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For the past five years MIHAS has increasingly 

contributed by creating an abundance of business 

opportunities, new products and fresh business ideas, 

accommodating various industry players locally and 

internationally in the halal food and services industry. 

MIHAS 2008, in its fifth year has far surpassed 

every expectations where every year top leaders 

and entrepreneurs in the halal industry has come 

together to facilitate the sourcing and selling of global 

halal products and services of the highest quality. 

With 621 booths showcased this year, MIHAS 

has strengthened its role and reputation as the 

networking platform for manufacturers and traders 

in the global halal food and product industry. 

Taking this into consideration we proudly present the 

fifth edition of the post show report of the Malaysia 

International Halal Showcase (MIHAS 2008) held from 7th-

11th May 2008 at the MATRADE Exhibition & Convention 

Centre, Kuala Lumpur.

 

This report will pass through the executive summary 

which details the main events, highlights and the 

happenings during MIHAS 2008.  Overall, the report 

includes the results of our survey on the exhibitors and 

visitors, comments as well as selected press clippings and 

photographs from MIHAS activities throughout the year. 

The overwhelming numbers and encouraging feedback 

from both exhibitors and visitors reflects our exhibitors 

achievements in the global arena through MIHAS, 

which ultimately reflects Malaysia’s role as a global 

trading hub for halal products and services which 

makes us more determined to provide services of 

the highest quality for many more years to come. 

Thus we express our sincere appreciation and thanks to 

the Ministry of International Trade and Industry (MITI), 

the Malaysia External Trade Development Corporation 

(MATRADE), The Islamic  Dakwah Foundation Malaysia 

(YADIM), the Ministry of Entrepreneur & Cooperative 

Development (MECD), exhibitors, government agencies and 

foreign mission in Malaysia for their strong and unwavering 

support in making MIHAS 2008 an overwhelming success.

Note From The MIHAS Secretariat
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Name of Fair

Theme

Date

Venue

Operating Hours

Organiser

Permanent Secretariat

Tel

Fax

Email

Website

Frequency

Exhibitor’s Profiles

:
 
:
 
:

:

:

:

:

:

:

:

:

:

:

:

THE 5TH MALAYSIA INTERNATIONAL HALAL SHOWCASE (MIHAS 2008)

“Bridging the Global Halal Market”

7th  – 11th May 2008
7th – 9th     : Open to trade visitors/ business community  
10th – 11th  : Open to public visitors/ consumers

MATRADE Exhibition and Convention Centre (MECC), Jalan Duta, Kuala Lumpur, Malaysia

10am – 7pm (daily)

Ministry of International Trade & Industry (MITI)
Malaysia External Trade Development Corporation (MATRADE)
Ministry of Entrepreneur & Cooperative Development (MECD)
Islamic Dakwah Foundation Malaysia (YADIM)

INDAH PROFILES SDN. BHD.

+603 6203 4433

+603 6203 4422

enquiry@halal.org.my

www.halal.com.my 

Annual

Halal Consumables
Food & beverages, meat, poultry, seafood products, organic products, raw food materials, 
food chemicals, emulsifiers and ingredients, additives, canned foods, processed and 
ready-to-eat products, preserved fruit and vegetable products, grains and nuts, agricultural 
& grocery products, chocolate and dairy products, confectionery, biscuits, pastries, snacks 
and candies, health supplements and multivitamins, pharmaceutical and herbal products. 

Halal Certified Premises
Abattoirs, hotels and restaurants, catering services, fast food franchises, bakeries,  
delicatessens.

Non-Food Products & Services 
Perfumery, toiletries, cosmetics, body care, Islamic Investment, Banking & Takaful Islamic 
Financial Institutions & Consultants, Islamic Banking, Islamic Unit Trusts, Islamic Capital  
Markets, Takaful (Insurance), Hibah (wills).

Government Agencies & Associations 
Government Agencies, Islamic Development Bodies, Halal Certification Agencies, Food  
Research and Development Centres, Trade Development Agencies, Halal Parks.

Food Packaging, Machinery & Catering Equipment
Ovens and cooking devices, cutlery, cooking utensils, kitchenware, glassware, serving  
equipment, food storage containers, food storage facilities, food processing and packaging 
machinery. 

General Information
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Executive Summary
Malaysia International Halal Showcase (MIHAS) has been crafted to  

become the perfect platform to draw the halal players onto a common 

ground to highlight the immense potential the global halal industry has 

to offer to the world. This premier international trade fair was held for the 

fifth consecutive year over five days from 7th to 11th May 2008 at MATRADE  

Exhibition and Convention Centre, MECC, Kuala Lumpur. The first three 

days were open for trade visitors and the last two days to the public.

 

Reflecting the dynamic development of the halal industry, MIHAS 2008 included a new profile of exhibits; Food Processing 

and Packaging Machinery, making the halal concept in the food production chain an encompassing one. The 5 key sectors 

featured in MIHAS 2008 were:

MIHAS 2008 was hosted by the Ministry of International Trade &  

Industry (MITI), organised by the Malaysia External Trade Development  

Corporation (MATRADE) jointly with the Islamic Dakwah Foundation of 

Malaysia (YADIM) and in association with the Ministry of Entrepreneur 

& Cooperative Development (MECD). The event was managed by Indah 

Profiles Sdn. Bhd. through the MIHAS Secretariat.

 

MIHAS 2008 was held concurrently with the World Halal Forum 2008 

which took place at the Kuala Lumpur Convention Centre (KLCC) from 

12th to 13th May 2008.

Themed “Bridging the Global Halal Market”, MIHAS 2008 has successfully maintained a steady growth and enhance its brand 

name in the local and international circle since its inception in 2004. 

With the participation of 507 companies from 25 countries, taking up 621 booths in a 14,400 square meter area, and  

attracting a total of 41,862 visitors from 69 countries (trade visitors numbered 19,930), MIHAS 2008 continued to attract global 

attention especially among buyers from prominent hypermarket and supermarket chains, important wholesalers, importers, 

retail consultants, entrepreneurs, captains of industries and influential policy makers from countries around the globe. 

Banking and Finance

Food Processing and Packaging Machinery

Food and Beverages

Pharmaceuticals and Herbal Product

Cosmetics and Healthcare

MIHAS 2008 Maintained A Steady Growth
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Out of the 507 companies that participated, 401 were local and 106 were  

international. Local exhibitors took up 494 booths while international  

exhibitors took up 128 booths. 

