Beauty EliFasta 2009
POST SHOW REPORT

THE 5™ INTERNATIONAL COSMETICS & BEAUTY EXHIBITION

DATE:
June 18-20, 2009

VENUE:

Tuyap Exhibition Center
Beylikduzu, ISTANBUL

EXHIBITOR FACTS:

339 exhibitors from 40 countries

Algeria, Azerbaijan, Bulgaria, China, Czech Republic, Egypt, Estonia, Germany, Greece, Hong
Kong, India, Italy, Jordan, Kazakhstan, Korea, Lebanon, Macedonia, Malaysia, Moldova,
Pakistan, Poland, Portugal, Romania, Russia, Serbia, Singapore, South Africa, Spain, Sri Lanka,
Switzerland, Syria, Taiwan, Thailand, The Netherlands, Tunisia, Turkey, U.A.E., U.K, Ukraine
and U.S.A.

VISITOR FACTS:

17.319 professional visitors including 2.087 international visitors from 80 countries

PRODUCT RANGE;

Perfume&Deodorante, Colour Cosmetics, Professional Care Products, Hair Care Products, Skin
Care Products, Nail Care&Design, Hygienic Products&Toiletries, Packaging, Raw Materials,
Private Label, Product&Equipment for Hair Salons, Product&Equipment for Beauty Salons,
Beauty Accessories, Wellness &Spa and Natural Cosmetics




Beauty Elirasia

EXHIBITOR STATISTICS
339 Exhibitors from 40 Countries

339 distinguished exhibitors from 40
Local / International Exhibitors countries who are the leading names from
the world of beauty including Turkey, Italy,
_ Germany, Spain, Switzerland, Korea, India,
" 'meTl"f;(’nal Taiwan, Jordan, Thailand, Bulgaria, U.S.A.

’ met under one roof; BeautyEurasia 2009
organized by IPEKYOLU International
Exhibitions.

Besides, Turkish exhibitors offered a range of
beauty products that were enriched with
ingredients like natural olive oil, rose, clay
and varios flower essences, there also were
many international companies displaying
their the very latest brands in beauty
products, from the leading cosmetis & beauty
products manufacturer country like; Italy
supported by ICE(Italian Trade Commision),
to worldwide known American Brands, from
Thailand SPA industry to Jordanese firms which brought the sence of dead sea with the support of
JEDCO(Jordan Export Promotion Agency), from German professional make up brand Kyrolan to Indian
companies which were brought by CHEMEXIL(Indian Chemicals Export Promotion Council), exhibitors from
Sri Lanka to Algeria attracted thousands of visitors during three days in Istanbul.

BREAKDOWN OF INTERNATIONAL EXHIBITORS

| Local
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BEAUTYEURASIA 2009 EXHIBITOR COMMENTS

ACME-UKRAINE: “We participated BeautyEurasia exhibition to support our hair care products partner in
Turkey. We also had some interesting contacts at the fair. Mainly there were corporate visitors and this is a
good sign for us, because we are mainly oriented for b2b contacts and would like to find wholesaler partners
here, that’s why it is interesting for us. It is quite possible that we will participate next year again”.

NATURA HOUSE-ITALY: “We would like to find some good partners and Istanbul is the best place to meet
with people both from Europe and Asia. We already have one partner in Istanbul. We also have found a new
distributer at this fair as well. We have met several people from other countries, especialy from Asia. The
visitor profile is quite good; they are professional and that is very good because we just look for professional
people. The vistors know the market and they come here because they look for new products, so they are good
contacts for us. For sure we will participate next year again. This is the 5th time we are participating to this
show and we will continue to come because it is a good opportunity to meet both with costumers and also look
for new ones. In addition, the organizer have done a good advertisement this year, everybody knows about the
exhibition”.

GULCICEK-TURKEY: “First of all we are a company which feels a great pleasure to be present in any
exhibiton, IPEKYOLU International Exhibitions organizes. As every year, of course we will be here next year
as well where we can find the chance to be with all of our customers under one roof. We are happy with the
visitors profile. Infact; only 15 days ago, my colleagues participated to another fair in Dubai and seeing the
same people in this exhibition whom we met in Dubai gives us a pleasure. It shows that BeautyEurasia is a very
important fair among the sector”.

