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1. Introduction

Under the patronage of HE the Minister of Housing and 
Construction, Mr. Omar Ibrahim Ghalawanji, the 15th International 
Exhibition for Construction - BUILDEX 2009 was inaugurated  on 
12th May 2009 with the presence of local and foreign government 

officials and diplomat packed with extensive local, Arab and 
international media representatives.

Supported by:
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636 companies representing 1,818 local and international 
brands from 52 countries participated at BUILDEX 2009 
held in May 2009 at Damascus Fairground, Syria.

BUILDEX 2009 witnessed a remarkable increase in 
participation compared to previous years, despite the 
economic crisis. The global economic turmoil has 
continued to dampen foreign markets, more Arab and 
international companies have begun to show an interest 
in emerging economies like Syria.

BUILDEX has gained its reputation as the main platform 
for businessmen, architects, construction and engineering 

companies and all personnel related to the real estate 
and building sector wishing to penetrate the Syrian and 
regional markets.

Spread over four days, BUILDEX hosted a number of 
seminars, workshops and lectures covering the latest 
innovations and techniques in the construction industry.

The current global financial and economical recession 
diverted the attention of many Arab and International 
companies to the Syrian market which was not greatly 
effected by the recession, the thing that reflected 
positively on the Syrian market and the participation at 

BUILDEX 2009 in a noticeable way by the increasing of 
area space and variety of exhibits, exhibitors and 
participating countries.

BUILDEX 2009 offered an excellent networking and 
business opportunities between international business 
and industries with potential buyers and decisions makers 
from the region. 

Introduction
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BUILDEX 2009 attracted 636 companies representing 1,818 international and local brands from 52 countries 

It is worth mentioning that the majority of participants announced that their participation was fruitful and successful as the size of 
the exhibition itself is increasing year-after-year and the number of visitors and participants is also on the rise. 

Upon asking about exhibitors’ objectives in attending BUILDEX 2009; their objectives were to:

66.92% identify new clients

65.38% increase sales volume

58% reinforce company position in the market

48.94% promote Trade Marks

35% promote new products

30% observe the market 

23.4% get new agencies

26.69% entre the Syrian Markets

2. Exhibitors 
Statistics and 

Geography

83.76% 
of exhibitors stated that their over 

all objectives had been met.

81.62% 
of exhibitors stated that the number 

of quality visitors was good.

65%
of exhibitors stated that 

participating at the show has a 
high ROI.

57.25% 
of BUILDEX 2009 exhibitors 

are returning exhibitors

76.79% 
of exhibitors are intending to 
participate at BUILDEX 2010

Statistics compiled from completed  517 
Exhibitors Questionnaires
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3. Countries’ 
Represented

Syria 570 
Turkey 239 
Italy 212 
Germany 125
France 48 
Spain 48 
Korea 47 
Saudi Arabia 43 
USA 43 

Belgium 31 
UK 29 
Taiwan 23 
Egypt 22 
Lebanon 21 
UAE 18 
Austria 16 
Iran 16 
Japan 16 

China 14 
Europe 14 
Greece 14 
Sweden 12 
Switzerland 12 
Jordan 10 
Netherlands 10 
Portugal 10 
Canada 9 

Thailand 9 
Australia 8 
India 7 
Russia 7 
Slovenia 6 
Czech Republic 5 
Kuwait 5 
Malaysia 5 
Bulgaria 4 

Denmark 4 
Finland 4 
Bahrain 3 
Poland 3 
Cyprus 2 
Hong Kong 2 
Hungary 2 
Indonesia 2
Luxembourg 2 

Tunisia 2 
Brazil 1 
Ghana 1 
Oman 1 
Pakistan 1 
Serbia 1 
Yugoslavia 1 
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4. Sectors’ 
Represented
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Heating, Air Conditioning & Refrigeration
Electrical supplies & Control Boards

Others
Pipes, Water Treatment & Pumps 

Sanitary Ware & Mixers
Windows, Doors, Shutters & Accessories
Decoration Material, Ceiling &Flooring

Insulation & Waterproofing Materials
Aluminum U.PVC & Glass

Chemical Building Supplies 
Paints & Finishing Works
Ceramic & Bathrooms 

Safety & Security System
Kitchens & Woods

Stone, Marble, Granite & Coating
Tools & Equipments & Accessories

Water & Environmental Technology
Engineering Equipment & Heavy Machinery

Machinery, Equipment & Technology
Solar Energy

Kitchen System & Hardware
Plastic

Landscape & Swimming Pools Equipment
Metal & Prefabricated Constructions

Building Projects & Real Estate Investments
Elevators & Escalators 

Press & Services
Regulation & Measurement Equipment 

Public works
Tourist Constructions, Engineering Offices & Hospitals

Sandwich Panels
Commercial Sections & Embassies
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225,000 visitors attended BUILDEX 2009.

90.45%
of visitors stated that their 
objectives had been met.

86.12%
of visitors said that variety of exhibitors 
are between good and very good.

87.61%
of visitors said that variety of 
exhibits are between good and 
very good.

80.45% of visitors are returning visitor  &

84.33% of them intend to visit BUILDEX 2010

175,500 Engineers, Architects, Project Managers, Interior 
Designer, Consultants, Businessmen, Real Estate 
Developers, Hotels and Companies Owners and 
Managers

42,750 Government Officials, Housewives, Students, 
Diplomats, Public Service

6,750 Others

What did they think about it?