 

The top three exhibiting countries were China, Indonesia and Iran. 

China took up 20 booths while Indonesia and Iran took up 17 booths 

respectively. The top five visiting countries were Iran, Indonesia,  

Singapore, Thailand and South Africa. 

The Incoming Buying Mission held concurrently with MIHAS 2008 has generated an estimated total sales of RM2.20 billion, 

the highest in its five-year existence. The confirmed sales recorded were RM185.3 million while sales under negotiation 

amount to RM2.02 billion.

Opening Ceremony

MIHAS 2008 was declared open by the Prime Minister of Malaysia, YAB Dato’ 

Seri Abdullah Haji Ahmad Badawi on 8th May. The opening ceremony was 

held at MIHAS CENTRUM in Hall A.

 

Also in attendance with the Prime Minister were the Minister of 

International Trade and Industry (MITI), YB Tan Sri Muhyiddin Hj. Mohd 

Yassin, Minister of Entrepreneur and Cooperative Development (MECD), 

YB Dato’ Noh Omar, Minister in the Prime Minister’s Department,  

YB Dato’ Seri Dr. Ahmad Zahid Hamidi, Religious Advisor to the Prime Minister, 

YAB Tan Sri Dato’ Dr. Abdul Hamid Othman, Deputy Minister of International 

Trade and Industry (Trade), YB Datuk Liew Vui Keong, Deputy Minister of 

International Trade and Industry (Industry), YB Datuk Jacob Dungau Sagan, Chief Minister of Sarawak, YAB Pehin Sri Haji 

Abdul Taib Mahmud, Chief Minister of Malacca, YAB Datuk Seri Haji Mohd Ali bin Mohd. Rustam, Chief Minister of Pahang, 

YAB Dato’ Sri Adnan Hj. Yaakob, Chief Minister of Penang, YAB Encik Lim Guan Eng, the Chairman of MATRADE, YBhg. Tan Sri 

Dato’ Sri Halim Mohammad, and the Chief Executive Officer MATRADE, YBhg. Dato’ Noharuddin Nordin.

The Prime Minister emphasised Malaysia’s commitment in developing and promoting the halal sector through various 

strategies and measures as outlined in the Third Industrial Master Plan (IMP3) and the Ninth Malaysian Plan (RMK9). He 

urged the private sector and GLCs to take the lead in forming strategic partnerships with domestic or international entities 

involved in the halal industry in order to ensure that our capacity to supply halal products and services is sustainable. The 

Prime Minister encouraged the local companies to establish linkages with international brands as a medium to access the 

international supply chain. He also expressed his desire to see MIHAS continue its role in harnessing the halal market by 

facilitating the trading of halal products and services through the annual staging of MIHAS.
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About 600 guests attended the ceremony after which the Prime Minister and the VIPs were taken on a tour of the MIHAS 

2008 showcase. Exhibiting companies took the opportunity to invite the Prime Minister to their booths to launch and 

sample their new products. Among the booths visited by the Prime Minister were Hadhari Agro Holdings Sdn. Bhd.,  

Fidani Chocolatier, Allanasons Ltd from India, Nestle, AUSTRADE-Australian Trade Commission, KFC Holdings Bhd, Securities  

Commission, CIMB Islamic and KFH Ijarah.

After the tour of MIHAS 2008, the Prime Minister held a press  

conference at the Media Village.

“MIHAS, now in its fifth year, represents Malaysia’s  

commitment to the sharing of knowledge, experience and 

know-how towards the development of a vibrant global  

halal industry. MIHAS, the largest halal trade exhibition in 

the world, provides an effective platform for both Malaysian 

and foreign companies to establish new business ventures, 

linkages, collaboration and partnerships in the halal sector.” 

- YAB Dato’ Seri Abdullah Hj. Ahmad Badawi   

Special Visits

The official visit by His Majesty Yang di Pertuan Agong and Her Majesty Raja Permaisuri Agong which was scheduled to take 

place on the third day of MIHAS was cancelled due to unforeseen circumstances. However, the organisers were honoured to 

receive VIP visits by the Chairman of the World Islamic Economic Forum, YABhg Tun Musa Hitam, the new Chairman of World 

Halal Forum, YB Dato’ Seri Sheikh Saleh Abdullah Kamel of Saudi Arabia, Member of Parliament of Permatang Pauh , YB Datin 

Seri Dr. Wan Azizah, and former Deputy Minister of Entrepreneur and Cooperative Development, YBhg Dato’ Khamsiyah 

Yeop,. These VIPs were received by the CEO of MIHAS, En. Mohd. Shukri Abdullah who accompanied them on a tour where 

they spent some time at various booths speaking to the exhibitors and sampling of their products.
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In conjunction with the MIHAS 2008, MATRADE organised an Incoming 

Buying Mission (IBM) with business matching sessions arranged from 7th 

to 8th May 2008.

The objectives of the IBM were to provide greater opportunities for  

Malaysian suppliers and exporters of halal products and services,  

particularly the SMEs, to develop business partnerships and networks 

with importers from all over the world, to introduce and familiarise  

international buyers to the halal industry in Malaysia and to enable  

Malaysian exporters to diversify into new markets and strengthening the 

existing markets of their halal products.

The IBM managed to attract the participation of 545 buyers representing 442 companies from 57 countries. Countries with 

large number of representatives were:

China	           :  65 companies

South Africa     :  38 companies

Egypt	           :  30 companies

United Kingdom  :  22 companies

Kosovo                 :  18 companies

A total of 5,328 individual business meetings were arranged involving 585 Malaysian suppliers and exporters.

The IBM achieved confirmed sales of RM185.3 million in two days. This figure does not include sales still under negotiation 

which amounted to RM2.02 billion.

The highest actual sales were achieved with China, Thailand, Saudi  

Arabia, South Korea and United Kingdom. Trade buyers showed keen  

interest in sourcing food and beverages, palm oil (olein, stearin),  

confectionary, pharmaceutical, medical and healthcare.

“Very satisfied. We manage to negotiate and appoint new agents and distributor.”

  - MOFAZ Dagang Sdn Bhd from Malaysia on their views on MIHAS
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MIHAS 2008 Seminar Series

On 7th May, industry presentations on “Insights into Foreign Halal Markets: Its 

prospects and potentials” were held concurrently, providing useful business 

and networking tips for developing joint ventures as well as insights into 

the opportunities that exist in the foreign halal market. The seminars were 

delivered by the following representatives ;

Mr. Miroslav Karamarkovic, 

Head of Overseas Desk

CROATIA

Mr. Aziz Ef. Hasanovic, 

Assistant to President of Mesihat Religious, 

Educational and Cutural Affairs

CROATIA

Mr. Kombiz Eghdami 

Chief Executive Officer, Vlinx Inc.