SOLIS OF SWITZERLAND-SWITZERLAND: “Our company manufactures hairdry machines since 1933.
It is the first time we are participating BeautyEurasia and to be honest we are very surprised. We met a lot of
potential customers from Turkey but also from the surrounding countries as well. The visitors were mainly
hairdressers and industries too. So it is a good mix of customer profile. It has been a very successful fair and we
will be back next year. The fair was really good organized, when we had questions they always had replied to us
immediately. When we arrived the booth it was ready and usually in other exhibitions it is still underwork so it
was really good.”

CATALYSIS-SPAIN: “Our idea was to capitalise on the opportunity to Turkey offers and use this great
opportunity as a platform for European and the Asean markets. Absulately we reached our target during the fair,
we are very satisfied with the result. We have done many good contacts here. And we are happy, thank you for
organising this event, it has been great. The visitor profile was very diverse, also very serious, good distributers
which are realy willing to do business because people came here for business and normally in other fairs like
Bologna or Hong-Kong, they have general public in high quantities. For the insidence of distributers it is much
higher than other events. I am very glad to participate here and in the next edition you can bank on it, we will
come again with a better stand. Just maintain the same line of work”.

GLOBAL MOBILYA-TURKEY: “Our company imports coiffeur and men coiffeur’ chairs. Thus our reason
to participate this fair was to reach hairdresser wholesalers. We have been participating BeautyEurasia for two
years and will continue participation in next editions. 3 days have been very busy and good, we reached our
target, our current customers came to our stand to visit us, we are pretty satisfied with the result”.

THAI SPA AND NATURAL CO.-THAIAND: “We came here to find a distributer for our brand Sukhita
which is a natural Thai spa product. The visitor profile is good for this year, I have found many customers not
only from Turkey but coming from many other countries like around the area. This year is better than last year.
Maybe next year we will participate with our local distributer in Turkey”.
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ELGON-ITALY: “The show is absolutely great. It was very well organized and we are absolutely happy about
people coming from Istanbul and the neighbour countries”.

ANDROMED-TURKEY: “Our company has experience in laser sector for 18 years. We have been working
with doctors, dermatologist and hospitals before. Our main purpose was to be recognized as a company in
beauty industry in addition to the health industry. I think a successful presentation was held during three days.
Visitors in general were already informed about the sector. We definitely will take part in next edition as well.
We also are very pleased with the organizer”.

KYROLAN-GERMANY: “We participate the first time in BeautyEurasia and I have to say after the first day;
my compliments to the exhibition. About the visitors, I am very astonished. We participate exhibitions in
Bologna, Dusseldoorf and before we were thinking that, BeautyEurasia is not as good as the ones I have
mentioned, but now I think it is very similar. This should be a real compliment. I have to say, after the first day
we had a lot of visitors and not only from Turkey, we had internationals as well from Russia, Italy, U.SA.,
therefore I think it has been a very good exhibition for us. Absolutely we will participate next year again”.

CHEMEXIL-INDIA: “Our Export Promotion Council is settled by the Indian Ministry of Commerce to
promote the exports. The main reason to participate is to increase the export to Turkey and European countries.
Turkey is the main entry to the European countries. I have brought here nearly seven exporters, one of the
companies is already doing export here, others are trying to export their products. I am really happy about your
exhibition. It is well organized and I got good feedback from my members that they got good contacts to
establish their business in future. I really thank to the organizer”.

AYSAN AYDIN-TURKEY: “We have been participating BeautyEurasia every year and we always get good
contacts during our presentation here. We have a big number of international visitors and get good results at the
end. To be honest, we had some doubts before participating this year due to the global economic crises but now
I can easily say that, this year is much better than the previous years. We also had local visitors as well but
mostly international visitors which met our goals. I suppose that we will participate this fair next year again. It
has been a very successful organization, please continue the same line of work™.

SOLVEX-BULGARIA: “Every year we participate this exhibition. There is a lot of people and the exhibition
was good. Of course next year and every year we will participate again. It is very good to see many people in
one place”.

