Post Show Review
                           

     

Medical Design and Manufacturing West Show 

This year's MD&M West show was from February 8-10 located at the Anaheim 
Convention center.

I had never attended this show previously, even though I have spent the 
past seven years involved with medical manufacturing. I actually learned 
about the show through a client that exhibits there and who thought it 
would be a good resource for me. I attended both days of the show and each 
day I was accompanied by colleagues from other consulting companies that 
I'm partnered with. This gave me a double perspective of the show, and 
also allowed me to spend time discussing projects and ideas with people 
I'm involved with but don't necessarily get to see face to face that 
often.

The first day of the show was on Tuesday and the traffic southbound from 
Los Angeles to Anaheim which is in Orange County was particularly light. I 
knew things were going too well as I exited the freeway and became stuck 
in the traffic headed to the show site and to Disneyland which just 
happens to be directly opposite the Anaheim Convention center which itself 
is part of the whole Disney Complex. Parking wasn't too bad and I opted 
for the hotel parking lot at $15 for the day.

A quick walk to the Convention center revealed huge lines to collect our 
show badges. I had opted for the on line pre-registration, which meant I 
just had to show the printout and they issued my badge. The lines moved 
quickly but it gave me enough time to strike up a conversation with 
another visitor who happened to be an entrepreneur looking to approach 
manufactures at the show. He mentioned that last years MD&M show was very 
quiet and that he just walked up and got his badge without any delay. The 
long lines this year were a sure sign of people reemerging from the 
spending dry spell over the past couple of years, and so let's hope a wave 
of investment into new and existing business is on the horizon.

Once inside it was clear that this event is much bigger than expected, 
about 3000 exhibitors actually. I was thinking that it would be one hall 
with a mixed bag of vendors and manufacturers with maybe even some non 
related filler. I was wrong; the show occupied what seemed like an 
everlasting hall and then had sub halls in some areas. There was also a 
separate hall on a lower level which too was full of exhibitors. The third 
level upstairs was occupied by the DesignMed show which was affiliated but 
needed separate registration. I learned that this was a new feature and it 
was a large room with exhibitors around the periphery and a large 
presentation area for various speakers to present to seated attendees.

Both days I started at one end and walked the whole floor until completion 
with only a break to grab a quick drink. For me and my colleagues, the 
best response by far was from the exhibitors that were offering products 
or services direct to end users. These people were the packaging, 
prototyping, staffing and printing providers and there seemed to be about 
a 50/50 balance of those that were based inside and outside of California. 
These types of providers are essential to my particular business as when 
we are helping a client with consulting services, invariably we also learn 
about a client's other needs and being able to bring in or refer to 
professional providers that can actually get the job done is a benefit to 
our clients and in turn a benefit to me.
This group of providers was extremely receptive and we definitely struck 
up some new relationships and gained some solid referrals. I also saw some 
familiar faces at this show from other shows I've attended over the years 
and managed to stop and chat with these and other people I have done 
business with. One such company manufactures laser cutting machines in 
Colorado and I have purchased a few of their machines and so it was good 
to see them still going strong with new models on the market.

The main body of exhibitors turned out to be equipment manufacturers who 
were there "en messe" looking to sell their wares. I have never seen such 
a large assembly of bottle and pill containers, fillers and labelers. It 
was obvious to even a casual spectator that this was a highly competitive 
market sector, and although there were many US manufacturers present there 
was also a very strong contingency from all parts of the globe. For sure 
the people working in this segment of the industry needed to bring their 
'A' game to this show or risk losing out to their neighbors. For me 
personally the seemingly endless aisles of packaging equipment and 
accessories were no place to look for new business due to these booths 
being manned by factory representatives, whereas the group providing 
services and products to end users tended to have the owners or upper 
management in attendance. That said all the aisles were full of activity 
and I was truly amazed by the amount of attendees that seemed to stay consistent throughout the day.

Apart from the two sets of exhibitors mentioned above there were also 
software providers, staffing agencies, magazines, publications and 
compliance providers. There were also training facilities and various 
States or places trying to attract business to their locations, so no 
matter what your involvement in medical design and manufacturing I think 
there was something of interest for everyone.

Overall the show staffers were friendly but one nice feature that was very 
useful were the computers setup at the "info stations". You walked up to 
the monitor, typed in what or who you were looking for or even a keyword 
and up came the information. This was great because there were still 
humans available at the information counters but these info stations 
allowed you to quickly find booths that matched your particular search. 
One such search on Wednesday generated about twelve booth numbers, and so 
we set off to visit these in chronological order. For the most part it 
worked out but from the twelve, two booths were occupied by different 
companies than suggested and one booth was totally missing from the floor.

All things considered, I thought the show was very worthwhile. The 
funniest occurrence at the show had to be a senior level manager that 
couldn't remember what his company's products were called, and the saddest 
moment was a salesman who couldn't actually pronounce the name of the 
product he was selling. Given that the only downsides were the initial 
lines, the pricey food and drinks (which happens at all shows) and the 
Sports drink vending machine that ate my $3, a small price to pay for what 
in essence is a very comprehensive display all packed into a clean and 
well organized two days of show.
Given all of the above and the feedback already received from new 
relationships that were made at this show it would seem prudent to 
pre-register in advance for next years medical design and manufacturing 
show on the West coast. Maybe I'll meet you there.
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