Dr. Isam Siddig 

Chairman of The Dar Savana, 

Embassy of Sudan

Dr. Leonard Gomes

Research & Business Development Manager, 

POIC Sabah Sdn. Bhd.

The second seminar series were held on 9th May with the following line up 

of speakers:

Mr. Omer Faruk Dogan  

Deputy Under Secretary Of The Under Secretariat For Foreign Trade, 

Embassy of Turkey

Dr. Mohammad Hosseini 

General Director of Iranian Food Industry

En. Mohd Willieuddin Lim

Head Of International Business Wealth Management, 

CIMB Islamic

Captain Tomaz Martin  Jamnik, 

Regional Manager Far East, 

Luka Koper-Port Of Koper, 

Slovenia
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Cooking demonstrations by renowned chefs such as Chef Zam, 

Chef Zaidah and Chef Harun were conducted at the MalaysiaKitchen 

booth in Hall A throughout the showcase. They shared tips on how to  

transform ordinary dishes to  exotic dishes without compromising 

the authenticity of the food. The chefs used products 

and ingredients from participants of MIHAS as part of the  

promotion gimmick to encourage the usage of halal certified products 

and ingredient in our daily lives. The cooking demonstrations which 

were conducted from 7th to 11th May managed to pull a large crowd.

The special visits by local renowned artistes who share the enthusiasm and support for halal products and services also drew 

more crowds to the event. On 11th May, the artistes who visited MIHAS included Fauziah Latiff, Ning Baizura and Anuar Zain. 

The artistes were taken to the MalaysiaKitchen area to assist our Celebrity Chefs with the cooking demonstrations before 

proceeding for a hall tour of MIHAS 2008 taking the opportunity to sample the range of halal products available.

MIHAS 2008 Exhibitors Evening

Exhibitors, organisers and co-sponsors of the MIHAS 2008 were  

treated to a dinner which was followed by an appreciation awards  

ceremony. The evening was hosted by MATRADE and CIMB Islamic 

Bank Bhd. at the MATRADE building. Among those present were  

MATRADE CEO, YBhg. Dato’ Noharuddin Nordin, CIMB Director of  

International Banking, Mohd. Willieudin Lim and MIHAS Chief  

Executive Officer, Mohd Shukri Abdullah.

After the food and laughter, awards were presented to several exhibitors based on the most creative exhibition booth, most 

ingenuous packaging and most promising entrepreneur. They received their awards from both YBhg. Dato’ Noharuddin 

Nordin and Mohd. Willieudin Lim. The grand award for the Booth of the Year went to HADHARI AGRO HOLDINGS SDN. 

BHD.

“It is our first exhibit in MIHAS and we are happy with the enquiries. We may come back 

next year.” - MCT Food Inc. from Philippines.
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The awards given for the night were:

CATEGORY:  BEST BOOTH DESIGN (LOCAL PARTICIPANTS)

1. Company Name	 : POWER ROOT MARKETING SDN. BHD.

    Booth No.		  : B98-99, 106-107

2. Company Name	 : HADHARI AGRO HOLDINGS SDN. BHD.

    Booth No.		  : A12-16

3. Company Name	 : FIDANI CHOCOLATIER

    Booth No.		  : A32-A51

CATEGORY:  BEST BOOTH DESIGN  
(INTERNATIONAL PARTICIPANTS)

1. Company Name     : ALLANASONS LIMITED (INDIA)

    Booth No.	        : B100 -105

2. Company Name     : MINISTRY OF INDUSTRY AND 

                                    PRIMARY  RESOURCES (BRUNEI)

    Booth No.	        : B147 – B154

3. Company Name     : PIEMANS PANTRY (SOUTH AFRICA)

    Booth No.	        : C124 -125  

CATEGORY:  MOST INGENIOUS PACKAGING

1. Company Name	 : FIDANI CHOCOLATIER

    Booth No.		  : A32-A51

2. Company Name	 : FA HERBS

    Booth No.		  : A04

3. Company Name	 : MY HAIZ SDN. BHD.

    Booth No.		  : B159

CATEGORY:  MOST PROMISING ENTREPRENEUR

1. Company Name   : HADHARI AGRO HOLDINGS SDN. BHD.

    Booth No.	       : A12-16

2. Company Name   : AL MUQARRAM HOLDINGS SDN. BHD.

    Booth No.	        : A10

3. Company Name   : LIASARA FINE FOOD SDN. BHD.

    Booth No.	        : D157
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Another important feature at MIHAS 2008 was the Halal Malaysia Info  

Centre, an effective one-stop centre where the important organisations in 

the halal industry were available to answer queries on halal related issues. 

The Info Centre also hosted several key government agencies comprising:

   Small and Medium Industries Development Corporation (SMIDEC)

   Malaysia External Trade Development Corporation (MATRADE)

   MIHAS Secretariat

   Department of Islamic Development Malaysia (JAKIM)

   Department of Standards Malaysia  (DSM)

   Ministry of Domestic Trade & Consumer Affairs (KPDN-HEP)

   Muslim Consumers Association Malaysia  (PPIM)

   Food Safety and Quality Division, Ministry of Health

   Department of Veterinary Services  (DVS)

   Halal Products Research Institute, UPM

   Halal Industry Development Corporation (HDC)

   Malaysia Industrial Development Authority (MIDA)

The Halal Malaysia Info Centre centralises these agencies under one roof to provide accurate information to local and  

international visitors on policies and the development of the Halal industry in Malaysia. This Info Centre is a regular feature 

in MIHAS.

The event had extensive coverage over the five days from both print and electronic media. The publicity value recorded for  

MIHAS from January to May 2008 was RM5,000,304.00.  One of the highlights which received tremendous coverage in print and  

electronic was the estimated sales value generated during MIHAS 2008, RM2.2 billion which was the highest since MIHAS 

was first initiated. 

A total of 532 media representatives from major local television stations, newspapers and publications, as well as  

international media attended the Media Preview on the 6 May and the 5-day event, from 7th to 11th May.