5. Visitors 
Statistics and 

Product Interest

19%
of visitors were from Lebanon, Iraq, 

Jordan, Saudi Arabia, Sudan, 
Egypt, Yemen, Libya and GCC 

countries.

74%
of visitors were local

7%
Were from other countries

Statistics compiled from completed  670 
Visitors Questionnaires
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• Dr. Abdallah Dardari, Vice Prime Minister for the Economical Affairs.
• Official Iraqi Delegation headed by the Governor of Baghdad City
• British Embassy led the delegation of 7 British Contracting 

Companies
• Greek Ambassador
• Ambassador of the Federal Republic of Germany in Damascus
• Economic and Commercial Attaché of Embassy of Belgium
• Minister Plenipotentiary (Commercial) of Egyptian Embassy
• Taiwan Trade Centre, Dubai
• Jordan Engineers Association

• Ministry of Construction and Housing, Iraq
• Order of Syrian Architects & Engineers, Damascus
• Order of Syrian Architects & Engineers, Swaida
• Order of Syrian Architects & Engineers, Al Hasaka
• Order of Syrian Architects & Engineers , Idlib
• Order of Syrian Architects & Engineers , Aleppo
• Order of Syrian Architects & Engineers , Homs
• Ministry of Housing and Construction, Hama
• Idlib Construction Contractor Association

and the list continues….

6. Official 
Delegations

BUILDEX 2009 was marked by the visit of local and foreign government officials and delegations:
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BUILDEX continues to grow year on year and succeeded to attract 
more visitors over the years.

7. Growth Rate 
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A rich program of seminars, workshops and lectures was organised during BUILDEX 
2009, topics included an Energy Efficiency Day organized by the EU funded MED-
ENEC project under the patronage of the Syrian Ministry of Housing and Construction 
and the Germany Embassy in Damascus,

Examples of Energy Efficiency in the construction sector and the use of renewable 
energies in the construction sector in Syria were presented and discussed by EU and 
MEDA country experts with the contribution of some participating companies at 
BUILDEX 2009 including: Planet Co., Mahjoub Enterprise, Entech Coatings, Al Watheer
Co., Afree Co. and Steinel Middle East.

This clearly visible event was organized in cooperation with GTZ, NERC and ECOFYS.

Lecturers from Syrian Ministry of Local Administration, Syrian Ministry of Environment 
and Syrian Ministry of Housing and Construction shared with audience the latest 
updates and projects planned in Syria in the years to come. 

Belgium Embassy in Damascus, with its participation in a remarkable pavilion, 
organized a seminar conducted by DERBIGUM NV- SA, specialist in waterproofing  and 
isolation technologies and . 

8. Conference
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Poster Campaign:
Posters promoting both the exhibition and 
conference were placed in all participants outlets, 
universities and colleges and Syrian chambers of 
commerce and industries, municipalities, 
associations and unions, consulates to further 
increase awareness of the exhibition and to attract 
greater number of visitors.

VIP Invitations:
VIP Invitation Cards were sent to key decision 
makers and influencers in the region building and 
construction materials industry; including CEOs 
and Directors of major projects and government 
bodies and visitors attended BUILDEX for the past 
4 years.

Advertising & Magazine Inserts:
In addition to the advertisements published in the 
leading local and regional construction magazines, 
inserts were also distributed within many regional 
publications in order to further promote the event.

TV & Radio Commercials:
An extensive campaigns were broadcasted in 
major TV & Radio stations i.e. Al Jazeera TV, Al 
Jadeed TV, Al Madina FM, Arabesque, Al Shaam
FM, Souria Al-Ghad, FM Melody, Samar Radio 
Station.

Public Relations:
BUILDEX 2009 benefited from the PR campaign 
that covered Syria, Lebanon, Jordan, Iraq, Egypt, 
Libya, Turkey, Yemen, UAE, Qatar and Saudi 
Arabia, organized by its in-house PR team which 
has a solid relationship with local and regional 
media.

BUILDEX 2009 Press Conference:
The press conference was organized a week 
before the show to keep over 80 local and regional 
news reporters updated with the latest news on 
participating brands, companies and countries, 
and new technologies and products displayed at 
BUILDEX 2009.

Email Campaigns:
Email broadcasts and reminders were sent to 
targeted segments of BUILDEX, Syrian Computer 
Society,  Damascus Chamber of Commerce, 
Damascus Chamber of Industry and Order of 
Syrian Engineers and Architects databases.

9. Marketing and 
Promotions

Fax Campaigns:
A visitor fax campaign was conducted locally and 
across the neighboring countries to raise awareness of 
BUILDEX and enable visitors to pre-schedule their visit 
to the show.

Direct Marketing:
Targeted mailings of Visitor Tickets were sent to over 
350,000 potential across Syria and Iraq encouraging 
people to schedule their visit to BUILDEX 2009.

SMS Campaigns:
More than 200,000 individuals from Syria, Iraq, 
Lebanon, Jordan and UAE were reminded to visit 
BUILDEX 2009 by SMS message
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10. Advertisements
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11. Outdoors
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12. The Press
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The Press
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The Press
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13. Online 
Coverage
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Online Coverage
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14. In Pictures
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In Pictures
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See you next year: 
12 – 16 May 2010

Damascus Fairground, Syria
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