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EVENT OVERVIEW

2009

The 15% UITT exhibition once again proved invaluable both for finding out about the
development of the Ukraine travel market and generating new business from the region.

12,500 m=2 gross, 6,900 m=2 net

761 (main stand holders + stand sharers)

71
15,960

The United Nations World Tourism Organization (UNWTO)
Ministry of Culture and Tourism of Ukraine
Kyiv City State Administration

ITTFA
CECTA
ICCA
PATA
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SHOW PROFILE

Accommodation Facilities

Activity & Adventure Travel
Airport Services

Business & Incentive Travel
Camping

Car Rental

Coach Operator

Conference & Incentive Facilities
Cruise Lines & Ferries

Special Needs Tourism
Eco-Tourism

Educational Travel

Golfing Holidays

Insurance & Banking

Luxury Service

Marketing Services

Media

Medical Tourism

Tourist Boards and Government Agencies
Safari

Skiing Holidays

Reservations Systems & Telecommunications
Ticketing Service

Travel Agents and Tour Operators
Tourist Attraction

Trains Travel Trade Associations
Yachting



OUR PROGRESS

2009

Following the success of last year’s * " visitor days, the first two days were dedicated to
business
The national stands of and and took part in the exhibition for the first time at UITT.
This year, a new sector for was launched, featuring well-known health resorts in
Ukraine and abroad.
The traditional was held at the Rus Hotel on 25 March. The evening began with
cocktails, followed by the Awards Ceremony and live music.
The international winners of were:

BEST DESTINATION — Dubai BEST STAND DESIGN — Bulgaria

BEST NEWCOMER- Lebanon CONTINUED SUPPORT — Turkey & Spain

BEST NATIONAL STAND — Italy SUPPORT FOR NATIONAL COMPANIES — Greece




STATISTICS

VISITORS

2009

Position of Visitors Sector represented by
Visitors

m 38% - Travel Agency

m 37% - Managers

9% 5%
1%

m 249% - Tour Operator
" 34% - CEO

m 23% - Other
7% - Head of
Dept.

9% - Hotel /

22% - Other .
Accommodation

5% - Transport
Services

1% Insurance

* As a % of the total number of registered visitors who answered this question * Question with several alternatives.
* As a % of the total number of registered visitors who answered this question

Information Source: UITT08 Analytical Report prepared by “Mir” Company



2009
Origin of Visitors

0
5% ® 56% - Kiev
S Region

m 39% - Elsewhere
in Ukraine

5% - Abroad

* As a % of the total number of registered visitors who answered this question

STATISTICS

VISITORS

New vs Regular Visitors

23%

\

m 77% - Have visited
UITT before

23% - Newcomers

I
17%

* Question with several alternatives.
* As a % of the total number of registered visitors who answered this question

Information Source: UITT08 Analytical Report prepared by “Mir” Company
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Ukraine is a big market — 45 million people. We hope that this Ukrainian market will be
very important for us in the future.

UITT was successful. There was a more positive atmosphere this year — every year, we
get better results from the show.

The ENIT (Italian State Tourist Board) continues its marketing activities in Ukraine,
working from its representative office in Moscow. There is a growing recognition of the
huge potential in the Ukrainian travel and tourism market. The participation at UITT
2009 was very useful to analyse the current situation in the Ukrainian tourism market,
to meet and discuss current issues with Ukrainian tour operators. UITT has proved a
profitable and timely promotional activity for our company.

Without a doubt, the spring exhibitions in Moscow (MITT) and Kiev (UITT) have seen a
marked increase of interest amongst travel trade. The stands of Dubai in Moscow and
Kiev, where the emirate exhibited as a Partner Destination, were visited by 10-15%
more travel trade professionals than last year. There was a noticeable increase in the
number of decision-makers amongst the visitors: directors and destination managers
of travel companies. We also recorded an increase in the number of tour operators
present.
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ORGANISERS

2009

UITT is the leading event for the Ukrainian travel market.

The event benefits from the expertise of experienced managers, sales staff, event co-ordinators, technical
experts, marketers, designers and agents.

If you are interested in receiving more information about UITT, please contact one of the offices below. For all
general enquiries, please contact the London office.

Tel: +44 (0) 207 596 5083/5043 Tel: +90 212 291 8310
Fax: +44 (0) 207 596 5102 Fax: +90 212 240 4381
travel@ite-exhibitions.com info@ite-turkey.com
www.ite-exhibitions.com www.euf.com.tr

Tel: +380 44 496 8645

Fax: +380 44 496 8646 Tel: +86 10 596 04 330 807
uitt@pe.com.ua Fax: +86 10 596 04 330 811
www. uitt-Kiev.com info@ite-china.com.cn

www.ite-china.com.cn

Tel: +49(0)40 235 240
Fax: +49(0)40 235 24 400

info@gima.de e
www.gima.de www.travel-exhibitions.com




