
22. Indonesia 12 100,000 6,355,000
23. Tajikistan 2 100,000 500,000
24. Bangladesh 7 88,000 7,200,000
25. New Zealand 3 42,000 52,000
26. Uganda 1 20,000 20,000
27. Japan 7 6,000 34,443,000
28. Burkina Faso 4 350,000
29. Canada 4 500,000
30. Fiji 1 150,000
31. Germany 4 100,000
32. Ireland 3 250,000
33. Kenya 15 325,000
34. Macedonia 5 2,750,000
35. Pakistan 3 400,000
36. Qatar 2 100,000
37. USA 4 90,000
38. Yemen 1 200,000

Total usD 58,804,000 USD 642,737,500
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Publicity Summary

In public relations terms, the total worth of Publicity is usually given a 3 times (3x) loading as the editorial word carries greater
credibility in comparison to paid-for advertising space. Therefore, the publicity value recorded for MIHAS from January to May
2008 is RM5,000,304.00. This indicates a 32.37% increase compared to MIHAS 2007 value of RM3,777,401.00. Below are the
details of the media and the dates of the printed or aired news on MIHAS 2008.

(A) Print Media

PERCEIVED VALUE (RM) X3

New Straits Time March 31, April 16, 23, May 5, 7, 8, 9, 13, 19 460,335.00
Berita Harian Jan 25, April 16, 21, 23, May 6, 7, 9, 11, 12, 13, 15 391,254.00
Harian Metro Jan 25, April 23, May 6, 7, 9, 12, 13, 20 243,420.00
The Sun April 23 3,465.00
Utusan Malaysia Jan 25, April 23, May 6, 7, 8, 9, 12, 13, 16 346,227.00
Sin Chew Daily April 9, May 3, 7, 9, 92,580.00
Daily Express April 12, 23, 6,000.00
Eastern Times April12, May 6, 7, 10 16,278.00
China Press May 9, 18,270.00
Nanyang Siang Pau Jan 25, April 16, 23, May 6, 7, 9 121,683.00
Borneo Post May 7, 8, 9,10, 13 18,060.00
The Star Jan 25, April 5, May 8, 9, 11 136,071.00
Forward May 18,000.00
Bernama Jan 25, April 11,15, 23, 25, May 5, 6, 8, 9, 11, 12 48,000.00
Malaysian Reserve Jan 25 4,860.00
Sinar Harian March 24, May 9, 12, 14, 20, 26 61,008.00
Utusan Borneo May 9, 10 11,280.00
World News Network Jan 25 1,500.00
Brunei Direct Jan 25 1,500.00
Asiafoodjournal.com April 9 1,500.00
The Edge Daily Online April 15 3,000.00
Kosmo May 12, 14, 19 80,205.00
The Criteria May 4,800.00
Guang Ming Daily May 9 105,84.00
Business Times Online May 7, 9 3,000.00
Business Online May 8 3,000.00
Oriental Daily May 9 7,590.00
Associated Press of May 14 3,000.00
Pakistan Online
Total RM2,116,470.00
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INTERNATIONAL HALAL SHOWCASE 2008

PERCEIVED VALUE (RM) X3

RTM 1 April 10, 11, 22, 30, May 5, 6, 7, 8, 10, 11, 12, 13 1,452,090.00
RTM 2 May 1, 2, 8, 12 405,600.00
TV3 Jan 25, May 8, 9, 10, 11, 12 420,840.00
NTV7 May 8 6,000.00
TV9 May 9, 10 149,400.00
ASTRO Prima Jan 25 19,800.00
ASTRO Vannavil Jan 25 12,000.00
ASTRO Ria Jan 25 24,000.00
Traxx FM April 11, 22, May 6, 12 4,860.00
Bernama TV April 12, 13, 22,23, May 1, 6, 7, 11, 12 350,250.00
Nasional FM April 22, May 1, 6, 12 4,680.00
Radio IKIM April 28 28,914.00
Radio 24 May 6, 8 5,400.00
Total RM2,883,834.00
GRAND TOTAL A+B

RM2,116,470.00 + RM2,883,834.00
RM5,000,304.00

“We managed to introduce the range of our products and also got to know many
people who were interested i

roducts.”

www.halal.com.my
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Appendix

Onsite Interview Excerpts

“We have been coming here since the very first MIHAS and this is our fifth attendance.