EKIZ-TURKEY: “Actually, we are in the food sector, but we have just recently entered to cosmetics sector as
well. Thus we participated this fair to promote our new cosmetics products. We met with many people and has
been very efficient for us. We both met new people in the sector and get to know the market better. I think the
local visitors were much better, the biggest number of the visitors I got were from domestic market. They were
professional, know what is new in cosmetics sector very well, thus the fair was good for us. Hopefully we will
participate next year as well. Thank you very much, it has been a very successful fair”.
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ECOCO-USA: “We participated BeautyEurasia 2009 exhibition to sell our products and reached our target. We
met with very good people and did very good business here so we will participate next year again”.

CLARISSA NAILS-ITALY: “Coming to BeautyEurasia is not our first time but the second time. We were
here three years ago because we wanted to introduce our brand name Clarissa Nails to the Turkish market and
we have done it. We have found our Turkish distributor but after three years, we have decided to come again
because lately we have heard that in this trade fair, not only Turkish companies come but as visitors a lot of
other companies come that are nearby so now we are here. I confirm that it is positive, we had a lot of visitors
from surrounding countries like Iran, Saudi Arabia, Lebanon, Libya, Tunisia which I have found quite
interesting; finally all these companies are opening them selves to this trend in the nail industry. Either we as a
company or our distributer will participate next year again but anyhow we will participate for sure”.

BANAT-TURKEY: “We have been thinking about participating BeautyEurasia for the past few years and
finally this year we did. I can say we have reached our target. We had expected to get visitors mainly from
Balkans, Middle East, Near East and Central Asia Regions and the result was just as we expected. Thus we are
satisfied. We think about participating next year as well due to the fact that the visitors profile met our
expectations”.

HAMIDA PHARMA-ALGERIA: “We are a medicine products manufacturer and participate the first time to
BeautyEurasia which we think is a great exhibition. There are a lot of companies that we are going to work in
the future, so it is a good opportunity for us. We reached our target during the fair. There are a lot of companies
in different sectors of cosmetics, skin care, perfumes and we got in touch with different kind of companies
because we have different braches of products. For sure we will participate next year again. It is a good
organization”.

ICE-TURKEY: “Due to the fact that BeautyEurasia is an international exhibiton and there was a special
request from Italy, we organized the Italian Pavilion at this fair. Italian companies have been participating here
for the last two years and very pleased about the organization. We also organized a national country pavilion
this year. All the Italian exhibitors seem pretty happy about the result. The visitor profile was very good. We
love this exhibition and want to participate next year again.”.
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VISITOR STATISTICS

17.319 professional visitors including 2.087 visitors from 80 countries

Although the unfavorable situation occurred by
global economic situation, BeautyEurasia carried out
an even larger and more intensive visitor promotion
12% Internati- campaign with various activities all over the world,
onal Visitors especially in Turkey and Eurasian Region to meet
with the exhibitors’ expectations.

BeautyEurasia 2009 hosted 17.319 professional
visitors including 2.087 foreign visitors from 80
88%Local countries who were keen to find out about the latest
Visitors trends from huge range of possibilities. The visitor
profile was shaped from a huge region of Eurasia
consisting of Turkey, Balkans, CIS Countries,
Caucasia and Central Asia, Middle East and North
Africa which proves that BeautyEurasia has become not only the leading cosmetics & beauty event in Eurasian
Region also one of the most distinguished cosmetics exhbitions in the world.

In addition to the individual visitors coming from 80 countries, visitor groups which were organized by local
travel agencies, associations, chamber of commerces&industries and exhibition organizers were present at
BeautyEurasia 2009.

As exciting examples to the qualified visitor groups were from Algeria, 3 groups from Bulgaria including the
major importers of the country came along with BNAEOPC(Bulgarian National Perfumery and Cosmetics
Association), V.Korekt Touroperator and Valenta Agency), Iraq(members of Suleymaniye Chamber of
Commerce, Erbil Chamber of Commerce and Iraqg Chamber of Commerce), Iran-Nadir Travel, 2 groups from
Syria came along with Syrian Expo Center and Academia Center, Kyrgyzstan, a group from Tunisia came along
with Sywar Magazine, Tajikistan, Uzbekistan-Chamber of Commerce&Industry group and Kazakhstan-
ExpoCentralasia group.