A production unit from Radio Televisyen Malaysia (RTM1) was stationed at the venue, to cover important interviews and  

highlights of the exhibition through live-telecast which were aired live on Selamat Pagi Malaysia, Warta Jam 10, Warta  

Tengahari and Warta Jam 3.

Radio station Road Runners- Suria Wheelers, MYFM Everest and Skuad Era Avanza were also stationed at pre-arranged times 

outside the venue to promote MIHAS and distribute goodie bags while interacting with the public.

Publicity

Department of Islamic  
Development Malaysia  

(JAKIM)

Department of Standards Malaysia, 
Ministry of Science,Technology &  

Innovation (MOSTI) 

Food Safety & Quality Division, 
Ministry Of Health

Ministry of Domestic Trade 
& Consumer Affairs

Halal Products Research  
Institute, UPM

Halal Industry Development 
Corporation

Muslim Consumer Association 
Of Malaysia (PPIM)

Halal Malaysia Info Centre Partners

Department of Veterinary Services (DVS),
 Ministry of Agriculture &  

Agro-Based Industry

Small and Medium Industries 
Development Corporation

(SMIDEC)

Malaysia Industrial 
Development Authority 

(MIDA)
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MIHAS 2008 Statistics

Exhibitors

Booths

Companies

Local

     Non-Bumiputera

     Bumiputera

International

Exhibiting Countries

: 

: 

: 

: 

: 

: 

:

621

507

401

136

265

106

25 COUNTRIES

1.  AUSTRALIA	                    2. BANGLADESH

3.  BOSNIA HERZEGOVINA     4. BRUNEI

5.  CANADA	                    6. CHINA

7.  CROATIA	                    8. EGYPT

9.  GERMANY	                  10. INDIA

11. INDONESIA	                  12. IRAN

13. KAZAKHSTAN                  14. PAKISTAN

15. PALESTINE	                  16. PHILIPPINES

17. SAUDI ARABIA	      18.SERBIA

19. SINGAPORE	                   20.SOUTH AFRICA

21.  SUDAN	                   22. THAILAND

23. TURKEY	                   24. UNITED KINGDOM

25. UNITED STATES	

Exhibitors Profile

Halal Consumables  
& Premises

80.46%

Food Packaging, Machinery  
& Catering Equipment

1.58%

Gov. Agencies  
& Associations

4.34%Islamic Investment,  
Banking & Takaful

3.75%

Non Food Products 
& Services

9.87%

PAGE 13
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Visitors

TOTAL

Trade Buyers

Public

Visiting Countries

Top 5 

    1.  SINGAPORE

    2.  IRAN

    3.  INDONESIA

    4.  BRUNEI

    5.  AUSTRALIA

: 

: 

: 

: 

: 

: 

:

: 

: 

:

41,862

19,930

21,932

69

115

90

47

40

30

Visitors Profile

PAGE 14

Others 
31.01%

Other Hospitality 
6.39%

Other Retail 
3.35%

Bakery 
1.74% Government 

10.85%

Delicatessen 
0.63%

Caterer 
1.68%

Importer 
3.72%

Butcher Shop 
0.53%

Manufacturer
14.52%

Restaurant 
4.43%

Convenience Store 
1.44%

Wholesaler 
8.65%

Fast Food 
6.04%Supermarket 

5.02%
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Incoming Buying Mission

No. of Participating Countries

No. of Foreign Companies

No. of Malaysian Companies

No. of Business Meetings

Immediate Sales

Sales Under Negotiation

Total Sales

Main Product Sourced

: 

: 

: 

: 

: 

: 

:

:

57 Countries

442 Companies

585 Companies

5,328 Meetings

RM185.3 Million  

RM2.02 Billion

RM2.20 Billion

1. Food & Beverages

2. Palm Oil

3. Confectionery

4. Pharmaceutical

5. Medical & Healthcare

“Satisfied, as we have achieved most of our objectives.”	   

  - UNIVERSAL Nutri Beverage from Malaysia on their achievements in MIHAS
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392

426

508

2006

2007

2008

No. of Exhibitors

505

514

621

2006

2007

2008

No. of Booths

2006

2007

2008

No. of Exhibiting Countries

No. of Visitors

2006

2007

2008

17

26

25

27,523

36,792

41,862

60

64

69

2006

2007

2008

No. of Visiting Countries

26

29

57

2006

2007

2008

No. of Participating Countries

164

224

442

2006

2007

2008

No. of Foreign Countries No. of Malaysian Companies

320

378

585

2006

2007

2008

2,506

3,215

5,328

2006

2007

2008

No. of Business Meetings

168.3 million

683.2 million 

2.2 billion

2006

2007

2008

Total Sales

MIHAS Statistics (2006 - 2008)

Exhibitors

Visitors

Incoming Buying Mission

2006

2007

2008

12,511

19,635

19,930 

No. of Trade Buyers

PAGE 16
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Exhibitors Analysis
This survey is set out to garner exhibitors’ response and feedback on MIHAS 2008. Specifically, it aims to 

obtain information on the exhibitors’ objectives of participation in MIHAS and how satisfied they are with the 

achievements. In addition to that, it analyses the exhibitors’ current share of exports and their potential markets in the  

effort to ease the sourcing and selling of halal products globally. Their comments on contractor services, booth and facilities, 

transportation services and other operational matters were also gathered in the survey. 

Exhibitor survey forms were distributed to all participating companies at the point of registration on 7th May 2008. The  

deadline to return the forms was 11th May 2008. Within the weeks following the end of the event, the Secretariat also  

personally followed up on the companies who had not returned the forms.     