. (JAMATP

“19M OF FINE GuALITY ’ A g ‘A\

We appreciate the Malaysian market, we have been exporting now to Malaysia for 27
years. MIHAS is probably the key showcase for halal pass globally. We participated

B

in FHA in Singapore and Gulfood Dubai, but as far as a halal show, this is the showcase
globally we have selected. Keep up the good work for a better show next year.”

Bill Aossey, Director, Midamar Corporation, United State of America

“This is our first time to MIHAS, we did not know what to expect. We are very
happy with all the support we received from the Malaysian community as well
as the tourist. The only challenge that we face is that locally in Bangladesh
we are dominating, but internationally we have not explored the market yet. We feel
that MIHAS is a good platform to explore our opportunities and the market. MIHAS is the
biggest platform to meet all our Muslim brothers and all companies with halal products

from all around the world. Being in our own country we might not know what is happening
globally, so coming here has given us an opportunity to know what everybody else is

doing around the world.”

Nusrat Bari Asha, Director, Harvest Rich Agro Industry LTD, Bangladesh

“l think that one of the important thing is to recognise the importance of trade
shows, and to recognise particularly for halal, the importance of branding.
Malaysia wants to brand itself as a halal hub, that would require Malaysia to invest
significantly, a lot of dollars, to make sure they promote the brand effectively, it means
doing things like MIHAS, being flexible in how you promote your products and investing in
marketing. What we are trying to achive here, we are representing Australian companies
and their products. With no doubt, MIHAS is the best halal forum for us to do that in

Malaysia.”
Peter Kane, Senior Trade Commissioner, Australian Trade Commission, Australia

“This is my first time attending MIHAS and | am really amazed with the organization
and the number of companies who have participated in this exhibition. | think the
potential is great for halal food from my country because my country produces mostly
organic and natural products. It is also an Islamic country abiding by the halal regulation.
All our food is halal and easily certified as halal products and should be an opportunity
for Sudan to continue their efforts to position their products in international market with

collaboration especially with a country which is a halal hub in Asia and all over the world
like Malaysia.”

Dr. Isam Siddig, Managing Director, Dar Savana, Sudan
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Our Conclusion

The Malaysia International Halal Showcase, or MIHAS,

has brought together people, businesses, organisations,
and Governments closer, as they all champion one single
cause: The dynamic growth of the halal industry not only
for the Muslim market but for everyone, regardless of
religion and race. Realising the many benefits of halal
products, it is seen by the international market as products
for all, not just the Muslim consumers anymore.

This sudden awareness has created a tremendous
demand for halal products and in turn has given added
value, and of course reaped in benefits, to MIHAS, the
world’s largest halal trade fair offering halal products and
services. With only five exhibtions, MIHAS has become the
most conducive platform for those in the halal industry.
Many participants who started out at the first MIHAS trade
fair have made their way back time and again. Some of the
pioneering exhibitors have also made it big in the
global halal market, thanks to MIHAS and the leveraged
platform.

Embracing halal in all its dimensions, MIHAS showcases
not just food alone but also pharmaceuticals, herbal,

cosmetics and body care products as well as halal
financial services. By encouraging and providing
opportunities for halal financial services through Islamic
banking instruments, MIHAS opens doors for halal trading
opportunities by presenting global halal industry players
with Halal financial alternatives to conventional financial
instruments.