Also this year selected international hosted-buyers from Central Asian Region (Kazakhstan, Kyrgyzstan,
Uzbekistan, Turkmenistan and Tajikistan) which were announced as “Target Markets” were hosted within the
framework of “Central Asian Buyer’s Mission Programme” organized and subsidized by organizer IPEKYOLU
International Exhibitions with the support of many local associations, institutions and corporations. This
programme enabled visitors to have a great opportunity to finalize business contracts.

In addition to foreign visitors there were professional visitor groups from different cities of Turkey; supported by
institutions, governmental organizations, hairdressers associations, Chamber of Commerces and industries.
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BREAKDOWN OF INTERNATIONAL VISITORS

@ IRAN %11 OPALESTINA %l BUSA %ll,2
EEULGARIA %W @UK, %1 OBAHRAIN 30,2
OIRAZ % @ESUDAN 1 EMAURITIUS 20,2
OSYRIA %6 @THE NETHERLANDS w1 OAUSTRIA 40,2
BJORDAN W @KOSOVA %l EBELARUS 0,2
o ITALY % EPOLAND %1 OBRASIL 30,2
B GERMANY %3 @BELGIUM %1 OCZECH REPUBLIC %0,1
OSAUDI ARABIA %3 EBOSNIA %l BHUNGARY 0,1
B GREECE % EKAZAKHISTAN %1 ONORTHERN CYPRUS %01
BRUSSIA %3 @ ALBANIA %l BLUXEMBURG %0,1
OUZBEKISTAN %2  EMACEDONIA %1 OMAURITANIA %0,1
DALGERIA %2  WSERBIA W4 EPARAGUAY %0,1
BLEBANON %2 EYEMEM %0,4 OSENEGAL %0,1
BMOROCCO %W WMAUSTRALIA %4 OSOUTH AFRICA %0,1
B ROMANIA %2 OSOUTHERN CYPRUS %04 DOSWITZERLAND %0,1
BSPAIN %2 EPAKISTAN 0,4 AFGANISTAN %0,1
BTAJIKISTAN %2 @ESWEDEN %4 @ARMENIA 0,1
DEGYPT 52 EKUWAIT 40,3 O BANGLADESH %0,1
OLIBYA %W OKYRGIZISTAM %0,3 @EECUADOR 50,1
D UKRAINE %2  EMOLDOVA %03 DOHONG KONG %0,1
DTUNISIA %1 ONIGERIA 30,3  OICELAND %01
OFRANCE %1 mOMAN %0, OJAPAN 50,1
OINDIA %1 @ THAILAND %0,3 DOMONGOLIA 50,1
OTURKMENISTAN %1 ECHINA %0,2 DOMOZAMBIGUE %0,1
BUAE, %1 BEGEORGIA %0, DOPORTUGAL %0,1
O AZERBAIAN % EKOREA %0,2 DOSINGAPORE 50,1
OISRAEL *al

BEAUTY EURASIA 2009 VISITORS’ COMMENTS

HAMID OSMAN HAMED -AL-WABIL-SAIB CO. -SUDAN: “I visit this fair for the first time, it is really
good and will visit again next year. I visited many companies here, I think I will make big business with these
companies. Exhibitors are very good”.

TULAGANOVA DILOBAM-BLACK&WHITE-UZBEKISTAN: “We are an importer company from
Uzbekistan interested in colour cosmetics, perfume, fragrances and hairdressing products. I am very satisfied
with my visit of BeautyEurasia and will visit next year again.”

IBRAHIM FIDAN-TRENDY KUAFOR-TURKEY: “ We came to visit this exhibition as a group along with
Izmir Coiffeurs’ Association. I am looking for new products form my hair salon in Izmir. I will visit this fair
next year again”.