     

Out of the 507 exhibitor surveys distributed, 219 forms were returned. The following data have been compiled based on the 

219 forms that were returned. (43.2%)

(a) Categories of Businesses

Producers /  
Manufacturers

70.32%

Traders (Importers/
Exporters)

29.68%

Retailers

13.24% 

Government  
Agencies

6.85%

Others

11.42%

Associations /  
Institutions

3.65%
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(b) Categories of Exhibits	

(c)) Objectives of Participation

Establish new 
business contacts

56.62%

Market research

30.14%

Sourcing of buyers

55.71%

Maintaining image 
 & reputation

41.55%

Monitor competition

70.32%

Others

53.88%

Appointment of agents

31.05%

Assess market potential

3.2%

Introduce the product 
to the market

10.96%

3.65%

15.07%

4.57%

0.46%

3.2%

10.96%

20.09%

21.46%

4.11%

8.22%

3.2%

8.22%

2.74%

26.94%

11.87%

6.39%

14.16%
Raw Material 

Food chemicals, emulsifiers  
and ingredients

Canned and processed food

Ready-to-eat products

Preserved Fruit & Vegetable

Meat, poultry and seafood

Grains and nuts

Grocery products, chocolate, 
snacks & candies 

Delicatessen

Beverages

Healthcare, pharmaceuticals  
and herbal products

Perfumery, toiletries, cosmetics  
and body care

Food processing and packaging  
machinery

Abattoirs, hotel, restaurants  
and catering

Islamic investment, banking  
and takaful 

Government agencies  
and associations 

Others 
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(d) Main Target Group	

Wholesalers

51.14%

Drugstores

8.22%

Food outlets & cafés

30.14%

Authorities & institutions

13.24%

Retail chain stores & 
department stores

32.42%

Service providers/suppliers

21%

Hoteliers & catering

17.81%

Food processing industry

19.63%

Importers/Exporters

68.49%

Trade agents

56.16%

Others

8.22%

Good

27.4%

Fair

23.74%

Poor

6.85%

Very Good

26.03%

Excellent

14.16%

No response

1.82%

Good

31.96%

Fair

19.63%

Poor

10.05%

Very Good

22.37%

Excellent

11.87%

No response

4.12%

PAGE 19

(e) Level of satisfaction on the effectiveness of MIHAS as a promotion platform for Halal products & 

     services       

(f) Level of satisfaction on the effectiveness of MIHAS as a traders meeting place
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Present
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5.02%

9.59%

10.5%

14.61%

5.94%

9.13%

10.96%

15.53%

6.39%

4.11%

4.11%

1.83%

1.83%

2.28%

1.83%

1.37%

3.2%

3.2%

7.76%

2.74%

1.83%

3.65%

1.37%

2.28%

43.38%

15.07%

22.37%

9.13%

7.76%
8.22%

14.61%

2.74%

2.28%

4.57%

7.76%

5.94%

USA

Canada

Central America

South America

China

Japan

India

South Korea

Taiwan

Indonesia

Thailand

Malaysia

Belgium

Denmark

Germany

Finland

France

UK

Ireland

Italy

Netherlands

Norway

Poland

Austria

Sweden

Russia

Turkey

Bahrain

Saudi Arabia

Kuwait

Qatar

Oman

UAE

Egypt

Iran

Others

(g) Important sales market at present 
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Future
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14.61%

20.09%

23.29%

24.2%

15.53%
15.53%

20.09%

26.03%

13.24%

13.7%

10.05%

6.39%

6.85%

5.02%

5.94%

10.05%

7.76%

7.31%

21%

13.7%

6.39%

9.59%

7.76%

6.39%

21%

18.72%

25.57%

10.5%

9.13%

18.26%

14.61%

22.37%

10.5%

6.85%

11.42%

15.07%USA

Canada

Central America

South America

China

Japan

India

South Korea

Taiwan

Indonesia

Thailand

Malaysia

Belgium

Denmark

Germany

Finland

France

UK

Ireland

Italy

Netherlands

Norway

Poland

Austria

Sweden

Russia

Turkey

Bahrain

Saudi Arabia

Kuwait

Qatar

Oman

UAE

Egypt

Iran

Others

(g) Important sales market in the future 
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(h) Response on whether MIHAS is instrumental in changing the perception of halal is more than just a

     Muslim standard                    

       

 (i) Response on whether MIHAS helps to improve export opportunities

YES

76.71%

NO

8.68%

NO RESPONSE

14.61%

PAGE 22

YES 

85.39%

NO

9.13%

NO RESPONSE

5.48%

(j) Response on their interest to participate in MIHAS 2009.	

YES

84.93%

NO

6.39%

NO RESPONSE

8.68%
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Visitors Analysis

A total of 41,862 visitors from 69 countries were recorded during MIHAS 2008 which showed an increase over last 

years 36,792 visitors, of which, 19,930 were from the business and trade community and 21,932 were public visitors. 

Visitors to MIHAS 2008 were required to register themselves before being allowed entry into the exhibition hall.  A survey 

on the visitors were also conducted to gather information on their profiles such as their profession, their product of interest, 

and their objectives in visiting MIHAS 2008.

 

The data below have been compiled and tabulated based on the visitors response during MIHAS 2008.

 Visitors Classified by Position

 Visitors Classified by Business Sector

6.73%

1.9%

11.08%

3.12%

0.45%

25.68%

9.07%

1.18%

5.69%

4.93%

5.02%

25.17%Director / Owner

Buyer

Consultant

General Manager

Chef / Cook 

Employee

Manager / Executive 

Baker / Patissier

Student

Government

Academic

Others

31.01%

6.39%

3.35%

1.74%

10.85%

0.53%

3.72%

1.68%

0.63%

14.52%

4.43%

1.44%

8.65%

6.04%

5.02%Supermarket

 Fast Food

Wholesaler

Convenience Store

Restaurant

Manufacturer

Delicatessen

Caterer

Importer

Butcher Shop

 Government

Bakery

 Other Hospitality

Other Retail

Others
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Visitors Classified by Product of Interest

Visitors Classified by Age Group

Visitors Classified by Source Of Media
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*Percentage adds up to more than 100% as this is a multiple choice question.

6.57%

8.19%

14.09%

18.70%

14.88%

12.32%

28.13%

19.45%

62.91%

17.58%Others

Non-Food Products

Halal Cosmetics & Body Care

Halal-Pharmaceutical & Healthcare

Halal-Poultry Meat & Diary

Halal-Premises & Outlets

Halal Beverage

Halal-Ingredients & Raw Materials

Halal-Food

Islamic Banking & Financial Service

Below 30

30-40

41-50

51-60

Over 60 2.15%

11.06%

24.82%

26.95%

35.02%

*Percentage adds up to more than 100% as this is a multiple choice question.

9.68%

11.15%

27.64%

10.47%

5.56%

51.94%

17.99% Invitation

Newspaper

Magazine

Radio

 Television

Internet

Others
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Incoming Buying Mission Analysis
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The International Buying Mission organized by the Malaysian External 

Trade Development Corporation (MATRADE) every year during MIHAS 

has become an important and significant event.

 

Every year top business leaders internationally and locally fused 

together at MIHAS to source halal products and services which has 

become an important commodity in the world market.