The global halal industry holds immense potential
indeed and this international trade fair will once again
draw the world’s halal players under one roof, bringing the
halal market well within reach. MIHAS 2009 will
present a world of prospects, possibilities and profitable
opportunities. Itisthe eventwhich will setthe pace forfurther
exploration and discovery of the potential and dynamism of
the growing global halal market.

The next MIHAS will be held from 6th to 10th May 2009
at the MATRADE Exhibition and Convention Centre, Kuala
Lumpur, Malaysia.
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Preview Of The 6th Malaysia International Halal
Showcase (MIHAS 2009)

Since it inaugural showcase in 2004, MIHAS has succeeded in congregating the largest annual gathering of leaders in
businesses and entrepreneurs in the halal industry marking its status as the world’s largest halal trade fair.

Every year for the past five years MIHAS has succeeded in positioning the halal market as economically feasible and
facilitated the sourcing and selling of halal food and services of high quality.

During MIHAS 2008 which showcased participations from 25 countries taking up 507 of the 621 booths available while
attracting more than 41,862 visitors. Businesses and entrepreneurs who took advantage of the Incoming Business
Programme organised by the Malaysia External Trade Development Corporation (MATRADE) saw 545 international buyers
from 57 countries yielding confirmed immediate sales of RM185.3 million within two days and RM2.02 billion sales still under
negotiations. The estimated total sales is RM2.20 billion.

MIHAS 2009 will be held from 6th to 10th May 2009 at the MATRADE Exhibition and Convention Centre (MECC) Kuala Lumpur
Malaysia. With more than 600 booths available, businesses and entrepreneurs can expect huge prospects and profitable
opportunities.

Visit and participate MIHAS 2009, the premier and most effective halal trade fair in the world today which presents an
abundance of business opportunities, new products and fresh business ideas.

For further enquiries, contact the MIHAS Secretariat at enquiry@halal.org.my or log on to our website at
www.halal.com.my

MIHAS 2009

6 - 10 May

Matrade Exhibition & Convention Center
Kuala Lumpur, Malaysia
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Press Clipping

Language

INTERNATIONAL HALAL SHOWCASE 2008

Circulation

BERITA HARIAN

MALAY

217,920

25 JAN 08 30

MIHAS pameran produk
halal terbesar dunia

Oleh Suffian A Bakar
P AMERAN Halal Antzrabangsa Malay-

sia Ke3 (MIHAS 2008) vang akan ber-

Tangsung pade 7 hingea 11 Mei depan

di Pusat Pameran dan Kenvensyen Matrade

akan ters menjadi pameran produk dan

ﬁeﬁ:lhi:rmatanmm terpenting dan terbesar
unia.

Hetua Eksckutif Perbadinan Pembangu-
nan Perdagangan Luar Malavsia (Matrade),
Datuk Noharuddin Nondin, berkata kebih ba-
nyvak syarikat dari dalam dan fvar negara
dijangkakan mengambil bakagian dalam M-
HAS 2008 yang akan wrut memperkenalkan
sektor baru iaity pemprosesan makanan,
Jeniers pembungkusan dan loeistik.

“MIHAS 2@ dijangka menarik 500 pem-
pamer dari 30 negara dan adalah dijang:
kakan Icbih 40,000 akan mengunjunsi pa:
meran produk dan perihidmatan halal ter
penting dunia o

“Justery, kami menyediakan lebih banyak
peral pameran pada MIHAS kali ni, izio 600
berbanding 514 tahun lalu,

“Adalah disasavkan MIHAS 2008 bakal
menjana jualan keseluruhan melebihi paras

dicatatkan tahun sebelumnya,”™ kKatanya
pada taklimat media mengenal MIHAS 5008
di Kukaka Lumpur, semalam.

Hadirsama Ketus EksaRutif MIHAS, Mohd
Shukrl Abdullah.

MIHAS tahun lalo vang disertai 514 pem-
pamer mencatat jualan berjumiah RMEsR2
juta yang mana RM2097 juta diraih ketika
pameran diadakan.