THAMEUR JARRAYA-LABORATOIRES 2 M PARA-TUNISIA: “We look for opportunitiy to do some
business with Turkish companies in this fair. We are a group of 7 companies here from Tunisia. We import
from Europe, from China, from Taiwan, from Thailand and we we sell our products in Tunisia, Libya, Algeria
and Mali. We have 3 factories and we check the possibility to do finish products or we buy and try to finish it
ourselves”.



Beauty Elirasla

ROZALIA SPETEANU- EMPLOYERS ORG FOR COSMETIC INDUSTRY-ROMANIA: “I am
president of Romania Employers Organization for Cosmetic Industry which is a governmental organization. I
was invited by organizer of BeautyEurasia exhibition. Overall I am very satisfied with my visit here. Next year
hopefully I will give my support to organize a Romanian Pavillion at this fair. Thank you very much for
everything”.

FEYZA TUNCER-GULMAN GROUP-TURKEY-: “ I work in business development department in my
importer company and visit this fair to see the latest innovations in skin care, body care and natural cosmetics
products also to find new contacts to get their distibutership in Turkey. I satified with my visit overall and will
come again next year”.

DANY SEMAAN-PRO ESTHETICA-LEBANON: “This is the second time I visit this exhibition, my
purpose is to make co-operation with other companies and also buy some products. It is a very good exhibition,
I saw a lot of companies around the world, it is very nice and next year I will visit this fair again, everything is
good thank you”.

HANI NAYEF MERHI-PETSTARS-BULGARIA: “We came here from Sofia with a group. I was invited by
trade association in Bulgaria. My company as importer, distrtibuter and agent, is looking for colour cosmetics,
perfumes&fragrances, skin&body&nail care products and cleaning&hygiene products. This is why I decided to
visit BeautyEurasia to inform my self&company about new products. I am very satisfied with the presentation
of the market thus my visit. Everything was excellent and I will definetely come next year again”.

MAHMUT VURAL-DOGATEK LTD. STi-TURKEY: “I work as a professional salon counsellor in a
company which imports skin care, body care and natural care produtcs. I am absolutely please with my visit
here and will definetely come next year again”.

DASHTI K. DOHUKY-ZAGROS-IRAQ: “I came to BeautyEurasia to look for an hairdessing academy
where [ can bring 6 hairdressers from Iraq to have them earn a certificate. I got in contact with couple
academies here and will work with them in the near future, thank you organizing such a beautiful show”.

SENAD KRIYESIARAC-DEPAR KG-SERBIA: “My purpose to visit BeautyEurasia exhibiton is to make
co-operation with other companies and also look for new products. I am happy about my visit and will come
this fair in 2010 again, thank you”.

MERT UNYAZICI-MISIR CARSISI BAHARAT-TURKEY: “I am a retailer located in capital of Turkey;
Ankara. As the general manager of the company, I am mostly interesed in natural products here. I found chance
to examine new products and I am pleased with result of my visit”.

ZAKIA AL-SHAHAWI-UNION TRADING COMPANY-KUWAIT: ©“ We are a wholesaler, distributer and
retailer company coming from Kuwait to look for color cosmetics, perfume and frangrance products in this
event. [ am very satisfied with my visit here and presentation of the markets, I will defnetely visit next year
BeautyEurasia again.”

SULEYMAN OK-DIiLYA/DILAN KOZMETIK- TURKEY: “I work as general manager in a colour
cosmetics, perfume, esence, skin-body care supplier compay located in Diyarbakir. I have foundmay different
products at this fair and thinking about coming again next year”.

ABNMUNEM-TRIPOLI-LIBYA: “I am an importer company interested in natural cosmetics and do some
business with the exhibitors here who are willing to give me their distributorship in Libya. I will visit this fair
next year again”.

SABRI ALI COSKUN-GOKCESA PARFUMERI KUAFOR MALZM- TURKEY: “I am a retailer and
interested in color cosmetics, skin-care and body care products. I will visit the next edition of Beauty Eurasia
where I can find the oppotunity to see the latests products in the sector”.