 

During the two day business matching sessions, held from 7th to 8th May 2008  a total of 5,328 business meetings between  

442 international and 585 Malaysian companies were conducted, raking in immediate sales of RM185.3 million, with  

RM2.02 billion of sales still under negotiations. The estimated total sales generated during MIHAS 2008 amounted to RM2.20 

billion.

Halal products popularly sought after by international buyers were food 

and beverages, palm oil products, confectioneries, pharmaceutical 

and healthcare.

 

Among the highest actual sales achieved were with China, Thailand, 

Saudi Arabia, South Korea and the United Kingdom.
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Summary Of IBM 2008 Results

No. of Participating Countries

No. of Foreign Companies

No. of Malaysian Companies

No. of Business Meetings

Immediate Sales

Sales Under Negotiation

Total Sales

: 

: 

: 

: 

: 

: 

:

57 Countries

442 Companies

585 Companies

5,328 Meetings

RM185.3 Million / USD58.8 Million 

RM2.02 Billion / USD642.7 Million

RM2.20 Billion / USD701.5 Million

Main Products Sourced

1. Food & Beverages

2. Palm Oil

3. Confectionery

4. Pharmaceutical

5. Medical & Healthcare

30,100,000

10,000,000

6,000,000

3,000,000

5,100,000

Products                                                 Immediate Sales (USD)                  Potential Sales (USD)

76,000,000

60,000,000

20,000,000

50,000,000

70,000,000

Countries Involved in IBM

49. Singapore	

50. Ireland	

51. Vietnam

52. Kazakhstan	

53. Kenya	

54. Yemen

55. Brazil	

56. Kosovo	

57. Zambia

1. China	

2. Australia	

3. Kyrgyzstan

4. Thailand

5. UAE	

6. Macedonia

7. Saudi Arabia	

8. Indonesia	

9. Mauritania

10. South Korea	

11. Tajikistan

12. Mauritius	

13. United Kingdom	

14. Bangladesh	

15. Monaco

16. Bahrain 	

17. New Zealand	

18. Pakistan

19. Philippines

20. Uganda	

21. Portugal

22. Netherlands

23. Japan

24. Qatar

25. Russia	

26. Burkina Faso	

27. Senegal

28. Egypt	

29. Belgium	

30. Serbia

31. Tanzania	

32. Canada	

33. Sudan

34. France	

35. Fiji	

36. Surinam

37. South Africa	

38. Germany

39. Syria

40. Bosnia	

41. Ghana	

42. Turkmenistan

43. Turkey	

44. India

45. Ukraine

46. Taiwan

47. Iran	

48. USA
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Sales Figure

No.	       Country	      Total Companies  	   Immediate Sales (USD)         Potential Sales (USD)

China
Thailand
Saudi Arabia
South Korea
United Kingdom
Bahrain 
Philippines
Netherlands
Egypt
Russia
Tanzania
France
South Africa
Bosnia
Turkey
Taiwan
Singapore
Kazakhstan
Brazil
Australia
UAE
Indonesia
Tajikistan
Bangladesh
New Zealand
Uganda
Japan
Burkina Faso
Canada
Fiji
Germany
Ireland
Kenya
Macedonia
Pakistan
Qatar
USA
Yemen

1.	
2.	
3.	
4.	
5.	
6.	
7.	
8.	
9.	
10.	
11.	
12.	
13.	
14.	
15.	
16.	
17.	
18.	
19.	
20.	
21.	
22.	
23.	
24.	
25.	
26.	
27.	
28.	
29.	
30.	
31.	
32.	
33.	
34.	
35.	
36.	
37.	
38.	

65
16
4
3
22
1
14
1
30
15
9
15
38
5
2
13
17
10
2
15
16
12
2
7
3
1
7
4
4
1
4
3
15
5
3
2
4
1

18,900,000
7,020,000
6,350,000
5,600,000
5,300,000
2,550,000
2,146,000
2,000,000
1,586,000
1,280,000
1,231,000
1,000,000
650,000
600,000
500,000
400,000
390,000
330,000
250,000
215,000
150,000
100,000
100,000
88,000
42,000
20,000
6,000

10,000,000
16,650,000
5,000,000
1,140,000
998,500
6,300,000
2,080,000

1,608,000
23,170,000
500,000,000
6,445,000
5,400,000
2,750,000

1,728,000
2,693,000
500,000
985,000
1,305,000
200,000
6,355,000
500,000
7,200,000
52,000
20,000
34,443,000
350,000
500,000
150,000
100,000
250,000
325,000
2,750,000
400,000
100,000
90,000
200,000

              Total	                           USD 58,804,000	     USD 642,737,500
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Publicity Summary

 (A) Print Media

MEDIA	                             DATE	                                                                 PERCEIVED VALUE (RM) X3

New Straits Time
Berita Harian
Harian Metro
The Sun
Utusan Malaysia
Sin Chew Daily
Daily Express
Eastern Times
China Press
Nanyang Siang Pau
Borneo Post
The Star
Forward
Bernama
Malaysian Reserve
Sinar Harian
Utusan Borneo
World News Network
Brunei Direct
Asiafoodjournal.com
The Edge Daily Online
Kosmo
The Criteria
Guang Ming Daily
Business Times Online
Business Online
Oriental Daily
Associated Press of  
Pakistan Online 

March 31, April 16, 23, May 5, 7, 8, 9, 13, 19
Jan 25, April 16, 21, 23, May 6, 7, 9, 11, 12, 13, 15
Jan 25, April 23, May 6, 7, 9, 12, 13, 20
April 23
Jan 25, April 23, May 6, 7, 8, 9, 12, 13, 16
April 9, May 3, 7, 9,
April 12, 23,
April12, May 6, 7, 10
May 9,
Jan 25, April 16, 23, May 6, 7, 9
May 7, 8, 9,10, 13
Jan 25, April 5, May 8, 9, 11
May
Jan 25, April 11,15, 23, 25, May 5, 6, 8, 9, 11, 12
Jan 25
March 24, May 9, 12, 14, 20, 26
May 9, 10
Jan 25
Jan 25
April 9
April 15
May 12, 14, 19
May
May 9
May 7, 9
May 8
May 9

May 14

460,335.00
391,254.00
243,420.00

3,465.00
346,227.00
92,580.00
6,000.00

16,278.00
18,270.00

121,683.00
18,060.00

136,071.00
18,000.00
48,000.00
4,860.00

61,008.00
11,280.00
1,500.00
1,500.00
1,500.00
3,000.00

80,205.00
4,800.00

105,84.00
3,000.00
3,000.00
7,590.00

3,000.00

                                                                       Total	   	   RM2,116,470.00

In public relations terms, the total worth of Publicity is usually given a 3 times (3x) loading as the editorial word carries greater 

credibility in comparison to paid-for advertising space. Therefore, the publicity value recorded for MIHAS from January to May 

2008 is  RM5,000,304.00. This indicates a 32.37% increase compared to MIHAS 2007 value of RM3,777,401.00. Below are the 

details of the media and the dates of the printed or aired news on MIHAS 2008.