Lima soktor utama yang akan ditampilkan
pada MIHAS 2008 jalah makanan dan mi.
numan; farmaseutikal dan produk herba;
kosmetik dan penjagaan kesihatan; perban-
kan dan Eewangan; secta sektor barn pen
progesan makanan, jentera pembungkusan

" cian logistik.

Neharnddin berkata, dengan matlamat
memperEukubkan kedudukannya sebagaf
hab halal sedunia, pameran anjuran Matrade
kali ini akan menampilkan bahan pameran
barn Lebih menarik vang menggambarkan
potens] vang boleh diraih daripada industrl
dan perniagaan halal.

“MIHAS telah menjadi satn platform un-
tuk menghimpunkan mereka terbabit dalam
perniagaan dan perdagangan haial” kato.
nys.

www.halal.com.my

FARTA NOMBEOR

MIHAS 2007

514

Geral pameran

RM683.2j

Jualar decanar
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Language

Circulation

HARIAN METRO

MALAY

336, 303

9 MAY 2008

33A

Mihas 2008

Hasil RIVi2.08b

Penyertaan usahawan tempatan, antarabangsa bertambah

»>{ieh Efindl Eadarudin

AMEBAMN Flalal Anta-
rabangsa Malaysia 2005
{ddihas 2008) yang fp-
miala i Kuals Lumpuar
keleagin sebama limsa hari
dijsgka sseaghasitkan jua-
lan Bernilai KM 208 bilion,

Perdana Menters Dratuk Seri
Abdullale Ahmad  Badawi.
berkala belizu banggs selepas
miengunjungi Mihas kali ini
herikuninon penyertaan usahn-
wan bempatan dan luar ne-
gara bertambal,

Menuruatnya, pada hari per-
tarma <libuka kelmaring ki-
rackira BMI59 juta dibasil-
kan melalui jualan di pas
mieran berkenaan.

Katanye, kali ini Aihas di-
anggap berjaya selain pengu-
mﬁprﬂdﬂlkﬁrm.]nl ﬂtmufm
maju apabila mengeluarkan
petbagai  barangan  seperti
whal,  akanan,  minumen
dan makanan fambahkan.

'Fiaml':i yang dipamerkan
juga bersualiti tinggl, teru.
tama produk bempatan yang
l||.ih'.||'||:1k.l.h5 secart standard,
katanva k-c-51.1d|1 remiberiis
selepas melawat Mihns di Pa-
sat Paseran dan Romvensyen
Matrade, semalam.

Abdullabh berkata,  beliau
percava Aihas tnhun depan
akan lebih LA 'I-:-.'j,L-
vann besar bpi kerana se-

RasML. . abdullah meletakkan replika Kunci

maerasmikon Minas 2008 sambil disaksikan (dari Rir)
Muhyiddin, Mohd Nakhabe dan Halim,

Bwruly slunia mengenali Ma-
laysia sebagni negara yang
miembangunkan pelbagai
pm-dlui: minkaman halal,
“lsnmin inij'ug:l sl SETninar
biesar akan  dindakan t':"E-i
memperkukubkan  indusie
halal, 1a r-hc.'n11 dihadisi :-Il'uli
perniagaan dan pengusabia
industri terbabin

Sl SAtu-SRINEY SCMIinar
vang akan mengpalakkan lagi
tfustri  halal negara sete-
FUsnYL ke ]:-tringk.ﬂ dunin,”
katanya,

Batanya,  dalwyska  jipga
akan nmﬁg-.-lu;.rkun.z:i;iil.:l':uhl

vang mempunyai koge halal
[abatan Bemajuan ldam Ma.
laysda [ Jakim) yang sudah ci=
kenali eli seluruk dsnia.