LOCAL CHAMBERS, ASSOCIATIONS AND INSTITUTIONS
TOBB-Union of Chambers and Commodity Exchanges of Turkey
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www.beautyeurasia.com
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BEAUTYEURASIA 2009 PRODUCT RANGE STATISTIC

DPERSOMNAL CARE

B PRIVATE LABEL-CONTRACT MANUFACTURING

OHAIR CAREPRODUCTS

O SKIMN CARE PRODUCTS
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BEAUTY EURASIA 2009 SUPPORTERS:

IMMIB-The General Secretariat of Istanbul Mineral and Metals Exporters’ Association

IKMIB-The Istanbul Chemicals and Chemical Products Exporters’ Association
KOSGEB -The Union of Small and Medium Enterprises

ITO-Istanbul Chamber of Commerce

1ZTO-Izmir Chamber of Commerce

Istanbul Cosmetic & Wholesalers Association
Cosmetics&Toiletries Industry Association
Aerosol Manufacturer’s Association
TUKAD-Turkish Society of Cosmetics Scientists
Izmir Coiffeurs’& Beauty Salons Association
Tekirdag Coiffeurs’ Association

Adapazar Coiffeurs’ Association

Kocaeli Coiffeurs’ Association

Edirne Coiffeurs’ and Men’s Coiffeurs’ Association
Gebze Coiffeurs’ and Men’s Coiffeurs’ Association
TFYD -Turkey Exhibition Organizers Association
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INTERNATIONAL CHAMBERS, ASSOCIATIONS AND INSTITUTIONS

* Albania Chamber of Commerce

Baghdad Chamber of Commerce&Industry -Iraq
BNAEOPC - Bulgarian National Association Essential Oils, Perfumery and Cosmetics
Day Spa Association-France

Erbil Chamber of Commerce&Industry -Iraq

ICE -Italian Trade Commission Istanbul Office
JEDCO —Jordan Enterprise Development Corporation
Jordan Society of Cosmetic Science
PALTRADE-Palestine Trade Center

Singapore Spa&Wellness Association

Suleymaniye Chamber of Commerce&Industry -Iraq
UFI-Union des Foires Internationales

Uzbekistan Chamber of Commerce&Industry
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LOCAL MEDIA

AP Ambala;j Plastik

BK Design

Estetik Plus

Fuarplus

Hair Styles Peliqueras Turkey
Havuz&Sauna

Hizmetix

Istanbul Medya

Kimyasal Forum

Kongre ve Toplant1 Rehberi
Koz Biilten

Made in Turkey

Medikal Plus

Packworld
Packing&Plastik

Perakende Cag1

Plastik & Ambalaj Teknolojisi
Radyo Festival

Spa Hotel

Spa &Wellness Magazin
Turchem

Woman Style
www.hizmetix.com.tr
wWwWw.naturey.com
www.trfirms.com
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INTERNATIONAL MEDIA

* Beauty Cosmedica SINGAPORE
* Arena of Beauty BULGARIA
*  Beauty Qualified SPAIN

*  Buyer’s Guide Magazine ITALY

* Cosmetic Reporer POLAND

*  Cosmetics in Russsia RUSSIA

* Estetica Viva PORTUGAL
* Exhibit&Event GREECE

*  Export Magazine ITALY
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Hair Styling Magazine

Hair Styles Peliqueras
H4ume

Hygienic&Cosmetic
Krasivo

Lamasat

Nation Beauty

Professional Beauty

SOFW

Suite Benessere

Styling Magazine

Tocado

Vida Estetica
Cosmowellness
Professional Beauty

The Travel Retail Business Magazine
www.cosmeticweb.co.za
www.beauty-on-line.it
www.krasota.uz
www.akvarel.sibfair.ru
www.sofw.com
WWW.exportmagazine.net
WWW.exporama.com
www.edsgroup.net
www.beautyexpo.cz
www.arenaofbeauty.bg
www.feriacosmobelleza.com
www.minskexpo.com
www.dubaiderma.com
WWW.cosmeticsinrussia.com
www.intercosmetics.ru
www.naturalproductme.com
www.chinabeautyexpo.biz
www.elite.com.my
www.professional-beauty.co.za
www.zv.hr
www.beauty.iteca.az
www.gbc.ge
www.beauty.moldexpo.md
www.ikomo.co.rs
www.intercharm.kiev.ua

IRAN

SERBIA
SINGAPORE
IRAN
KAZAKHSTAN
LEBANON
TAIWAN

UK.
GERMANY
ITALY
MACEDONIA
SPAIN

SPAIN

SPAIN

SOUTH AFRICA
UK.