M A L A Y S I A  I N T E R N A T I O N A L  H A L A L  S H O W C A S E  2 0 0 8

www.halal .com.my

 (B) Electronic Media

MEDIA	                             DATE	                                                                 PERCEIVED VALUE (RM) X3

RTM 1
RTM 2
TV3
NTV7
TV9
ASTRO Prima
ASTRO Vannavil
ASTRO Ria
Traxx FM
Bernama TV
Nasional FM
Radio IKIM
Radio 24

April 10, 11, 22, 30, May 5, 6, 7, 8, 10, 11, 12, 13
May 1, 2, 8, 12
Jan 25, May 8, 9, 10, 11, 12
May 8
May 9, 10
Jan 25
Jan 25
Jan 25
April 11, 22, May 6, 12
April 12, 13, 22,23, May 1, 6, 7, 11, 12
April 22, May 1, 6, 12
April 28
May 6, 8

1,452,090.00
405,600.00
420,840.00
6,000.00
149,400.00
19,800.00
12,000.00
24,000.00
4,860.00
350,250.00
4,680.00
28,914.00
5,400.00

                                                                       Total	   	  RM2,883,834.00

GRAND TOTAL    :   A + B

		      :   RM2,116,470.00 + RM2,883,834.00

		      :   RM5,000,304.00

PAGE 29

“We managed to introduce the range of our products and also got to know many   

  people who were interested in the products.”

- IRAN Behnoush from Iran.
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Appendix

Onsite Interview Excerpts
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“We have been coming here since the very first MIHAS and this is our fifth attendance. 

We appreciate the Malaysian market, we have been exporting now to Malaysia for 27 

years. MIHAS is probably the key showcase for halal pass globally. We participated 

in FHA in Singapore and  Gulfood Dubai, but as  far as a halal show, this is the showcase 

globally we have selected. Keep up the good work for a better show next year.”

Bill Aossey, Director, Midamar Corporation, United State of America

“This is our first time to MIHAS, we did not know what to expect. We are very 

happy with all the support we received from the Malaysian community as well 

as the tourist. The only challenge that we face is that locally in Bangladesh 

we are dominating, but internationally we have not explored the market yet. We feel 

that MIHAS is a good platform to explore our opportunities and the market. MIHAS is the 

biggest platform to meet all our Muslim brothers and all companies with halal products 

from all around the world. Being in our own country we might not know what is happening 

globally, so coming here has given us an opportunity to know what everybody else is 

doing around the world.”

Nusrat Bari Asha, Director, Harvest Rich Agro Industry LTD, Bangladesh

“I think that one of the important thing is to recognise the importance of trade 

shows, and to recognise particularly for halal, the importance of branding. 

Malaysia wants to brand itself as a halal hub, that would require Malaysia to invest 

significantly, a lot of dollars, to make sure they promote the brand effectively, it means 

doing things like MIHAS, being flexible in how you promote your products and investing in 

marketing. What we are trying to achive here, we are representing Australian companies 

and their products. With no doubt, MIHAS is the best halal forum for us to do that in 

Malaysia.”

Peter Kane, Senior Trade Commissioner, Australian Trade Commission, Australia

“This is my first time attending MIHAS and I am really amazed with the organization 

and the number of companies who have participated in this exhibition. I think the 

potential is great for halal food from my country because my country produces mostly 

organic and natural products. It is also an Islamic country abiding by the halal regulation. 

All our food is halal and easily certified as halal products and should be an opportunity 

for Sudan to continue their efforts to position their products in international market with 

collaboration especially with a country which is a halal hub in Asia and all over the world 

like Malaysia.”

Dr. Isam Siddig, Managing Director, Dar Savana, Sudan
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Our Conclusion

The Malaysia International Halal Showcase, or MIHAS, 

has brought together people, businesses, organisations, 

and Governments closer, as they all champion one single 

cause: The dynamic growth of the halal industry not only 

for the Muslim market but for everyone, regardless of  

religion and race. Realising the many benefits of halal 

products, it is seen by the international market as products 

for all, not just the Muslim consumers anymore.

This sudden awareness has created a tremendous  

demand for halal products and in turn has given added  

value, and of course reaped in benefits, to MIHAS, the 

world’s largest halal trade fair offering halal products and 

services. With only five exhibtions, MIHAS has become the 

most conducive platform for those in the halal industry. 

Many participants who started out at the first MIHAS trade 

fair have made their way back time and again. Some of the  

pioneering exhibitors have also made it big in the  

global halal market, thanks to MIHAS and the leveraged  

platform.

Embracing halal in all its dimensions, MIHAS showcases 

not just food alone but also pharmaceuticals, herbal,  

cosmetics and body care products as well as halal  

financial services. By encouraging and providing  

opportunities for halal financial services through Islamic 

banking instruments, MIHAS opens doors for halal trading 

opportunities by presenting global halal industry players 

with Halal financial alternatives to conventional financial 

instruments.  

The global halal industry holds immense potential  

indeed and this international trade fair will once again 

draw the world’s halal players under one roof, bringing the  

halal market well within reach. MIHAS 2009 will  

present a world of prospects, possibilities and profitable  

opportunities. It is the event which will set the pace for further  

exploration and discovery of the potential and dynamism of 

the growing global halal market.  

The next MIHAS will be held from 6th to 10th May 2009 

at the MATRADE Exhibition and Convention Centre, Kuala 

Lumpur, Malaysia.

PAGE 31
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Preview Of The 6th Malaysia International Halal  
Showcase (MIHAS 2009)

Since it inaugural showcase in 2004, MIHAS has succeeded in congregating the largest annual gathering of leaders in  

businesses and entrepreneurs in the halal industry marking its status as the world’s largest halal trade fair.

 

Every year for the past five years MIHAS  has succeeded in positioning the halal market as economically feasible and  

facilitated the sourcing and selling of halal food and services of high quality.