“Shil ind juga ditesimza dan
diperokul ogensi halal Tes-
tubuahan  Bangsa  Bersam
[PBE) kerana kina mseidapan
pengikiisafannya,”  Ratamya
vang vakin masa depan in-
dustri halal Malavsza akan
terus berkembang pesat,

In dapat membanto mem-
IHFAI!EMIIEHJ.II. serkemibia-
ppan industel halal negara
dan aktivitl lain yang ada
ubung kait denganiya,

www.halal.com.my

Kauntoer Cergas

T ol

T "_.:__'J:.I:_- ||‘: [}

Rl

D100 Tesmes 105000 93500 |

Tuwrat badis Menterd Per-
d;ﬁnngan Antarabanpsa dan
Tachastes, Tan S50 Mubysddae
vassin,  Pengerusi Yapasan
[Dakweah lelam Malaysia | Yae
dimd, Drazuk MNakhaie Ahmac
alan F‘q,-uﬂ_unlsi Matrade, Tar
Srl Hallsma Mobamad.
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Language

Circulation
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UTUSAN MALAYSIA

MALAY

213,445

06 MAY 08

10

Destinasi produk halal dunia

Doy WSCHHIL. HHLLZAIEY
| PPRRITANNAN LTSRN

JIKA mragioa waus kriajaan, prgars
eiarea rasdh h—"a.-'...l"n.aq e s L
S gl sl driscapil hosei? ot e
'--l- igads Hab Fladdl [Cranly falte puels

‘\--mn bk lP’.-rr‘..lhl.r\. {.Ll. dikatakan

7 radih sl hestinasd c‘:'uﬂ.
wrperaling produl baled di pasaren sstars- h,pn‘t
LT

Mryaldron e sddsh beroredebes e
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Circulation
NEW STRAITS TIMES ENGLISH 158,042 7 MAY 2008 43
MEW STRAITS TIMES BIZ ﬂﬂl“s WEDNESDAY, MaY 7. 2008 43

MIHAS 2008 targets
RM400m in sales

M By Rupa Damodaran
rpebaneriBns o com.my
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The arganisess are Bringing in
545 buyers [ram 57 counbriies, Lar-
geling to fmprove last year's re-
cord ol immediate sales generaled
within the an dayx of the in-
coming  buylng mission which
arsounted fo BAM209.T miltlon.

This Mgare deses g incluede tho
EMA73,5 million imsabes thatwero
still under o intiom,

Thir ewend, % beld ai tho
Matrade Hxkibition and Comven-
lon Centre from todny  umiil
Sunday, will be olGeEally Fune hed
by P'riene Minksler Datuk Seri Ab-
I|I.-'|I.|It Ahmad Badmad lomoroo.

The M spctors featured ot Mi-
HAS 008 aee Moond sl Beoerage,
pharmaceuticals ani By bl
preducts, cosmties and bealihe
care, hanking and fnoeee, lood

privessing and packaging na-
chinery,

BIILAS, which aspiees to h-‘ﬂ'.-c*
amn=stop ennire for the s
halal preslucts arsd serviees, has
herome an elfoctive pla atform for
hala! exhibizors, buyers aml trade
wisliors around the werld e listen
and act on markel demands and
fordback.

Soxnral iemde  brleflmps

by

KAMARUDDIN:
Sieweral trache
bricfings have been
arganised o Fl‘{ll'ilﬁ
meee Inslghﬂ =
participanis and
whitors into the
riusiities that

t In the halal

markel.

nlso bevn crpanised o provido
marne iFsighl for participanis and
» vixilors Into the opportun-
= that exist in the halal market
arsd 1.6 Billing glohal 'l1||.-».lln.'| et
kot,

Other valae-added programnes
and activities for vizilors are an
mxhiblibon hy the food provessing
nnd packnging machieery, as an
ndditnnl gew exhibil sector.