SOUTH AFRICA
ITALY
UZBEKISTAN
RUSSIA
GERMANY
ITALY
GREECE
SERBIA
CZECH REPUBLIC
BULGARIA
SPAIN
BELARUS
U.AE..
RUSSSIA
RUSSIA

U.AE.

CHINA
MALAYSIA
SOUTH AFRICA
CROATIA
AZERBAIJAN
GEORGIA
MOLDOVA
SERBIA
UKRAINE
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TURKISH COMMERCIAL COUNSELLORS

T.C. Abu Dabi Embassy Commercial Counsellors
T.C. Amman Embassy Commercial Counsellors

T.C. Athens Embassy Commercial Counsellors

T.C. Beirut Embassy Commercial Counsellors

T.C. Bishkek Embassy Commercial Counsellors

T.C. Jeddah Consulate General Commercial Counsellors
T.C. Doha Embassy Commercial Counsellors

T.C. Dubai Consulate General Commercial Counsellors
T.C. Dushanbe Baskonsoloslugu Ticaret Ateseligi

T.C. Islamabad Embassy Commercial Counsellors
T.C. Kiev Embassy Commercial Counsellors

T.C. Kishinev Embassy Commercial Counsellors

T.C. Cairo Embassy Commercial Counsellors

T.C. Kuwait Embassy Commercial Counsellors

T.C. Karachi Consulate General Commercial Counsellors
T.C. Minsk Embassy Commercial Counsellors

T.C. Pretoria Embassy Commercial Counsellors

T.C. Rabat Embassy Commercial Counsellors

T.C. Tehran Embassy Commercial Counsellors

T.C. Sana Consulate General Commercial Counsellors
T.C. Thilisi Embassy Commercial Counsellors

T.C. Tiran Embassy Commercial Counsellors

T.C. Tripoli Embassy Commercial Counsellors

T.C. Skopje Embassy Commercial Counsellors
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BEAUTY EURASIA 2009 OPENNING CEREMONY

Mr. Murat AKyiiz, The President of General Secretariat of Istanbul Chemicals and Chemical Products
Exporters’ Association

Mr. Roberto Luongo, The President of Italian Trade Commission, Istanbul Office

Mr.. Siikrii AKyiiz, The President of Istanbul Men’s Coiffeurs’ Association

Sn. Mustafa Kahraman, The Vice President of Turkey Coiffeurs’ and Men’s Coiffeurs’ Federation and The
President of Tekirdag Coiffeurs’ Association

Mr.. Mahmut Er, General Manager of IPEKYOLU International Exhibitions

5™ YEAR AWARD CEREMONY; Following
the opening ceremony, an Award Ceremony held
for distinguished exhibitors who participated 5™
time to BeautyEurasia at 5" year. The exhibitors’
names were as below;
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GAN TEKSTIL-TURKEY
GULCICEK-TURKEY
GULSAH-TURKEY
KOMET-TURKEY
KOPAS-TURKEY
OZTURK ILAC-TURKEY
SHADIA-TURKEY
TANALIZE-TURKEY
UZMAN-TURKEY

VK KOZMETIK-TURKEY
GAZELLI-AZARBAIJAN / TURKEY
PIRAMAL GLASS-INDIA
NATURA HOUSE-ITALY

Hope to see you again at
6. BeautyEurasia between June, 2010

To Meet the “beauty” where the continents meet

For Detailed Information:

*

IP [ = I‘lFYq LTU Ufl Dariilaceze Cad. Bilag Is Merkezi Tel: + 90 (212)222 90 60 info@beautyeurasia.com

}ﬂ%ﬁ‘ﬁfﬁgﬁ% Eﬁﬁ%hfoﬁqg ﬁg; e A Blok No:31 K:2 D:29 Fax: +90(212) 210 61 76 www.beautyeurasia.com
Okmeydani / ISTANBUL
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