 

During MIHAS 2008 which showcased participations from 25 countries taking up 507 of the 621 booths available while  

attracting more than 41,862 visitors.  Businesses and entrepreneurs who took advantage of the Incoming Business  

Programme organised by the Malaysia External Trade Development Corporation (MATRADE) saw 545 international buyers 

from 57 countries yielding confirmed immediate sales of RM185.3 million within two days and RM2.02 billion sales still under  

negotiations. The estimated total sales is RM2.20 billion.

 

MIHAS 2009 will be held from 6th to 10th May 2009 at the MATRADE Exhibition and Convention Centre (MECC) Kuala Lumpur  

Malaysia.  With more than 600 booths available,  businesses and entrepreneurs can expect huge prospects and profitable  

opportunities.

 

Visit and participate MIHAS 2009, the premier and most effective halal trade fair in the world today which presents an  

abundance of business opportunities, new products and fresh business ideas.  

 

For further enquiries, contact the MIHAS Secretariat at enquiry@halal.org.my or log on to our website at

www.halal.com.my
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Press Clipping

BERITA HARIAN	                     MALAY	                     217,920	               25 JAN 08	          30

Media	                        Language                     Circulation	            Date	               Page 

PAGE 33
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HARIAN METRO	                    MALAY	                    336, 303	             9 MAY 2008	        33 A

    Media	              Language                     Circulation	             Date	                 Page 
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UTUSAN MALAYSIA	        MALAY	                     213,445	              06 MAY 08	          10 

Media	                        Language                     Circulation	            Date	               Page 
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NEW STRAITS TIMES	      ENGLISH	                    158,042	             7 MAY 2008	          43
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Photo Gallery

Figure 1 Among the delegates from Croatia who attended 
MIHAS 2008 posing for a snapshot with  Mr. Yusram Yusup, the 
Senior Manager of Services and Product Promotion Division of 
MATRADE after the seminar.

Figure 2 Discussion on potential businesses at the Incoming 
Buying Mission arranged by MATRADE in conjunction with 
MIHAS 2008. The IBM generated an estimated RM2.2 billion 
in sales.

Figure 3 Dr. Leonard Gomes, speaker from Palm Oil Industrial 
Cluster (POIC) Sabah Sdn. Bhd.  gave his talk on “Making POIC 
Lahad Datu Your Halal Platform” on May 7th.

Figure 4 The faces behind DagangHalal.com posing in front 
of their booth. DagangHalal.com is an online trade portal for 
halal products operated by DagangAsia.Net. 

Figure 5 Foreign exhibitors took the opportunity to meet the 
Prime Minister of Malaysia, YAB Dato’ Seri Abdullah Hj. Ahmad 
Badawi after the Opening Ceremony of MIHAS 2008 on May 
8th.

Figure 6 YAB Prime Minister gave a press conference after 
paying a visit to the booths at MIHAS. Accompanying him 
were, from right: Chairman of MATRADE, YBhg Tan Sri Halim 
Mohamad, Chairman of the Islamic Dakwah Foundation 
Malaysia (YADIM), YBhg. Datuk Hj. Nakhaie b. Hj Ahmad. 
Standing on his right is Minister of International Trade and 
Industry, YB Tan Sri Muhyiddin Yassin, Minister in the Prime 
Minister’s Department, YBhg Datuk AmirSham A. Aziz and 
Deputy Minister of International Trade and Industry YBhg. 
Datuk Liew Vui Keong.
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Figure 7 The Prime Minister emphasised Malaysia’s continuous 
commitment to serve the growing halal industry at a press 
conference held during MIHAS.

Figure 8 Satisfied! A visit to MIHAS 2008 was beneficial for the 
visitors from Iran and it is well portrayed through the smiles 
on their faces.

Figure 9 Minister of International Trade & Industry, YB Tan Sri 
Muhyiddin Hj. Mohd Yassin mingles with participants.

Figure 10 MP of Permatang Pauh, YB Datin Sri Dr. Wan Azizah 
showed a deep  interest in a piece of caligraphy art from 
China.

Figure 11 An award winning booth, Fidani Chocalatier was 
bustling with visitors. The company won 3rd place in the Best 
Booth Design for Local Exhibitors Category and was presented 
an award at the MIHAS Exhibitors Evening. 

Figure 12 Memorandum of Agreement (MOA) between Allmax 
Food Services (M)  Sdn, Bhd. and Mr. MD Rahul Amin, the 
Chairman of China-Bangladesh Joint Venture Knitting Project 
from Bangladesh was signed during MIHAS. The agreement 
was to set up a joint venture industry for the production of 
MY PIZZA, MY SATAY and other bakery related products for the 
marketing in Bangladesh and also for export.
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Figure 13 MIHAS 2008 Exhibitors Evening was a memorable 
one for these exhibitors as they were announced the winners 
for various categories. From left; Representatives from Power 
Root Marketing Sdn. Bhd., Allanasons Ltd., Fidani Chocolatiers 
and Hadhari Agro Holdings Sdn. Bhd. 

Figure 14 Malaysia’s celebrity chef, Chef Zaidah prepared 
a delicious cuisine at a cooking demonstration during the 
event using ingredients from the exhibitors. The cooking 
demonstration was held daily from May 7th to 11th.

Figure 15 Local singer, Ning Baizura didn’t want to miss the 
opportunity to visit MIHAS 2008 and show her support for the 
halal industry. She was assisting the celebrity chefs to give out 
food samples to the visitors before proceeding to visit other 
booths.

Figure 16 The Chairman of World Islamic Economic Forum, 
YBhg Tun Musa Hitam sampling a product offered by Mr. Afzal 
Aziz from Allanasons Limited from India. Looking on is MIHAS 
CEO, En. Shukri Abdullah.

Figure 17 Prime MInister, YAB Dato’ Seri Abdullah Haji Ahmad 
Badawi delivering his speech at the Opening Ceremony of 
MIHAS 2008.

Figure 18 MIHAS 2008 was bustling with visitors who came to 
see the selections of halal products and services showcased. 
The crowds were larger on May 10th and 11th when the 
exhibition was open to the public.
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For enquiries, please contact :

MIHAS SECRETARIAT, Level 8, West Wing, Menara MATRADE,  
Jalan Khidmat Usaha, Of f Jalan Duta, 50480 Kuala Lumpur

Tel : +603 6203 4433     Fax : +603 6203 4422      
Email : enquiry@halal.org.my

www.halal.com.my
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