Malaysian halal
cert closer
to becoming
world standard

M By Zurinna Raja Adam
bEvg, com my

TIE nzoaw to gel Malwysia® kalal
cortifleation  adopted  ac  the
worlds halal standard i closer 1o
hecomlng areallsy with the recent
appodntment of Datuk Sorl Skelkh
Snleh Abdullah Kemel =s chnle-
man of e Sarld Halsl Foram
{WEIF),

WHE Fousder Jumeaxten Acemi
anid Shoikh Salele sanked 1140
riches] persan in Ehe wordd by
Forbes mngneine, will bring with
]1I|:1hlu-'-:[h:r.’rnnr.'uaLhrEnun:irr
of hnnking conglamernie Dallsh
Al Baraka Geoup and chaizmsn of
the Blagsmic Chambser ol Cone-
fanfen af Indeseey (I0C1,

Witk s influenen, Sheikh =sloh
el bring aleng invesioss feam
Middle Fast couniries fo jointhy
develop the halal sector with
'l1.I|.:I.'I-'hIIIII.|.'|Ir"||'I'|FIH b snid.

=W velll atsn foreser more sup-
port and oxposure from Arnb
epantries with the involveenent of
Shoikh $aleh En WIIE, besides
bringing the Meeums on a moee
intermaitonnl plotform,” Jumas.
ten sxld In Eonln Lumpur ves-
erdag,

At the pecent Oeganisation of
lsismic Conference (DICL X1
was tasked to look further iz
diveloping the global halal ie-

www.halal.com.my

dustey. estimated 1w hoe worth
LSSa=0 on IHAEL 52 wrilliond,

JCCT and the Incersstions] fRalsl
[mtegrity  Alliamee,  which was
farmed during WHE 2004 as a
represenlative body  Tor balal
|.||.|'.'ﬂ~. internationally, are in
talkx in see Malmsin's balal cor
ificatlon used ns the uniform
stanidned waorldwlde,

The Enitinifve will modornise
e halal sector which offecis 1.4
hilline Misslies worldndde, fostor
Irade and fEdlilale acoess o
genuine halzl products-in both
Muslim &nd non-Muslim couns
Lrirs.

“Ie il b vory ingeresting
ks peositive dovelepment thkis
place &30 cuFronLly there Ar¢ nio
incernatings] Balal sushogity o
proceet the imwegeiy o Balal
proda,” Jumaatu said.

The oMicial anpeunerment s
expecled Lo be omade at SWELF
200E,

The (T-yvear old Sheikh Salch
replaces  outgoing  chairman
Khalry Inmnluddin.

Tie be: ol on My 12-13 2t ‘I|l'
Euala Lumpur e
Ceptre, WHE 2008 = nx
draw over 1,200 po pe
fromn, all over (e warld ranging
rean trade mingsers, Indusiry
losder: and poer ament TS
enlatives,




MALAYSIA INTERNATIONAL HALAL SHOWCASE 2008

Language Circulation

NANYANG SIANG PAU CHINESE 346,895 7 MAY 2008 12

MIHAS EYES ON 400 MILLION SALE
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Photo Gallery

Figure 1 Among the delegates from Croatia who attended
MIHAS 2008 posing for a snapshot with Mr. Yusram Yusup, the
Senior Manager of Services and Product Promotion Division of
MATRADE after the seminar.

/

Figure 3 Dr. Leonard Gomes, speaker from Palm Oil Industrial
Cluster (POIC) Sabah Sdn. Bhd. gave his talk on “Making POIC
Lahad Datu Your Halal Platform” on May 7th.

Figure 5 Foreign exhibitors took the opportunity to meet the
Prime Minister of Malaysia, YAB Dato’ Seri Abdullah Hj. Ahmad
Badawi after the Opening Ceremony of MIHAS 2008 on May
8th.

Figure 2 Discussion on potential businesses at the Incoming
Buying Mission arranged by MATRADE in conjunction with
MIHAS 2008. The IBM generated an estimated RM2.2 billion
in sales.

Figure 4 The faces behind DagangHalal.com posing in front
of their booth. DagangHalal.com is an online trade portal for
halal products operated by DagangAsia.Net.

Figure 6 YAB Prime Minister gave a press conference after
paying a visit to the booths at MIHAS. Accompanying him
were, from right: Chairman of MATRADE, YBhg Tan Sri Halim
Mohamad, Chairman of the Islamic Dakwah Foundation
Malaysia (YADIM), YBhg. Datuk Hj. Nakhaie b. Hj Ahmad.
Standing on his right is Minister of International Trade and
Industry, YB Tan Sri Muhyiddin Yassin, Minister in the Prime
Minister's Department, YBhg Datuk AmirSham A. Aziz and
Deputy Minister of International Trade and Industry YBhg.
Datuk Liew Vui Keong.
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Figure 7 The Prime Minister emphasised Malaysia’s continuous Figure 8 Satisfied! A visit to MIHAS 2008 was beneficial for the
commitment to serve the growing halal industry at a press visitors from Iran and it is well portrayed through the smiles
conference held during MIHAS. on their faces.

Figure 9 Minister of International Trade & Industry, YB Tan Sri Figure 10 MP of Permatang Pauh, YB Datin Sri Dr. Wan Azizah
Muhyiddin Hj. Mohd Yassin mingles with participants. showed a deep interest in a piece of caligraphy art from
China.

5" MALAYSIA RNATIONAL HALAL SHOWCASE
IHAS 2008)
G THE GLOBAL HALA

Figure 11 An award winning booth, Fidani Chocalatier was Figure 12 Memorandum of Agreement (MOA) between Allmax
bustling with visitors. The company won 3rd place in the Best Food Services (M) Sdn, Bhd. and Mr. MD Rahul Amin, the
Booth Design for Local Exhibitors Category and was presented Chairman of China-Bangladesh Joint Venture Knitting Project
an award at the MIHAS Exhibitors Evening. from Bangladesh was signed during MIHAS. The agreement

was to set up a joint venture industry for the production of
MY PIZZA, MY SATAY and other bakery related products for the
marketing in Bangladesh and also for export.
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Figure 13 MIHAS 2008 Exhibitors Evening was a memorable
one for these exhibitors as they were announced the winners
for various categories. From left; Representatives from Power
Root Marketing Sdn. Bhd., Allanasons Ltd., Fidani Chocolatiers
and Hadhari Agro Holdings Sdn. Bhd.

Figure 15 Local singer, Ning Baizura didn’t want to miss the
opportunity to visit MIHAS 2008 and show her support for the
halal industry. She was assisting the celebrity chefs to give out
food samples to the visitors before proceeding to visit other
booths.

Figure 17 Prime MInister, YAB Dato’ Seri Abdullah Haji Ahmad
Badawi delivering his speech at the Opening Ceremony of
MIHAS 2008.

Figure 14 Malaysia’s celebrity chef, Chef Zaidah prepared
a delicious cuisine at a cooking demonstration during the
event using ingredients from the exhibitors. The cooking
demonstration was held daily from May 7th to 11th.

Figure 16 The Chairman of World Islamic Economic Forum,
YBhg Tun Musa Hitam sampling a product offered by Mr. Afzal
Aziz from Allanasons Limited from India. Looking on is MIHAS
CEO, En. Shukri Abdullah.

Figure 18 MIHAS 2008 was bustling with visitors who came to
see the selections of halal products and services showcased.
The crowds were larger on May 10th and 11th when the
exhibition was open to the public.
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For enquiries, please contact :

MIHAS SECRETARIAT, Level 8, West Wing, Menara MATRADE,
Jalan Khidmat Usaha, Off Jalan Duta, 50480 Kuala Lumpur
Tel : +603 6203 4433 Fax : +603 6203 4422
Email : enquiry@halal.org.my




